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Tom tit: Nghién ciru nham danh gza hiéu qua cia cdc chién lwoc TTXH trong viéc thic ddy hanh vi du lich ben vitng
ciia Thé hé Z, dong thoi xdc dinh cac rao can tam ly va chi phi can tro sy chuyén héa dinh thanh hanh vi thyc 1é. Dit Gen
Z dwoe nhén dinh la thé hé cé nhdn thirc va thai do tich cuc cao d0i voi du lich xanh, s ton tai dai ding ciia “khoang cach
Y dinh — hanh vi” da dat ra van dé can danh gid chién lwgc can thigp. Bai nghién ciru s dung phwong phap tong hop va
phdn tich tai liéu thir cdp, dwa trén cdc mé hinh Iy thuyel nén tang (Ly thuyet Hanh vi c6 Ké hoach - TPB va Ly thuyét Hoc
tap Xa hoi), @é phan tich cdc chién dich TTXH tir nam 2020 den 2025. Két qud cho thay TTXH c6 tic dong manh mé dén
viéc nang cao Nhdn thirc va dinh hinh Thai do (thong qua ciing cé6 Chudn chii quan) cua Gen Z. Tuy nhién, kha nang chuyén
héa thanh Hanh vi thiee té bi cdn tré béi cdc rdao can mang tinh tam Iy (nhw niém tin vao nguon tin - Authentlczty Gap”)
va cde rao can ngogi sinh (nhi chi phi va tién nghi). Nghién ciru kién nghi cdc giai phdp chién heoe, bao gom wu tién tinh
xdc thyc cua nguoi anh huong (KOL/KOC) tang cuong tinh tuong tac (Gamification, UGC) va ap dung tinh minh bach
vé tac dong (Impact Transparency) dé cai thién Nhan thirc kzem sodt hanh vi. Viéc dau tw ¢6 chién hege vao truyén thong
xanh sé gitip TPHCM ciing cé vi thé tién phong trong phdt trién du lich bén viing.

Tir khod: Du lich Bén ving; Thé hé Z (Gen Z); Truyén théng Xa héi; Hanh vi Tiéu ding Xanh

ASSESSING THE EFFECTIVENESS OF SOCIAL MEDIA STRATEGIES
IN PROMOTING SUSTAINABLE TOURISM BEHAVIOR AMONG
GENERATION Z IN HO CHI MINH CITY

Abstract: This study aims to evaluate the effectiveness of social media strategies in promoting sustainable travel behavior
among Generation Z, and to identify psychological barriers and costs that hinder the conversion of intention into actual
behavior. Although Gen Z is recognized as a generation with high awareness and positive attitudes towards green tourism,
the persistent existence of an “intention-behavior gap” raises the issue of evaluating intervention strategies. The study
uses a synthesis and secondary document analysis method, based on fundamental theoretical models (Theory of Planned
Behavior - TPB and Social Learning Theory), to analyze social media campaigns from 2020 to 2025. The results show
that social media has a strong impact on raising Awareness and shaping Attitudes (through reinforcing Subjective Norms)
of Gen Z. However, the ability to convert into actual Behavior is hindered by psychological barriers (such as trust in the
source - “Authenticity Gap”) and exogenous barriers (such as cost and convenience). The study recommends strategic
solutions, including prioritizing influencer (KOL/KOC) authenticity, increasing interactivity (Gamification, UGC) and
applying Impact Transparency to improve Perceived Behavioral Control. Strategic investment in green media will help Ho
Chi Minh City consolidate its pioneering position in sustainable tourism development.
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I. PAT VAN DE

