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KiCH THICH TIEU DUNG SO, TAM LY SQ BO LO (FOMO)
VA MUA SAM BOC PONG SAN PHAM PUQC QUANG BA LA “XANH”
O HQC SINH TRUNG HQC PHO THONG HA NOI
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Tom tit: Hoc sinh trung hoc phé thong ( THPT) tlep xiic thwong xuyén véi quang cdo, khuyén mdi va ngi dung ngieoi
anh hwong trén mang xa hoi, trong khi nhiéu san pham dwoc quang ba la “xanh” chua co can cir vé rang. Nghién ciru
xem xét kich thich tiéu ding sé tac dong dén mua sam boc dong san pham “xanh” nhw thé ndao théng qua tam Iy so' bo 16
(FOMO), va nang lyc nhén dién tdy xanh cé diéu tiét moi quan hé nay hay khéng. Khao sat 3.185 hoc sinh ciia 8 truong
THPT tai Ha Ngi bang bang hoi Likert 5 mirc (31 bién, 6 thang do; o tir 0,829 dén 0,927). Két qua cho thdy hoc sinh tiép
xiic nhiéu véi qudng cdo (3,58/5), trong khi FOMO (2,55) va mua boc dong (2,43) ¢ mike thap. Anh huwong xa hi s6 la kich
thich manh nhat déi véi FOMO (B = 0,510); FOMO la yéu té dw bdo manh nhdt ciia mua béc dong (f = 0,571) va la trung
gian mét phan cia ca ba kzch thich, 6 nhdt qua anh hwong xa hji (tdc dong gidn tiép 0, 350; KTC 95% [0.312; 0, 388]).
Tiép xuc quang cdo c6 hé sé am khi kiém sodt cac kich thich con lai. Nang hee nhin dién tdy xanh tw danh gla khong lam
suy yéu ma di kém tac dong FOMO manh hon (d6 déc 0,500 dén 0, 638) voi dp I6n nho. Péc diém nhan khau hoc gan nhuw
khong tao khac biét. Két qua goi y can can thiép tai thoi diém ra quyet dinh mua hon la chi dwa vao nhdn thike cuiia hoc sinh.
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DIGITAL CONSUMPTION STIMULI, FEAR OF MISSING OUT (FOMO)
AND IMPULSIVE BUYING OF PRODUCTS PROMOTED AS “GREEN”
AMONG HIGH SCHOOL STUDENTS IN HANOI

Abstract: High school students are constantly exposed to advertising, promotions and influencer content on social
media, while many products promoted as “green” lack clear substantiation. This study examines how digital consumption
stimuli influence impulsive buying of “green” products through the fear of missing out (FOMO), and whether greenwashing
recognition moderates this link. A survey of 3,185 students from eight high schools in Hanoi used a five-point Likert
questionnaire (31 items, six scales;, Cronbach's o. = .829-.927). Students reported high exposure to advertising (3.58/5),
whereas FOMO (2.55) and impulsive buying (2.43) were low. Digital social influence was the strongest stimulus of FOMO
(B =.510); FOMO was the strongest predictor of impulsive buying (f = .571) and partially mediated all three stimuli, most
clearly for social influence (indirect effect = .350, 95% CI [.312, .388]). Advertising exposure had a negative coefficient
when the other stimuli were controlled. Self-assessed greenwashing recognition did not weaken but accompanied a stronger
FOMO effect (simple slopes .500 to .638), although the interaction was small. Demographic differences were negligible.
The findings suggest interventions at the moment of purchase decision rather than reliance on students’ awareness alone.
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1. MO DAU

