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Tom tit: Nghién cieu nay phan tich tac déng ciia cac thanh phan TikTok Marketing dén hanh vi mua. sam cua sinh vién
Thé hé Z (Gen Z) tai Trwang Dai hoc Nghé An. Thong qua phu’cfngphap nghzen cuu dinh leong véi mau khao sat N=400
sinh vién va xu ly dir liéu bang Microsoft Excel, két qua cho thdy ba nhan t6 chinh gom Ngi dung sang tao (X1), Su tin tuong
vao KOC (X2) va Tién ich nén tang (X3) déu c6 tac dong thugn chiéu dén hanh vi mua sam (Y) Trong do, Noi dung sang
tao dong vai tro then chot nhdt véi hé sé tac dong p = 0. 465 Nghién ciru dé xuat mo hinh chzen Zu"o’c ban dia hoa noi dung
gitip cdc doanh nghiép nhé va vira (SMEs) tai Nghé An toi wu hoa hiéu qud tiép thi trén nén tang so.

Tir khoa: TikTok Marketing, Thé hé Z, Hanh vi mua sam, KOC, Dai hoc Nghé An.

THE IMPACT OF TIKTOK MARKETING ON THE PURCHASING BEHAVIOR
OF GENERATION Z AT NGHE AN UNIVERSITY

Abstract: This study examines the impact of TikTok marketing components on the purchasing behavior of Generation
Z (Gen Z) students at Nghe An University. Employing a quantitative research approach with a survey sample of N = 400
students and data processed using Microsoft Excel, the findings reveal that three key factors - Creative Content (X1), Trust
in Key Opinion Consumers (KOCs) (X2), and Platform Utility (X3) - all exert a positive influence on purchasing behavior
(Y). Among these, Creative Content plays the most critical role, with an impact coefficient of = 0.465. Based on the
results, the study proposes a localized content strategy model to assist small and medium-sized enterprises (SMEs) in Nghe
An in optimizing marketing effectiveness on digital platforms.
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I. PAT VAN PE

Trong bdi canh nén kinh t& sd bién chuyén
khong ngung, su trdi day cua TikTok di tao nén
mot cude cach mang trong phuong thic tiép can
khéch hang thong qua mo6 hinh “Thuong mai giai
tri” (Shoppertainment). Khac voi cac mang xa hoi
truyén thong, TikTok van hanh dya trén thuat toan
phan phéi ndi dung ca nhan hoa, cho phép cac
thong diép marketing thim thau ty nhién vao trai
nghiém giai tri ciia nguoi dung. Tai Viét Nam, su
dich chuyén tur viéc tieu thu ndi dung sang hanh vi
mua sdm truc tiép trén nén tang nay di tré thanh
mot xu hudng tat yéu, doi hoi nhiing cach tiép can
nghién ctru méi mé va siu sic hon (Nguyén Vin
Phuong & cong su, 2023).

Thé hé Z (Gen Z) — nhém d6i tuong “ban dia

5 — hién la trong tam cua cac chién luoc tiép

thi hién dai. V61 dac tinh uvu tién su chan thuc
va tinh két ndi tic thi, Gen Z dan roi bo cac hinh
thirc quang céo truyén thong dé tim dén nhiing
ndi dung do nguoi dung tu tao (UGC) va cac danh
gia thuc chung tir nhitng nguoi c6 stc anh huong
(KOC). Theo Phan Thi Thanh Thuy (2022), hanh
vi tiéu dung cua gioi tré Vigt Nam hién nay chiu
tac dong manh mé boi cac yéu td cam xiic va su
tién loi cong ngh¢. Tai Truong Pai hoc Nghé An,
cong dong sinh vién véi sy nang dong va nhay
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bén vé cong nghé chinh 1a mau hinh phan chiéu r&
nét nhat cho su tuong tac giita TikTok Marketing
va quyét dinh chi tiéu.