Thanh phé HO Chi Minh (TP.HCM) Ia trung van ton tai. Cac chién lugc TTXH da dugc trién

tam du lich 16n cua Viét Nam nhung dang dbi mat
v6i céac thach thirc moi truong nghiém trong nhu
rac thai va qua tai du lich (Pham Thi Kim Hoa,
2023). Truyén thong X4 hoi (TTXH) di tro thanh
nén tang thiét yéu dinh hinh hanh vi tiéu dung. Thé
hé Z (Gen Z), v6i dic trung am hiéu cong nghé va
nhén thirc xa hi cao, dugc xem la dong luc ot 161
thiic ddy du lich bén vitng trong twong lai (Lopez-
Séanchez et al., 2023; Nguyén Thi Loc & Nguyén
Thi Héng, 2025). Mac du Gen Z c6 nhan thic va
thai do tich cuc d6i voi du lich xanh (Pinh Quang
Thai et al., 2025; Scopelliti et al., 2022), “khodng
cach y dinh va hanh vi” (Intention-Behavior Gap)

khai nham can thi€p, nhung hi¢u qua chuyén hoa
nhén thirc thanh hanh dong thuc té ciia du khach
Gen Z tai TP.HCM chua dugc danh giad mot cach
toan dién. Nghién ctru ndy nhim Danh gia hiéu
qué ctia cac chién luoc truyén thong xa hoi trong
viéc thuc déy hanh vi du lich bén virng cua Gen Z
tai TP.HCM. Cac cau hoi trong tim bao gom: hinh
thirc truyén thong dang duoc sir dung phd bién,
muc d¢ anh hudng cta ching 1én nhan thirc/thai
d6/hanh vi, va cac yéu tb lam ting hidu qua chién
dich. Nghién ciru tap trung phén tich cac chién
dich TTXH lién quan dén du lich bén vimng huéng
td1 Gen Z tai TP.HCM (2020-2025). Phuong phap
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chinh 12 Tong hop va Phan tich Tai liéu Thir cap
(Secondary Data Analysis), dua trén cac tai li€u
hoc thudt da dugc phan bién va bao cdo chuyén
nganh, nham xay dung khung 1y thuyét viing chéc
trude khi dé xut giai phap

II. NQI DUNG NGHIEN CU'U

2.1. Co s& Iy thuyét

2.1.1. Du lich bén vitng va hanh vi du lich xanh

Khai niém Du lich bén viing dugc T6 chirc Du
lich Thé gidi (UNWTO, 2005) dinh nghia 1a loai
hinh du lich d4p tmg cac nhu cau ciia du khach
hién tai, nganh du lich va cong déng dia phuong
ma khong anh hudng dén kha ning dap tmg nhu
cau cua cac thé hé tuong lai. Khai niém nay bao
trum ba tru cot: kinh té, xa hoi va moi truong. Tu
d6, Hanh vi du lich bén viing dugc hiéu 1a tap hop
cac hanh dong ctia du khach nham giam thiéu tac
dong tiéu cuc dén méi trudng, bao ton van hoa, va
t6i da hoa loi ich kinh t& — xa hoi cho cong dong
dia phuong (Pham Thi Kim Hoa, 2023).

2.1.2. Déc diém hanh vi cia Gen Z trong béi
canh du lich

Thé hé Z (Gen Z) 1a thé hé duogc sinh ra va
16n 1én trong ky nguyén Internet va truyén thong
xa hoéi, tao nén mot hanh vi tiéu dung va du lich
khac biét rd rét so vdi cac thé hé trude. Gen Z gén
lién vé6i Internet va Tmyén thong Xa hdi (vi du:
TikTok, Instagram), sit dung ching lam cong cu
chinh dé tim kiém thong tin, ra quyét dinh va chia
sé trai nghiém. V& mat thm 1y, Gen Z c6 xu hudng
lya chon céc thuong hi€u va san phém “xanh” phu
hop véi gid tri dao dlirc ca nhan va hinh anh ban
than mong mudn (Lopez-Sanchez et al., 2023).