Mang xa hoi va thuong mai s6 tao ra nhiéu
kich thich thiic ddy quyét dinh mua nhanh, nhu
xu hudng thinh hanh, khuyén mai gidi han va ndi
dung cua nguoi anh huong. Céac nghién ctru cho
thdy tam 1y s¢ bo 15 (FOMO) ¢6 lién hé véi hanh
vi mua sdm bbc dong ctuia ngudi tiéu dung tré, du
co ché va mirc d6 khac nhau gitra cac nhém va
bdi canh (Doan & Lee, 2023; Pham et al., 2025;
Przybylski et al., 2013). Cuing ltc, san pham dugc
quang ba 1a “xanh” ngiy cang nhidu. Nhimng
tuyén bd mo ho, phong dai hodc thiéu bang chimg
(tdy xanh, greenwashing) c6 thé 1am sai 1éch nhan
thirc va quyét dinh mua; nhén thic vé tay xanh
lam tdng hoai nghi va gidm y dinh mua ctua nguoi
tiéu dung tré (Bulut et al., 2021; Lu et al., 2022).
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O Viét Nam, cac nghién ctru vé tiéu ding xanh
clia gidi tré chu yéu xem xét kién thirc méi truong,
thai do, chuan muc xa hoi va truyén thong (Ngo va
cs., 2025), con nghién ctru vé FOMO va mua bdc
dong trén TikTok mdi xuét hién gan day (Doan
& Lee, 2023; Pham va cs., 2025), phén 16n trén
sinh vién hodc nguoi ti€u dung tré n6i chung. Hoc
sinh THPT, nhom dang hinh thanh théi quen tiéu
dung, it dugc khao sat; FOMO, mua bdc déng va
tay xanh ciing thuong duoc nghién ciru riéng ré.

Nghién clru nay tra 101 ba cau héi: (1) mac do
tiép xuc kich thich s6, FOMO, nang lyc nhan di¢n
tay xanh va mua bdc déng san phdm “xanh” cua
hoc sinh THPT Ha Néi ra sao; (2) kich thich s tac
dong dén mua bdc dong thong qua FOMO nhu thé
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nao; (3) nang lyc nhan di¢n téy xanh c6 diéu tiét
tac dong cia FOMO khong.

II. CO SO LY THUYET VA GIA THUYET

Nghién ctru dua trén mé hinh Kich thich —
Chu thé — Phan tmg (S-O-R) ctia Mehrabian va
Russell (1974): kich thich tir moi truong tdc dong
dén hanh vi théng qua trang thai tim 1y bén trong.
Kich thich tiéu ding s6 (S) gdm tiép xtc quang
c4o (QC), khan hiém/ap luc thoi gian (KK) va
anh hudng xa hoi s6 (XH); FOMO (FM) la trang
thai ciia chii thé (O); mua sim boc dong san pham
“xanh” (IMP) 1 phan tng (R). Ly thuyét cti hich
s6 (Weinmann va cs., 2016) bd sung hudng can
thiép: thiét ké méi trudong lua chon dé dinh hudng
quyét dinh ma van giit quyén tu do Iya chon.

Quang cao, chia sé cua ban bé va cac tin hi¢u
thoi gian, s6 lugng c6 thé 1am ting cam giac khong
theo kip nguoi khac (Przybylski va cs., 2013), nén
dat H1: kich thich tiéu dung sb c6 lién hé thuan
chiéu v6i FOMO. Mua bdc ddng 1a quyét dinh tu
phat, it can nhéc (Rook & Fisher, 1995); khi s¢
b6 18, hoc sinh c6 thé wu tién tham gia ngay véao
xu hudng hon 1a cin nhic nhu cau va thong tin
san pham (H2: FOMO c6 lién hé thuan chiéu véi
mua bdc dong san pham “xanh”). Theo S-O-R,
kich thich tac dong dén phan Gng qua trang théi
tam ly (H3: FOMO la trung gian). Nang luc nhan
dién tay xanh c6 thé giup danh gia tuyén bd moi
truong tinh tdo hon (Bulut va cs., 2021), nén dat
H4: nang lyc nay lam suy yéu mdi lién hé giira
FOMO va mua bbc dong.