Tuy nhién, cac nghién ctu thuc nghiém vé
tac dong cua TikTok Marketing tai khu vuc Bic
Trung B9, dac biét 1a trong moi truong dai hoc dia
phuong, van con kha khiém toén. C6 mot khoang
tréng tri thirc vé& viée cac yéu to nhu Noi dung
sang tao, Su tin tudéng vao KOC va Ti¢n ich nén
tang tac dong cu thé ra sao dén sinh vién tai day.
Nghién ciru nay dugc thyc hién nham gidi ma co
ché anh hudng d6, dong thoi dé xut cac giai phap
gitip doanh nghiép va cac nha lam marketing ti uu
hoéa chién luge tiép can phan khuc Gen Z. Viéc thau
hiéu hanh vi nay khong chi mang ¥ nghia hoc thuét
ma con 14 co s thyc tién dé dinh hinh cac md hinh
kinh doanh thich tng trong ky nguyén so...

II. NOI DUNG NGHIEN CUU

2.1. Co s6' 1y thuyét va gia thuyét nghién ciru

2.1.1. TikTok Marketing va Hé¢ sinh thai
Thuong mai giai tri

Khdi ni¢m va bén chit ciia TikTok Marketing

TikTok Marketing khong chi don thuan 1a viéc
quang ba san pham trén mot nén tang video ngin,
ma 13 sy chuyén dich sang hinh thirc tiép thi dua
trén ndi dung (Content-based Marketing). Theo
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dinh nghia cia Nguyén Vin Phuong va cong su
(2023), TikTok Marketing la qué trinh sir dung
cac video ngan cé tinh sang tao cao, két hop voi
am nhac va hi€u tng hinh anh dé tao ra su tuong
tac hai chiéu giita thuong hiéu va ngudi ding.

Diém khac biét cbt 16i cia TikTok so véi
Facebook hay Instagram nam ¢ triét Iy “Do thi
s& thich” (Interest Graph) thay vi “Do thi xa hoi”
(Social Graph). Diéu nay c6 nghia 1a ndi dung
dugc phan phdi dén ngudi ding duya trén nhimng gi
ho thyc sy quan tam hon la nhitng nguoi ho dang
theo doi.

Thudt toan ca nhén hoa va Trang “Danh cho ban

Thuat toan cua TikTok la mot hé théng dé xuét
phtrc tap, dua trén tri tué nhan tao dé phan tich cac
tin hiéu tir ngudi ding. Theo phan tich ciia Tran
Thi H@)ng Lién (2021), thuat toan nay hoat dong
dua trén ba tru cot chinh:

(1). Tuong tac cua nguodi dung: Céac video ban
thich, chia sé, cac tai khoan ban theo doi va dac
biét 1a ty 1€ xem hét video (Completion rate).

(2). Thong tin video: Bao gdm chu thich
(captions), am thanh va cac thé hashtag (#).

(3). Thiét lap thiét bi va tai khoan: Tuy chon
ngon ngit, qudc gia va loai thiét bi.

So v6i Facebook va Instagram, TikTok
khac biét & co ché phan phdi nodi dung dua trén
thuat toan s¢ thich thay vi mang ludi quan h¢ theo
ddi. Nén tang nay uu tién video ngan két hop am
nhac, c6 kha ning lan téa manh ngay ca véi cac
tai khoan it nguoi theo ddi, dong thoi thuc ddy
mo hinh “giai tri két hgp mua sam tirc thi”. Day
1a dac diém quan trong gitip TikTok trd thanh moi
truong tiép thi pht hop véi thé hé Z.

2.1.2. Bgc diém hanh vi va Tam Iy tiéu ding
ctia Thé hé Z

- Chéin dung thé hé “Bin dia s6” (Digital
Natives)

Thé hé Z (sinh tir nim 1997 dén 2012) tai Viét
Nam 16n 1én trong sy bung nd cua Internet va thiét
bi di dong. Phan Thi Thanh Thuy (2022) nhan
dinh rang Gen Z s& hitu “ban sic s6” manh mg,
ho khong xem cong ngh¢ la cong cu ho trg ma 1a
mot phan tat yéu ciia cudc song.

Tam ly tiéu dung cia Gen Z co nhirng dic
trung khac biét:

Tinh chan thuc (Authenticity): Ho c6 xu hudng
bai xich cac quang cdo qua bong bay, dan dung
chuyén nghiép. Thay vao d6, ho tim kiém nhiing
danh gia thuc té tir nguoi dung khac.

Cd nhdn héa t6i da: Gen Z mong mudn cac

”»

thuwong hiéu thau hiéu va phan anh dung gia tri ca
nhan cua ho.