2.1.3. Ly thuyét nén tang vé thay doi hanh vi

Ly thuyét Hanh vi c6 Ké hoach (Theory of
Planned Behavior — TPB) (Ajzen, 1991): TPB
1a khung 1y thuyét ph6 bién nhat dé dy doan y
dinh va hanh vi. N6 gia dinh rang y dinh hanh vi
ctia ca nhan duoc hinh thanh boi ba thanh phan:
Théi do (danh gié tich cuc hay ti€u cuc vé hanh
vi), Chudn chii quan (ap luc xa hoi cam nhan) va
Nhan thirc kiém soat hanh vi (cam nhan vé kha
nang thyc hién). Trong nghién ctru vé du lich bén
viing, cac nghién ctru tai Viét Nam (Nguyén Thi
Loéc & Nguyén Thi Héng, 2025; B Ngoc Minh
& Bui Thi Van, 2024) da xac nhan tinh hi¢u qua
cua TPB trong viéc gidi thich y dinh lya chon du
lich xanh. Ngoai ba thanh phan c6t 18i, nghién
ctru thira nhan sy ton tai cla cac bién kiém soat
(Moderating Variables) hodc rao can hanh vi
(Behavioral Barriers). Cu thé, yéu t6 Niém tin
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Xanh (Green Trust) va Sy hy sinh cam nhan
(Perceived Sacrifice - lién quan dén Chi phi/Tién
nghi) can duoc thém vao khung 1y thuyét dé giai
thich cho sy that bai trong chuyén héa hanh vi Ly
thuyét Hoc tdp X3 hoi (Social Learning Theory)
(Bandura, 1986): Ly thuyét nay cho rang hanh
vi dugc hinh thanh khong chi qua trai nghiém cé
nhan ma con qua quan sat, bit chudc va anh huong
xa hoi. Ly thuyét nay ciing nhin manh vai trd ciia
Hi¢u g Tu tin vao Hanh vi (Self-Efficacy), tuc
12 niém tin ciia Gen Z véao kha nang ho c6 thé thuc
hién thanh cong hanh vi xanh. Sy thanh cong cta
chién luoc TTXH phu thudc vao vi¢c xay dung
cac mo hinh hanh vi dng tin cay khong chi dé bét
chudc ma con dé cang ¢ sy tu tin (Self-Efficacy).
2.1.4. Khdi niém vé chién luoc tmyé‘n thong xa hoi
Chién lugc truyen thong xa hoi (Social Media
Strategy) trong bbi canh nay 1a tap hop cac hoat
dong dugc thiét ké va thuc hién trén cac nén tang
s6 nham muyc dich thay d6i thai d6 va hanh vi
ctia Gen Z hudng téi tiéu dung du lich bén viing.
Céac chién lugc chu yéu dugc phan loai nhu sau
(Pham Thi Kim Hoa, 2023; Lopez-Sanchez et al.,
2023): Influencer Marketing (Tiép thi Ngudi anh
huong): Hop tac véi cac KOL/KOC du lich dé
quang ba hanh vi xanh thong qua hinh anh va trai
nghiém ca nhan, tan dung yéu td niém tin va sy
dong cam. Storytelling (Truyén thong ké chuyén):
Str dung cac cau chuyén chan thyc, giau cam xuc
vé tac dong moi truong hodc xa hoi cua du lich
dé tang tinh thuyét phuc va neo giir thong tin
trong tri nhé cia du khach. Gamification va Thu’
thach Xanh (Green challenges) Ap dung cac yéu
t6 tro choi (diém thuong, xép hang, thir thach)
dé khuyén khich hanh vi xanh (vi dy: thir thach
#KhongRacThaiNhya), bién hanh vi trach nhiém
thanh mot trai nghiém giai tri. Noi dung do Nguoi
dung Tao (User-Generated Content — UGC):
Khuyén khich du khach Gen Z tu tao va chia sé
ndi dung vé hanh vi xanh cua ho, tao ra Chuan chu
quan va ap luc x hoi tir bén trong cong ddng Gen
Z (Nguyén Thi Loc & Nguyén Thi Hong, 2025).
2.2. Phuong phap nghién ctru
Bai viét duogc thyc hién dya trén phwong
phap Téng hop va Phan tich Tai liéu Thir cip
(Secondary Data Analysis). Dir li¢u dugc thu thap
tir cac ngudn hoc thuat dang tin cay da dugc phan
bién (peer-reviewed), cac bao cdo thi truong, bdo
cao nganh du lich va céc tai liéu chuyén nganh
lién quan dén hanh vi tiéu dung xanh, Thé hé Z va
du lich bén virng tai TP.HCM. Cac tai liéu duoc
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Iwva chon wu tién tir nam 2018 dén nay nham
dam bdo tinh cap nhét va phan anh xu hudéng du
lich trong ky nguyén sd. Trong phan phén tich,
nghién ciru s& tham khao két qua khao sat dinh
lugng cua cac nghién ciru trude dé co co s ddi
chiéu thyc tién.

