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Tom tdt Nghién ciru nham phén tich mire o anh hwong cia cdc hoat dong marketing sé nhu quang cao triec tuyén, nji
dung truyen théng, danh gid cia khdach hang, KOLs/Influencer va cdc chiong trinh khuyén mai dén quyét dinh mua hang
truee tuyén cua sinh vién Truong Cao ddng Lao Cai. T hong qua phuong phap khdo sat sinh vién va phan tich dir liéu thong
ké, nghién cieu danh gid mirc dé tac dong ciia tirng yéu t6 marketing sé dén hanh vi mua sam truc tuyen Két qua nghién
creu giup lam ré xu huong tiéu dung cua sinh vién trong moi truong thu’o’ng mai dién tir, dong thoi dé xudt mét sé gidi phdp
nham nang cao hiéu qua hoat dong marketmg $6 ciia doanh nghiép khz tiép cdn nhém khdch hang tre. Nghzen cru cung gop
phdn bé sung co s6 Iy ludn va thiee tién vé hanh vi mua hang triec tuyén ciia sinh vién trong boi canh chuyén doi sé hién nay.

Tir khod: Marketing s6, hanh vi nguoi tiéu ding, thwong mai dién tir, sinh vién.

THE IMPACT OF DIGITAL MARKETING ON ONLINE PURCHASE DECISIONS
OF STUDENTS AT LAO CAI COLLEGE

Abstract: This study examines the impact of digital marketing on the online purchasing decisions of students at Lao
Cai College. In the context of rapid digital transformation and the widespread use of the internet and social media among
young consumers, digital marketing has become an important tool for businesses to promote products and influence
consumer behavior. The research focuses on key digital marketing factors, including online advertising, content marketing,
customer reviews, influencer marketing, and online promotions, and their influence on students’ purchasing decisions.
Data were collected through a survey conducted among students currently studying at Lao Cai College. The collected
data were analyzed using descriptive statistics and regression analysis to determine the level of influence of each factor.
The findings are expected to reveal that digital marketing activities significantly affect students’ online shopping behavior,
particularly through social media platforms and promotional campaigns. The results of this study provide useful insights
for businesses in developing effective digital marketing strategies targeting young consumers, especially students. In
addition, the research contributes to the existing literature on digital marketing and consumer behavior in the context of

online shopping among university and college students.
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I. PAT VAN PE

Trong béi canh chuyén d6i s6 dién ra manh mg,
marketing sd (Digital Marketing) da tré thanh
mot cong cu quan trong gitp doanh nghiép tiép
can va tuong tac voi khach hang thong qua céc
nén tang tryc tuyén nhu mang xa hoi, website,
email marketing va quang cio truc tuyén. Su
phat trién nhanh chong cia internet va cac nén
tang thuong mai dién tir ¢a 1am thay d6i dang ké
hanh vi mua sim cta nguoi tiéu dung, dac biét 1a
nhom khéach hang tré.

Sinh vién 12 nhom ddi twong c6 mic do
tiép can cong nghé cao, thuong xuyén s dung
internet va cac nén tang mang xa hoéi trong hoc
tap, giai tri cling nhu mua sam. Xu huéng mua
sam tryc tuyén cua sinh vién ngay cang phd
bién nho sy thuén tién, da dang san pham va cac
chuong trinh khuyén mai hap din tir cac nén tang
thuong mai dién tr. Tai Truong Cao déng Lao
Cai, nhiéu sinh vién thudng xuyén sir dung cic
nén tang nhu Facebook, TikTok, Shopee va
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Lazada dé tim kiém thong tin san pham, tham
khao danh gia cua nguoi dung va thuc hién cac
giao dich mua sim truc tuyén.

Trong moi trudng s6, cac hoat dong marketing
nhur quang cao truc tuyén, ndi dung truyén thong,
danh gia cua khach hang, su gidi thi¢u cia nguoi
anh huong (KOLs/Influencer) va cac chuong trinh
khuyén mai c6 thé tic dong déang ké dén nhan thirc
va quyét dinh mua hang ctia nguoi tidu ding. D6i
v6i sinh vién, nhimg yéu té nay khong chi anh
hudng dén viéc lva chon san phém ma con dinh
hinh théi quen va xu hudng tiéu dung trong moi
truong thuong mai dién tir.