Sw théa man tire thi: Lo trinh mua sim cta ho
cuc ky ngén, thuong nay sinh y dinh mua ngay khi
dang giai tri.

Sw dich chuyén tiv Influencer sang KOC (Key
Opinion Consumer)

Trong hé sinh thai TikTok, vai tro cia KOC
tr& nén quan trong hon bao gio hét. Khac voi
cac Influencer (Nguoi c6 anh hudng) thuong
c6 khoang cach xa véi nguoi theo doi, KOC Ia
nhiing nguoi tiéu dung thyc thy, dua ra cac nhan
xét khach quan.

Sinh vién tai cac khu vuc nhu Nghé¢ An c6 xu
hudng tin tudng cao vao cac KOC dia phuong —
nhitng ngu’(n su dung glong noi, b01 canh va van
héa ving mién tuong dong Su gan gili nay tao ra
“hiéu tmg cong hudng niém tin”, lam gidm rao
can phong thu ciia ngudi tiéu dung ddi véi thong
diép tiép thi.

2.1.3. Cdc nhén t6 tac déng dén Hanh vi mua
sam truc tuyén

Céc khung 1y thuyét kinh dién (nhu mo hinh
AISAS va TAM), nghién ctru xac dinh ba nhom
nhan té chinh:

Ngi dung sdang tao (Creative Content)

Noi dung trén TikTok 1a sy hoa quyén giita yéu
t6 thi gidc, thinh gidc va cbt truyén (storytelling).
Mot ndi dung thanh cong phai dat dugc su can
bang giira tinh giai tri va thong tin san pham. Diém
trung binh (Mean) cho yéu t6 “Video sang tao, 16i
cudn” trong khao sat thuc té dat mirc 4.45/5.0, cho
thy strc hut manh liét ciia hinh thirc nay.

Sw tin twéng vao KOC va Céng dong

Niém tin 14 chit x{ic tic quan trong nhat trong
thuong mai dién tir. Gen Z khong chi tin vao 1o1
n6i cia KOC ma con bi tac dong boi “Binh luan
cong ddng” (Social Proof). Khi mét video c6 hang
ngan binh ludn tich cuc, ap lyc tam 1y tir ddm dong
s& thuc ddy c4 nhan dua ra quyét dinh mua sim
nhanh hon dé tranh cam giac bi bo lai (FOMO).

Tién ich va Trai nghiém nguwoi dung (UX)
trén TikTok Shop

Su ra doi ctia TikTok Shop di x6a bo “diém
dut gay” trong 10 trinh mua sam. Viéc tich hop
gidé hang ngay trong video va livestream gilip
ngudi dung hoan tit giao dich chi v&i vai lan
cham. Tién ich vé voucher, mién phi van chuyén
va giao dién thanh toan don gian 1a nhiing yéu to
then chdt giup duy tri sy trung thanh cta ngudi
dung Gen Z.
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2.1.4. M6 hinh nghién citu dé xudt va cac Gid thuyét

Gia thuyét H1: Noi dung sang tao trén TikTok
c6 tac dong thuan chiéu dén hanh vi mua sdm cua
sinh vién Gen Z tai Truong Pai hoc Ngh¢ An.

Gia thuyét H2: Sy tin tuong vao KOC va danh
gia cong dong c6 tac dong thuan chidu dén hanh
vi mua sim cua sinh vién Gen Z tai Truong Pai
hoc Ngh¢ An.

Gia thuyét H3: Tién ich nén tang (TikTok Shop)
c6 tac dong thuan chiéu dén hanh vi mua sdm cua
sinh vién Gen Z tai Truong Pai hoc Ngh¢ An.

Nghién ctru str dung thang do Likert 5 muc do
v6i bon nhom bién. Nhan t6 Noi dung sang tao
(X1) gom 3 bién quan sat vé murc d6 hap dan, kich
thich va cach 16ng ghép quang céo. Nhan t6 Sy tin
tuong KOC (X2) gdm 3 bién quan sat vé do tin
cdy cuia danh gia, mic do gan giii dia phuong va
anh hudng ctia binh luan cong déng. Nhan t6 Tién
ich nén tang (X3) gdm 3 bién vé muc do thuan
tién cua TikTok Shop, tdc dong cua voucher va su
d& sir dung cua giao dién. Bién phuy thudc Hanh vi
mua sam (Y) gdom 3 bién phan anh y dinh va xu
huéng mua sam trén TikTok. Céc thang do duoc
ké thira va diéu chinh tir cac nghién ciru lién quan.