2.3. Két qua va thao luan

2.3.1. Tong quan vé cdc chién lwgc truyén
thong xa hoi dang ap dung

Tai TP.HCM, céc chién lugc truyén thong xa
hoi nham thic ddy du lich bén viing hudng dén
Gen Z thuong mang tinh truc quan va cam xuc
cao, tap trung chii yéu trén cac nén tang video ngin

(TikTok, Reels cua Instagram/Facebook). Céac
chién dich tiéu biéu c6 thé ké dén nhu: “Check-in
Du lich Tir t&” (tap trung vao viéc ton trong van
hoa va cong dong), “Go Green Challenge” (thir
thach gidm rac thai nhya cé nhan, st dung phuong
tién cong cong) va cac noi dung “Travel Vlogs”
ciia KOLs/KOCs nhan manh viéc lya chon cac co
s& luu trii dat chimg nhan xanh. Sy phd bién ctia
cac ndi dung nay cho thiy chién lugc UGC (Noi
dung do Nguoi dung Tao) va Gamification dang
1a trong tam, phii hop vé6i Ly thuyét Hoc tap Xa
hoi khi tao ra cac M6 hinh Hanh vi (Role Model)
dé Gen Z quan sat va bit chudc.

Bang 1. Téng hop mot sé chién dich truyén théng xi hdi thic ddy hanh vi du lich bén virng

ciia Gen Z tai TP.HCM
Chién lwoc Két aua /
Tén chién Nén tang Thong diép Doi twgng tam ly & ,q N
. , T A P\ A Murc do
dich chinh cot 16i muc tiéu truyén thong .
. tac dong
str dung :
Gar@ﬁcghon Hon 5 tricu
i . (thur thach :
Go Green Giam rac thai video n én) luot xem, gia
TikTok, nhua — Du lich Gen Z tai g L tang 20% ndi
Challenge . UGC (noi1 S
Instagram khong nhya TP.HCM .. | dung chia sé vé
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dung mot lan . , du lich xanh
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Mitrc @0 lan
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2.3.2. Anh hwéng ciia truyén théng xa hoi dén
nhan thire va thai do

Céc chién dich TTXH di thé hién hiéu qua rd
rét trong viéc cung ¢ giai doan (1) Nhan thirc
(Awareness) va (2) Thai do (Attitude) cua Gen Z.
Thong qua cac video ngin, hinh anh truc quan va
tinh lan truyén, du khach Gen Z nhan dién rd hon
vé tac dong tiéu cuc cta hanh vi du lich thiéu trach
nhi¢m (tac dong dén nhan thac vé hau qud) va gia
tri tich cuc cua viéc ti€u dung xanh. Thai d6 tich
cuc d6i v6i du lich bén viing gia ting dang ké nho
vao yéu td cam xuc (vi du: niém tyu hao khi tham
gia don dep mdi truong) va yéu té cong dong.