III. PHUONG PHAP NGHIEN CUU

3.1. Mau va thu thip dir liéu

Nghién ctru khao sat cit ngang bang bang hoi
tu dién v6i 3.185 phiéu hop 16 tir 8 truong THPT
tai Ha Noi. Trong d6, hoc sinh nit chiém 50,7%,
nam 47,8% va gidi tinh khac 1,5%; hoc sinh khéi
10 chiém 42,7%, khéi 11 chiém 27,6% va khéi
12 chiém 29,7%. V& thoi gian st dung mang xa
hoi, 71,7% hoc sinh sir dung tir 2 gio/ngay trd
1én; TikTok 13 nén tang pho bién nhat (81,4%),
tiép dén 1a Facebook (42,5%), YouTube (38,0%),
Instagram (28,7%) va Threads (16,5%). V& chi
tiéu, 67,6% hoc sinh tu quyét dinh mérc chi dudi
500.000 ddong/thang. Trong ba thang gin nhit,
23,9% hoc sinh cho biét d3 mua san pham dugc
quang ba 1a “xanh”, 48,7% chua mua va 27,4%

khong nhé. V& mua sim truc tuyén, 17,8% chua
ting mua, 36,7% mua 1-2 lan, 28,5% mua 3-5
1an va 17,0% mua trén 5 lan. Dit liéu khong co gia
tri thiéu & cac bién Likert va duoc si dung cho cac
phan tich tiép theo.

3.2. Thang do

Béng hoi dung thang Likert 5 mirc (1 = hoan
toan khong dong ¥; 5 = hoan toan dong ) cho
sdu khai niém: QC (5 bién sau khi loai QC5), KK
(5), XH (5), FM (6), GW — nang lyc nhan dién
tay xanh tu danh gia (5) va IMP (5), tong 31 bién.
QCS5 bi loai do hé sb tai chi dat 0,366; viéc loai
bién nay lam Cronbach’s a ctia QC tang tir 0,882
1én 0,908. Diém cua mdi thang 1a trung binh cac
bién; muc danh gia theo khoang cach 0,8: 1,00—
1,80 rat thap; 1,81-2,60 thip; 2,61-3,40 trung
binh; 3,41-4,20 cao; 4,21-5,00 rat cao.

3.3. Phan tich dir liéu

P tin cdy duoc danh gia bang Cronbach’s
0, trong quan bién—tong va do tin ciy tong hop
(CR); gia tri hoi tu bang AVE va hé s tai tir md
hinh mot nhan t6 cho ting thang; gia tri phan
biét theo Fornell va Larcker (1981) va HTMT
(Henseler va cs., 2015); sai l¢ch phuong phap
chung bang kiém dinh Harman (Podsakoff va cs.,
2003). H1, H2 duoc kiém dinh bang héi quy OLS
c6 kiém soat gidi tinh, khdi 16p va thoi gian ding
mang xd hoi; H3 bang bootstrap 5.000 lan (KTC
95% percentile; Hayes, 2022); H4 bang hdi quy
c¢6 bién twong tac (bién dugc trung tim hoa) va
d6 doc don. Khac biét theo nhoém kiém dinh bang
ANOVA mét yéu t6 v6i n2. Do nhay kiém tra bang
cach 1ap lai mé6 hinh sau khi loai cac phiéu tra 101
cung mdt muec.

IV. KET QUA

4.1. Chat lwong thang do va dir liéu

Ca sau thang co a tir 0,829 dén 0,927 va CR
tir 0,830 dén 0,928 (Bang 1). AVE cua 5/6 thang
vuot 0,50; rieng XH 1a 0,498, sat ngudng va chép
nhan dugc vi CR = 0,830 (Fornell & Larcker,
1981). Twong quan bién—tong cuia moi bién déu
trén 0,30. Can bac hai AVE ciia mbi thang 16n hon
tuong quan voi cac thang con lai, HTMT 16n nhat
1 0,704 (FM-IMP), thip hon 0,85. Nhén té dau
tién giai thich 33,10% phuong sai (Harman), thap
hon 50%, va c6 6 nhan tb véi eigenvalue > 1 (tong
phuong sai 72,47%).
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Bang 1. M ta va chét lwgng cac thang do (N = 3.185)

Thang do S6bién | TB | PLC Miic a CR | AVE
QC - Tiép xUc quang cao 5 3,58 0,90 Cao 0,908 | 0,911 0,672
KK-Khanhiénl/ép luc thoi gian 5 3,35 0,95 |[Trung binh| 0,912 [ 0,913 | 0,676
XH - Anh huong xi hoi sd 5 3,14 | 0,83 |Trungbinh| 0,829 | 0,830 | 0,498
FM - FOMO 6 2,55 | 0,94 Thip | 0,918 | 0,921 | 0,662
GW- Nhén dién tiy xanh 5 322 | 0,87 |Trungbinh| 0,908 | 0,908 | 0,665
IMP - Mua bdc dong SP “xanh” 5 2,43 | 0,99 Thap | 0,927 | 0,928 | 0,722