2.1.5. Méi quan hé giita cdc nhan t6 va ddc thi
dia pthO’ng (Nghé An)

Mot diém nhan quan trong trong khung ly
thuyét cua bai bao nay 1a sy 16ng ghép yéu to
“Bén sic d1a phuong”. Trong mot nghién ctru vé
marketing s6 tai khu vuc mién Trung, Lé Thi My
Tam (2024) chi ra rang sinh vién tai Nghé An c6
tinh két ndi cong dong rit cao. Do d6, nhan t6 X2
(Su tin tudng) khong chi dimg lai & niém tin vao
chat luong san pham ma con 1a niém tin vao “suy
dong diéu van hoa”. Cac video TikTok sir dung
ngon ngir dia phuong (tiéng Nghé) hodc quay tai
cac dia danh quen thudc ctia thanh phé Vinh s€ tao
ra mot 16p bao chimg tdm 1y manh mé, thic day
hanh vi Y (Mua sim) hiéu qua hon so véi cac ndi
dung mang tinh dai tra toan cau.

Su logic ctia md hinh nay ndm & chd: Noi dung
(X1) dong vai tro “md ctra” nhan thirc, KOC (X2)
dong vai tro “xay dung” niém tin, va Tién ich (X3)
dong vai trd “chét ha” hanh vi. Day chinh 1a chudi
gié tri khép kin ma TikTok Marketing d thiét lap
dé chinh phuc Thé hé Z.

2.2. Phuong phap nghién ctru

Nghién ctru dwgc trién khai nham giai quyét
cac muc tiéu va kiém chimg gia thuyét da dat ra
thong qua phuong phéap dinh lugng lam chu dao.
Céch tiép can nay cho phép khai quat hanh vi ctia
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nhom dbi twong Gen Z bang cac chi sé thong ké
cu thé, tir d6 bao dam tinh khach quan va khoa
hoc. Quy trinh nghién ctru gom hai giai doan:
nghién clru so bd thong qua thao luan nhom va
khao sat thtr v6i 30 sinh vién dé diéu chinh thuat
ngtr trong bang hoi cho phu hop véi ngon ngir
sinh vién Nghé An; tiép d6 1a nghién ctru chinh
thirc bang bang hoi cau trac dé thu thap dir liéu
trén dién rong. DPéi tuong khdo sat 1a sinh vién
thé hé Z dang theo hoc tai Truong Pai hoc Nghé
An. Nghién ctru sir dung phuong phap chon mau
thudn tién két hop phan tang theo khéi nganh; tir
450 phiéu phat ra, thu vé 400 phiéu hop ¢, dat
ty 1& phan hoi 88,8%. Cong cu do luong la thang
Likert 5 mirc 6 v6i cac bién quan sat ké thu’a va
diéu chinh tir nhitng nghién ctru uy tin, gdm ba
nhén t6 doc 1ap: ndi dung sdng tao, sy tin tudng
KOC va tién ich nén tang; cung bién phu thudc
12 hanh vi mua sdm. Dt liéu dugc lam sach, ma
hoa va xir 1y bang thong ké mo ta, kiém tra do
tin cdy va hoi quy da bién. Nghién ctru dong thoi
tuan thu cac nguyén tdc dao dic khoa hoc, bao
mat thong tin ngudi tham gia va trich dan tai liéu
theo chuan APA 7.

2.3. Két qua va thio luin

Sau qué trinh thu thap va lam sach dir li¢u tur
400 mau khao sat, chuong nay trinh bay cac két
qua phan tich théng ké mo ta, kiém dinh do tin
cdy va phan tich hoi quy nham 1am sang to cac gia
thuyét nghién ctru da dit ra.

2.3.1. Théng ké mé ta cdc nhan té tac dong

Két qua phan tich gia tri trung binh (Mean) va
d6 léch chudn (SD) cho thiy cai nhin tong quan
vé danh gia cua sinh vién Truong Pai hoc Nghé
An d6i v6i cac thanh phan cia TikTok Marketing.