2.3.3. Tac dong dén ¥ dinh va hanh vi thuc té

Tmyén thong mang xa hdi c6 tdc dong manh
mé& dén Y dinh hanh vi ctia Gen Z, nhung kha
nang chuyén hoa thanh Hanh vi thuc té (giai doan
3: Action) van gip kho khan, lam ndi bat "khoang
cach y dinh — hanh vi" da duogc dé cap trong phan
Gidi thiéu. Tac dong tich cuc: TTXH gitp Gen
Z “bat dau hanh dong” bang cach: (a) Lya chon
cac hoat dong du lich c6 trach nhi€ém rd rang (nhu
tham gia tour nhit rac); (b) Tang cudng tim kiém
thong tin vé khach san than thién m6i truong; (c)
Tang y dinh tra thém chi phi cho cac san pham du
lich ¢6 ching nhan bén vimg.Han ché: Khoang
cach hanh vi van ton tai do hai yéu t6 chinh: Chi
phi va Tién nghi: Cac san pham/dich vu xanh
thuong co6 chi phi cao hon va it tién nghi hon so
v6i lya chon truyén thong. Niém tin (Authenticity
Gap): Gen Z thé hién su hoai nghi vé tinh xac thuc
clia cac chién dich "Greenwashing" (tay xanh).

2.34. Cac yeu 16 lam ting hiéu qua truyen thong

Nghién ctru tong hop céc yéu té gitp chién luge
TTXH dat hiéu qua cao hon trong viéc thiic day
hanh vi bén viing ctia Gen Z tai TPHCM: Tinh
Xac thuc (Authenticity): Day 1a yéu t6 quyét dinh.
Nguoi anh huong (KOL/KOC) phai thé hién 16i
song xanh that sy chir khong chi 14 quang céo. Tinh
xac thyc xay du’ng Do tin ciy cta ngudn thong
tin, mot yéu t6 quan trong trong viéc tac dong dén
Théi d¢ (theo TPB). Tinh Tuong tac (Interactivity):
Céc nén tang cho phép ngudi ding tham gia truc
tiép (tao noi dung, phan hoi, binh chon) dat hiéu
qua cao hon so v&i ndi dung thu dong. Tinh tuong
tac nudi dudng Chuan cha quan va ap luc xa hoi.
Két hop Truc tuyén — Ngoai tuyén (Online-Offline
Integration): Chién dich online can di kém véi cac
hoat dong thuc té tai diém dén hodc cac dich vu/san
pham xanh dé tiép cn tai TP.HCM. Viéc ndy gitp
cai thién Nhan thurc kiém soat hanh vi — Gen Z cam
thdy ho c6 thé d& dang thuc hién hanh vi xanh.
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2.4. Giai phap va kién nghi

Thi nhét, ting cudng tinh x4c thyc va minh bach
trong noi dung truyén théng, uu tién KOL/KOC ¢
hanh vi xanh that sy: Cac doanh nghiép va to chirc
can thay d6i cach chon dbi tac truyén thong, wu tién
nhitng ngudi anh hudng c6 lich sir va 161 sng nhét
quan véi thong di€p xanh. Thong di¢p nén tap trung
vao viée giai quyét van dé (problem-solving) va 16i
song thyc té (real-life sustainable living) hon 1a chi
don thun quang ba san pham. Cong khai tac dong
moi tnrorng (Impact Transparency) Ung dung cOng
nghé dé du khach dé dang truy cép va kiém tra tac
dong cua hanh vi tiéu dung minh.

Tha hai, t6i uvu hoa nén tang mang xa hoi, tan
dung TikTok va Instagram Reels cho chién dich
ngén — tdc dong nhanh: St dung dinh dang video
ngin, 4m nhac hip dan va yéu t6 hai huéc dé
truyén tai thong diép xanh. Cac ndi dung nén tap
trung vao viéc don gian hdéa hanh vi xanh (vi du:
cach tai ché rac nhanh gon tai khach san), qua do
cing ¢6 Nhan thirc kiém soat hanh vi. Str dung
livestream va minigame nham lan toa thong diép
xanh: T6 chuc cac budi livestream hodc minigame
trén Facebook/Instagram voi cac phan thuong lién
quan dén du lich xanh (tour mién phi, voucher
khach san xanh).