Xuét phat tir thuc t& d6, viéc nghién ctru tac
dong ciia marketing s dén quyét dinh mua hang
tryc tuyén cua sinh vién Truong Cao dang Lao
Cai c¢6 ¥ nghia quan trong ca vé mat 1y luan va
thuc tién. Két qua nghién ciru giup 1am rd cac yéu
t6 marketing s6 anh huong dén hanh vi mua sam
ctia sinh vién, dong thoi cung cap co s tham khao
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cho doanh nghiép trong viéc xay dung chién lugc
marketing s6 phu hop nham tiép can hiéu qua
nhom khach hang tré.

I1. NQI DUNG NGHIEN CUU

2.1. Khai niém marketing

Marketing duoc hiéu 1a qua trinh nghién ciru
nhu cau ctia khach hang, tr d6 xay dung cic
chién Iugc nham théa man nhu cau do6 théng qua
viéc cung cép cac san pham va dich vu phu hop.
Theo quan diém cua Philip Kotler va Kevin Lane
Keller, marketing 1a qué trinh tao ra gia tri cho
khach hang va xdy dung mdi quan hé bén ving
v6i khach hang nham mang lai 1gi ich cho doanh
nghiép trong dai han.

Trong bdi canh hién nay, marketing khong chi
tap trung vao hoat dong ban hang ma con chu
trong dén viéc xay dung thuong hiéu, tao dung
trai nghiém khach hang va duy tri mdi quan hé lau
dai véi nguoi tiéu dung. Sy phat trién cta cong
nghé sb d¢i mé ra nhiéu phuong thirc marketing
méi, gitp doanh nghi¢p tuong tac tryc tlep voi
khach hang thong qua cac nén tang tryc tuyén.

2.2. Marketing 50

Marketing s6 (Digital Marketing) 1a viéc sir
dung céc cong nghé sb va internet dé thuc hién cac
hoat dong marketing nhim quang ba san pham,
dich vy va thuong hi¢u ctia doanh nghiép. Theo
Dave Chaffey va Fiona Ellis-Chadwick, marketing
sd cho phép doanh nghiép tiép can khach hang
thong qua nhidu kénh truyén thong truc tuyén,
déng thoi tao diéu kién thuan loi cho viée tuong tac
va ca nhan hoéa trai nghiém khach hang.

Céc hinh thtrc marketing s6 pho bién hién nay
bao gom:

- Marketing qua mang xa hoi (Social Media
Marketing)

- Marketing ni dung (Content Marketing)

- Marketing qua email (Email Marketing)

- Quang céo tryc tuyén (Online Advertising)

- Marketing thong qua nguoi anh hudng

So voéi marketmg truyén thong, marketing so
¢6 nhiéu vu diém nhu kha ning tiép can rong, chi
phi linh hoat, kha nang do luong hiéu qua va kha
nang tuong tac truc tiép véi khach hang. Nho do,
doanh nghiép cé thé xac dinh chinh xdc nhém
khach hang muc tiéu va xay dung céc chién lugc
marketing phu hop.

2.3. Hanh vi ngudi tiéu dung

Hanh vi nguoi tiéu ding duoc hiéu 1a toan b
qué trinh ra quyét dinh cta ca nhan hodc nhom
trong viéc tim kiém thong tin, lya chon, mua va su
dung san phém hodc dich vu nhim thoa man nhu
cau cua minh. Theo Philip Kotler, hanh vi ngudi
tiéu dung chiu anh hudng boi nhidu yéu té khac
nhau, bao gom:

- Yéu t6 tam 1y (dong co, nhan thirc, thai do)

- Yéu t6 x4 hdi (gia dinh, ban bé, nhém tham khao)

- Yéu t6 van hoa (gia tri, phong tuc, 16i séng)

- Yéu t6 c4 nhan va cong nghé.