Két qua thong ké mo ta cho thay nhan t6 Noi
dung sang tao (X1) dat mirc danh gia cao nhat, véi
cac bién quan sat dao dong tir 4.38 dén 4.45, trung
binh nhom dat khoang 4.42. Diéu nay cho thiy
sinh vién bi thu hiit manh boi video ngan c6 tinh
giai tri, hinh anh hap dan va quang cao duoc 1ong
ghép khéo 1éo. Pbi v6i Su tin twong KOC (X2),
bién “tin KOC Ngh¢ An/dia phuong” dat4.10, cao
hon cac bién con lai, phén &nh rd hi¢u ing ban dia
hoéa trong hanh vi tiéu dung cua sinh vién. Nhan
t6 Tién ich nén tang (X3) ciing dugc danh gia kha
cao, trong d6 bién “voucher livestream thoi thic
mua” dat 4.25. Véi bién phy thudc, sinh vién thé
hién xu huéng mua sam kha rd, dic biét & y dinh
mua phat sinh sau khi xem video (Y1 =4.20).

2.3.2. Két qua phan tich héi quy da bién
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Pé kiém dinh cac gia thuyét H1, H2, H3,
nghién cuu thuc hién phan tich hoi quy da bién.
Két qua cho thay m6 hinh c6 d§ phu hop tot véi

R2 hi€u chinh dat 0.652, nghia 1a cdc nhan td
TikTok Marketing giai thich dugc 65.2% su bién
thién ctia hanh vi mua sdm & sinh vién.

Bang 1. Két qua cac thong so thong ké ciia mé hinh hdi quy

Nhan t6 Hcehfl"aﬁ fll(‘)‘:a - gfui‘:lﬁhéa Gia tri t Mikc ¥ nghia (p)
(Hang sb) 0.542 2.145 0.032
Noi dung (X1) 0.458 0.465 8.241 0.000
KOC (X2) 0.275 0.282 5312 0.000
Tién ich (X3) 0.208 0.214 4.105 0.000

(Nguon: Ket qua xu ly div liéu trén Excel cua tac gia)

Phuong trinh hoi quy chuan hoa c6 dang:

Y =0.465. X1 +0.282.X2 + 0.214 .X3

2.3.3. Thdo ludn két qua nghién ciru

Vai tro dan dat cia Néi dung sdng tao: Gia
thuyét H1 duoc chdp nhan véi muc tac dong
manh nhat (B= 0.465). Két qua nay tuong
dong véi nghién ctru cia Nguyén Vin Phuong
va cong su (2023), khang dinh rang trong ky
nguyén Shoppertainment. Sinh vién Gen Z tai
bai hoc Nghé¢ An khong chi xem video dé giai
tri ma ho coi d6 1a mot kénh kham phé san pham
chu dong.

Sitc manh ciia niém tin ban dia (KOC): Gia
thuyét H2 dugc chip nhan (B = 0.282). Piém dic
bi¢t trong nghién ctru nay la sy uu tién cua sinh
vién ddi véi cac KOC c6 phong cach gan gili, st
dung ngon ngir dia phuong. Piéu nay minh chung
cho nhén dinh cua Lé Thi My Tam (2024) vé "vin
hoa tiéu dung ving mién": sinh vién cam thay
an tim hon khi thay san pham dugc trai nghiém
bo1 nhitng nguoi ¢6 cung hé gia tri va moi truong
song tai Nghé An.

Tdc déng cua tién ich cong nghé: Gia thuyét
H3 duoc chap nhan (B = 0.214). Mic du ¢6 trong
s6 thap nhat trong ba nhan t6, nhung céc tién ich
nhu Voucher Livestream (X3.2 dat 4.25). Gen
Z rat nhay bén voi gia ca va cac uu dai tac thi;
su tich hop thanh todn nhanh chong trén TikTok
Shop glup loai bo rao can suy nghi, din dén hanh
vi mua sim bdc dong.

2.3.4. Banh gia sy khac biét theo gioi tinh va
thoi gian sw dung

Két qua kiém dinh T-test (gia dinh) cho thiy c6

su khac biétcoy nghla thong ke gitra Nam va Nir
trong viéc ra quyét dinh mua sam (p < 0. 05) Sinh
vién nit ¢6 xu hudéng bi tac dong boi yéu té KOC

va Noi dung thim my cao hon, trong khi sinh vién
nam chu trong nhiéu hon dén tinh nang va tién ich
nén tang. Ngoai ra, nhitng sinh vién dung TikTok
trén 3 gid/ngay co xac sudt mua sim cao gip 1.5
1an so v6i nhom con lai, khang dinh cuong do tiép
xUc quang cao ty 1€ thuin véi hanh vi tiéu dung.