4.2. Thuc trang

Hoc sinh ghi nhan mirc tiép xtic cao véi quing
cao trén mang xa hdi (QC = 3,58) va muc trung binh
v6i cac kich thich khan hiém va anh hudng xa hi so.
Nguoc lai, FOMO (2,55) va mua bdc déng san phém
“xanh” (2,43) ¢ muc thip; cac phan phdi gan chuan
(/d6 Iéch| < 0,25; |d0 nhon| < 0,51). Nang luc tur danh
gia nhan dién tiy xanh & muc trung binh (3,22).

O cép do bién, trong KK, “flash sale hodc ma
gidm gia c6 thoi han” (3,49) va “chi con vai gio”
(3,42) dugc ghi nhan nhiéu nhat, con thong diép
thuc giuc mua sém thép nhét (3,22). Trong XH, hoc
sinh thuong thiy san pham dang 14 xu hudng (3,49)
nhung it thiy ban bé chia sé san phim vira mua
(2,91). Trong FM, biéu hién cao nhit 13 kiém tra dién
thoai ngay khi thirc ddy (2,81) va thap nhat 14 lo bod
16 co hd1 mua san phém dugc chu y (2,42), nghia la
FOMO cua hoc sinh thién vé két ndi xa hoi hon mua
sam. Trong IMP, mttc cao nhat 1a mua trudc khi tim
hiéu hodc so sanh k¥ (2,52); 18,2% hoc sinh déng y
hodc hoan toan dong ¥ véi biéu hién nay. Chi 23,9%
hoc sinh xac nhan da mua san phém “xanh” trong ba
thang qua, 27,4% khong nhé.

4.3. FOMO va cac kich thich s6 (H1) va mua
bbc dong (H2)

FOMO tuong quan thudn manh nhat véi mua
bbc dong (r = 0,649) va vira voi XH (r = 0,464);
tuong quan véi KK yéu (0,250) va véi QC rat yéu
(0,089). QC gan nhu khéng twong quan véi IMP
(r = 0,006; khong co ¥ nghia). Hi quy cho thiy
ba kich thich giai thich 24,5% phuong sai cia FM;
XH c6 tac dong thuan manh nhét (B=0,510;p <
0,001), KK thuan yéu (B = 0,105), con QC ¢ hé
s6 4m (B = —0,222) du twong quan don 1a duong
rat yéu, dau hiéu cua hiéu ung triét tiu khi QC,
KK, XH cung c6 mat (VIF < 1,93). HI1 vi vay
duogc ung ho mot phan (Bang 2).

Khi thém FOMO, mo hinh giai thich 44,5%
phuong sai ctia IMP. FOMO 1a yéu t6 du bao
manh nhat (B =0,571; B = 0,603): FOMO ting 1
diém thi diém mua bdc dong ting 0,603 diém khi
cac yéu t6 khac khong ddi, nén H2 duoc ung ho.
XH van ¢o tac dong truc tiép thuan ( = 0,169),
KK rat yéu (B = 0,046; p = 0,012), QC am (B =
—0,156). Cac bién kiém soat khong c6 y nghia
thong ké.

Bang 2. Hoi quy tac dong dén FOMO (H1) va mua béc dong (H2)

Bién djc lap FM: B FM: B IMP: B IMP: B
QC -0,231 -0,222%%* -0,171 -0,156%**
KK 0,103 0,105%** 0,048 0,046*
XH 0,581 0,510%** 0,202 0,169%**
FM - - 0,603 0,571%**
R? (R? hiéu chinh) | 0,245 (0,243) 0,445 (0,444)

Ghi chu: Co kiéem soat gioi tinh, khoi lop, thoi gian dung MXH (déu khong co y nghia). N = 3.185. ***

p <0,001; *p < 0,05.