Thir ba, lién két da bén trong chién dich truyén
thong, doanh nghi¢p du lich — co quan nha nudce
— truong hoc — KOL hop tac truyén thong bén
vimg: Cac bén can théng nhat mot thong diép
xanh chung cho TP.HCM va trién khai dong bd.
Truong dai hoc co thé t6 chire cac workshop vé du
lich xanh, sau d6 doanh nghiép hd tro tour thuc té,
va KOL/KOC thyc hién truyén théng trén mang
xa hoi. Khuyén khich cac startup du lich xanh
hop tac voi influencer Gen Z: Céc Startup, véi
kha nang d6i méi va san pham than thién v&i moi
truong, nén duge khuyén khich hop tac chat ché
v6i cac micro-influencer (nguoi danh hudng nho)
thudc Gen Z dé tao ra nodi dung UGC chét lugng,
mang tinh xac thuc cao.

Cubi cung, dé xuat hudng nghién ctru va thuc
hanh, nghién ctru dinh lugng chuyén sau: Céc
nghién ctru tiép theo can chuyén tir phan tich tai
liéu thir cap sang khao sat dinh luong (Quantitative
Surveys) véi mau 16n va sir dung mo hinh TPB mé
rong (vi du: thém cac bién vé Niém tin Xanh, Anh
huong ctia Truyén thong X3 hoi) dé xac dinh murc
d6 tac dong cu thé va mdi quan hé nhan qua gitra
cac yéu t6. Xay dung “Chi sb Truyén thong Xanh”
(Green Communication Index): Céc co quan quan
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ly va doanh nghiép can phat trién mot bo chi s6 dé
danh gia hiéu qua truyén théng khong chi ¢ mirc
d6 Reach (tiép can) va Engagement (tuong tac)
ma con & mirc 46 Behavioral Change (thay d6i
hanh vi) sau chién dich.

II. KET LUAN

Nghién ctru da hoan thanh muc tiéu danh gia
hidu qua ciia cac chién lugc truyén thong xa hoi
trong viéc thuc day hanh vi du lich bén viing ciia
Thé hé Z tai Thanh phd H6 Chi Minh. Phén tich da
chi ra ring Truyén thong Xa hoi (TTXH) 1a mot
cong cu manh mé va khong thé thiéu trong viéc
nang cao nhan thuc (Awareness) va dinh hinh thai
d6 (Attitude) du lich bén viing cua Gen Z, dac biét
thong qua viéc ciing ¢d cac yéu té tim 1y nhur Chudn
chu quan (Subjective Norms) va Thai d tich cuc.

Tuy nhién, hiéu qua chuyén hoa nhén thirc thanh
hanh vi thuc té chi dat dugc & mirc cao nhét khi chién

luoc truyén théng virot qua duoc cac rao can vé niém
tin. Cu thé, nghién ctru nhén manh ring céc chién
dich phai mang tinh tuong tdc cao (Gamification,
UGC), tinh x4c thuc (Authenticity) thong qua viéc
lwa chon KOLs/KOCs ¢6 16i séng xanh chan thuc,
va phai gan lién v6i gia tri cong dong va tic dong
thyc té (Impact Transparency) dé Gen Z cam thay ho
c6 Nhan thirc kiém soét hanh vi rd rang.

Viée dau tu ¢6 chién lugce, két hop chit ché giira
cac gidi phap truc tuyen (TTXH, Gamlﬁcatlon) va
ngoal tuyén (co s& ha tang xanh, san pham du lich
dé tiép can) sé& la chia khoa dé thu hep khoang
cach y dinh — hanh vi hién hiru. Diéu nay khong
chi glup TP.HCM gidi quyét cac thach thirc moi
truong cap bach ma con dinh vi thanh phd 1a trung
tam du lich bén viing tién phong, hién dai, va co
trach nhiém cao trong khu vuc, thu hat mot thé hé
du khach toan cau moi.
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