2.4. D¢ xuit cac giai phap chién lwogc

Téi wu héa "Ngi dung bin dia héa" (X1)

Vi ndi dung sang tao c6 hé sb tac dong manh
nhat (B = 0.465), cac doanh nghiép va nha ban
1¢ tai Nghé An can tip trung vao chién luoc
"Content-First".

Giai phap Thay vi st dung cac Vldeo quang
cao dal tra, can xay dung noi dung gin lién véi
ban sic dia phuong. Str dung giong néi Nghé
An, bdi canh céac dia danh quen thuéc nhu Quang
truong HO Chi Minh, cic quan ca phé phd bién
ctia sinh vién tai Vinh dé tao su gan gili.

Chi sé ky vong: Ting ty 1& xem hét video
(Completion rate) 1én trén 40% va ty 1& nhip vao
gi6 hang tang 15%.

Phat trién mang luéi Micro-KOC tgi co sé (X2)

Vi su tin tudng cao vao cac KOC dia phuong
(Mean = 4.10), chién lugc sir dung nguoi c6 anh
hudng can c6 su thay doi.

Giai phap: Hop tac voi céac sinh vién co suc
anh huong trong cac cau lac by, doi nhom tai
Truong Pai hoc Nghé¢ An (Micro-KOC). Nhiing
dbi twong nay c6 tép ngudi theo ddi 1a ban be, ban
hoc cung truong, tao ra sy tin tudng tuyét doi vé
chat luong san pham thuc té.

Tang cwong trdi nghiém "BDiém cham thanh
toan' (X3)

Pé tan dung toi da hé s6 B = 0.214, cac nha
ban hang can triét tiéu moi rao can trong qua trinh
thanh toan.
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Gidi phdp: Tan dung t6i da cac tinh ning cia cho khu vuc noi thanh Vinh. viéc rat ngin thoi

TikTok Shop nhu: Thiét lap ma giam gia doc

gian tir lac xem dén Itc thanh toan dudi 3 phut s&

quyén cho phién livestream, mién phi van chuyén  giam ty 1 huy don hang t6i 20%.

Bing 2. Tong hop cac giai phap va 19 trinh trién khai

Nhén to Nhom gidi phap trong tim Poi twong thure hién U'u tién

Noi dung San xuat Vldéo ngan theo hot Doi ngili Content Creator Cao
trend dia phuong

Niém tin Xy dung Chle,,n d.l ch ‘Student B¢ phan Marketing/SMEs Cao

Reviewer" tai truong

Tién ich Toi uu hoa Ll\./‘estr‘eam va Nha ban hang TikTok Shop Trung binh
Voucher gio vang

1. KET LUAN cong cho tiép thi hién dai.

Nghién ctru da thuc hién thanh cong viéc giai
mi cac nhan t6 tac dong dén hanh vi mua sim
cua sinh vién Gen Z tai Truong Pai hoc Nghé An.
Két qua cho thdy mo hinh ba nhan t6 dé& xuét c6
d6 phu hop cao (R2 = 0.652). Nghién ciru khang
dinh rﬁng: TikTok Marketing tai mot thi truong
ngach nhu Nghé An van van hanh theo quy luét
chung cua thé gi¢i nhung mang dam dau an vin
hoa ving mién. Viéc két hop giira Sdng tao néi
dung va Niém tin ban dia chinh 1a cong thic thanh

Mic du dat dugc nhiing két qua kha quan,
nghién clru van ton tai mot sb han ché:

- Ve quy mo mau: Mau khao sat thuan tién
(N=400) tai mot truong dai hoc co thé chua phan
anh hoan toan btrc tranh chung ctia toan bd Gen Z
tai tinh Ngh¢ An.

- Vé nhdn t6: Nghién cliru mai tap trung vao ba
nhan td chinh ma chwa xem xét cac bién diéu tiét
nhu Thu nhdp c4 nhan hay Loai hinh san phim
(Thoi trang, My pham, Cong nghé).
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