4.4. FOMO la trung gian (H3)

FOMO la trung gian c6 y nghia cho ca ba kich
thich (KTC 95% khong chira 0; Bang 3). Puong
XH — FM — IMP ¢6 tac dong gian tiép 16n nhat
(0,350; KTC [0,312; 0,388]), chiém khoang 63%
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tong tac dong cua XH. KK — FM — IMP nho
(0,062); QC ¢6 tac dong gian tiép am (—0,139),
phtt hop hiéu tmg trc ché & H1. Ca ba déu 1a trung
gian mot phan vi tac dong truc tiép van c6 ¥ ng-
hia. H3 duoc tng ho, r& nhat véi XH.
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Bang 3. Tac dong gidn tiép qua FOMO (bootstrap 5.000 miu, h¢ s6 chwa chuén héa)

Puong tac dong Gian tiép KTC 95% Truec tiép KTC 95%
QC - FM — IMP —0,139 [-0,168; —0,111] [-0,171 [-0,212; —0,130]
KK — FM — IMP 0,062 [0,034; 0,092] 0,048 [0,006; 0,088]
XH — FM — IMP 0,350 [0,312; 0,388] 0,202 [0,151; 0,253]

4.5. Vai tro diéu tiét ciia ning lye nhan dién
tay xanh (H4)

Hé s6 tuong tac FM x GW duong va c6 y nghia
(B =0,079; SE =0,013; = 0,080; p < 0,001); R2
tang tir 0,445 1én 0,457. Do doc ciia FOMO ting
tir 0,500 & nhém GW thap (-1 BLC) 1én 0,569

GW thip (-1SD)
| =@+ GW trung binh
0 (+15D)

-8 GW cac

Hanh vi mua bdc dong SP “xanh” (IMP. dy bao)
e
=)

¢ muc trung binh va 0,638 & nhom GW cao (+1
DLC Hinh 1). Ban than GW ciing c6 hé sé truc
tiép duong (B = 0,124). Hiéu tng diéu tiét co ¥
nghia nhung nguoc chidu gia thuyét va do 1on
nho, nén H4 khong dugc ung ho.

1.50
FOMO théap (-15SD)

FOMO cao (+15D)

Hinh 1. Trong tac gita FOMO va niing lrc nhéin dién thy xanh
dbi véi mua béc ddng sin phim “xanh”

4.6. Khac biét theo nhém va do nhay

Khong 6 khac biét dang ké vé FOMO va mua
bdc dong theo gidi tinh, thoi gian ding mang xa
héi, mirc chi tiéu hay tan suat mua truc tuyén (p >
0,05). Khéi 11 va 12 ¢6 FOMO, GW va IMP cao
hon khéi 10 mot chiit (vi du FM: 2,49; 2,61; 2,58)
nhung n2 < 0,004, tic quy mo anh hudng khong
dang ké; hoc sinh dd mua san pham “xanh” c6
FOMO khéc nhe so v6i nhom con lai (p = 0,004;
n? = 0,003). Thoi gian dung mang xa hoi khong
lién quan dén FOMO.

C6 436 phiéu (13,7%) chon ciing mot mirc cho
toan bo bién. Khi loai cac phiéu nay (n = 2.749),
cac két luan gilt nguyén: XH — FM B = 0,460;
QC —» FM B = -0,192; FM — IMP B = 0,518;
tac dong gian tiép ctia XH = 0,278 (KTC [0,244;
0,313]); tuong tac FM x GW van duong (B =
0,066; p <0,001).

V. THAO LUAN

Két qua khép voi khung S-O-R: kich thich s6
tac dong dén mua bdc dong chu yéu thong qua
FOMO. Anh huong x3 hoi s6 1a kénh manh nhat,
pht hop bdi canh hoc sinh nhay cam véi so sanh
xa hoi va cac nghién ctru vé FOMO trén nén tang
nhu TikTok (Doan & Lee, 2023; Pham va cs.,
2025). Khan hiém/ap luc thoi gian duge hoc sinh

gap kha thuong xuyén nhung it [am ting FOMO
khi dat canh anh hudng xa hoi, c6 thé vi nd chi
thac day cac quyét dinh von di bi ap luc dong
trang ltra kich hoat. Hé s6 4m cua tiép xuc quang
c4o khi kiém soat cac kich thich khac goi ¥ rang
quang cio thuan tay chua du tao FOMO, thim
chi c6 thé gay “chai 1i”; dy 1 hiéu tng triét tiéu
thong ké can dugc kiém ching thém, vi twong
quan don gan bang 0.

Vé H4, nang lyc nhan dién téy xanh tu danh
gia khong bao v¢ hoc sinh ma di kém tac dong
FOMO nhinh hon. C6 ba cach giai thich can than
trong: GW do su tu tin cht khong phai nang lyc
thuc; hoc sinh quan tdm san pham xanh vira tu
tin hon vira tiép xic va mua nhiéu hon; hodc su
ty tin qua muc lam giam canh giac khi quyét
dinh nhanh. Di liéu cat ngang khong phan biét
duoc cac cach giai thich nay. Két qua ung ho
hudng can thiép ding thoi diém quyét dinh (cu
hich s6; Weinmann va cs., 2016) hon 1a chi giao
duc nhan thurc.

Vé mirc 46, FOMO va mua bdc dong cta hoc
sinh nhin chung thiap, FOMO thién vé két ndi xa
hoi hon 13 mua sdm, va dic diém nhan khau hoc
hau nhu khong tao khac biét; cac yéu to tdm 1y —
x4 hoi giai thich hanh vi t6t hon ddc diém c4 nhan.
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5.1. Ham y

Vé Iy thuyét, nghién ctru mé rong khung S-O-R
sang hoc sinh THPT va san phiam “xanh”, va cho
thiy ba kich thich khong tac dong giéng nhau nén
khong nén gop thanh mot chi sb. Vé thuc tién: (1)
gi4o duc tiéu dung s6 trong nha truong nén nhim
vao ap lyc xa hoi va k¥ nang tri hodn quyét dinh,
khong chi cung cip kién thirc; (2) nén day kiém
ching tuyén bd “xanh” bang tinh hudng thuc
hanh thay vi gia dinh hoc sinh ty nhan dién dugc;
(3) cac cong cu cu hich sé nhu nhéc nhé, khoang
dimg truée khi mua va hién thi bang chimg vé
tuyén bé moi trudng dang duogc thir nghiém co dbi
ching; (4) nén tang va doanh nghiép nén han ché
thong diép tao khan hiém gia va yéu cau tuyén bd
“xanh” ¢ bang chimg kém theo.

5.2. Han ché

Thir nhét, khao sat cit ngang nén chi cho thy
mdi lién hé, chua khang dinh nhan qua. Thu hai,
dir liéu ty bdo cdo va GW la thang ty danh gié;
c6 thé co thién léch dong ¥ chung. Thir ba, trong
phiéu, QC6 triung nguyén van véi QC1 (70,5%

hoc sinh tra 101 giéng hét, r = 0,73), co thé lam
tang do tin cdy cua thang QC; 13,7% phiéu tra
10 cting mot mue, du két luan khong doi khi loai
bo. Thir tu, AVE ciia XH sat ngudng va mau lay
tai 8 truong & Ha Noi vdi quy mo khac nhau nén
khé khai quat. Thir ndm, nghién ctru chua kiém
dinh mé hinh ciu tric tiém 4n. Nghién ctru tiép
theo nén dung thiét ké doc hodc thuc nghiém co
d6i chimg, thang do nang luyc nhan dién tay xanh
dua trén bai kiém tra tinh huéng, va kiém dinh da
nhom theo truong.

VI. KET LUAN

Nghién ctru trén 3.185 hoc sinh THPT Ha No6i
cho thiy FOMO 1a mét xich trung tdm dan tir kich
thich tiéu ding s6, ndi bat 1a anh huong xa hoi trén
mang, dén mua sim bdc dong san phdm “xanh”, du
mirc FOMO va mua bc dong chung ciia hoc sinh
con thép. Nang luc nhén dién téy xanh ty danh gia
chua du dé bao vé hoc sinh. Gido duc tiéu dung $6
va cac can thiép tai thoi diém quyét dinh mua, nhur
ct hich sd, 1a huéng dang uu tién va can dugc kiém
chimg bang thiét ké thuc nghiém.
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