Trong mdi trudong tryc tuyén, hanh vi mua
hang ctia nguoi tiéu dung con chiu tac dong manh
mé tir cac yéu té marketing s6 nhu noi dung quang
cdo, danh gia ctia nguoi dung, mirc do uy tin cua
thuong hi¢u va su gidi thiéu cua nguoi anh hudng
trén mang xa hoi. Nhirng yéu t6 ndy c6 thé anh
huong dang ké dén nhén thic, thai do va quyét
dinh mua hang cua nguoi tiéu dung, dac biét la
nhom khéach hang tré nhu sinh vién.

2.4. Thuc trang mua sam truc tuyén cua
sinh vién

Két qua khao sat cho thdy hoat dong mua
sim truc tuyén kha phd bién trong nhém sinh
vién dugc khdo sat. Phan 16n sinh vién c6 xu
huéng tim kiém thong tin va mua sim san pham
thong qua cac nén tang truc tuyén nho su tién
lgi, da dang vé san phém va céac chuong trinh
khuyén mai hap dan. Bén canh do, cac hoat dong
marketing sd trén mang x3 hoi ciing xuit hién
v6i tan suat cao va c6 kha nang tiép can sinh vién

(Influencer Marketing) mot cach nhanh chong.
Bang 1. Tan suit mua sim tryc tuyén cia sinh vién (n = 230)
Noi dung khao sat S6 lwong (Sinh vién) Ty 18 (%)
Thuong xuyén mua hang tryc tuyén 196 85,2
Khong thuong xuyén mua 34 14,8
Tiép can quang céo trén mang xa hoi mdi ngay 166 72,2
ft tiép can quang cao 64 27.8

Nguon: Két qua khdo sat ciia tac gid (2026)
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Két qua ¢ Bang 1 cho thiy c6 196 sinh vién
(chiém 85,2%) thuong xuyén mua hang tryc
tuyén, trong khi chi c6 14,8% sinh vién cho biét
ho it khi mua sdm truc tuyen Diéu nay cho thy
xu hudng tiéu dung trén nén tdng sO ngay cang
tr& nén pho bién trong nhom sinh vién. Ngoai ra,
72,2% sinh vién cho biét ho tiép can quang céo
trén mang xa hoi hang ngdy, phan 4nh mtc do
lan toa manh mé cua cac hoat dong marketing 5O
trong m01 truong truc tuyen

Vé nén tang mua sam va tiép can thong tin san
pham cac kénh dugc sinh vién sir dung nhiéu nhat
bao gém Facebook, TikTok va Shopee. Nhiing nén
tang nay khong chi cung cap thong tin san pham
ma con tich hop nhiéu hinh thirc quang céo, danh
gi4 san pham va chuong trinh khuyén mai, tr d6
anh huong dén hanh vi mua sim ctia sinh vién.

Két qua cho thay Shopee 1a nén ting mua sim
truc myén duoc sinh vién str dung nhiéu nhit véi
ty 18 82,2%. Tiép theo 1a Facebook (74,8%) va
TikTok (68,7%). Diéu nay cho thiy cac nén tang
thuong mai dién tir két hop mang xa hoi dong vai
tro quan trong trong viée cung cap thong tin va thic
day hanh vi mua sam truc tuyén cua sinh vién.

2.5. Anh hwéng cia ndi dung quing cao

Trong mdi truong marketing s, ndi dung
quang cdo dong vai tro quan trong trong viée thu
hat sy cha y va kich thich nhu cau mua sim cua
ngudi tiéu dung. Di véi sinh vién, cac hinh thic
quang céo truc tuyén nhu video ngan, hinh anh
sinh dong va ndi dung sang tao trén mang xa hoi
c6 kha nang tic dong dang ké dén nhan thic va
hanh vi mua hang.

Két qua khao sat cho thay 68% sinh vién cho
biét ho d& bi thu hut béi cac video quang cdo sang
tao trén mang xa hoi. Gia tri trung binh cua bién

“ndi dung quang cao” dat Mean = 3,87 vdi do 1éch
chuan SD =0, 74, cho thay phan 16n sinh vién c6 xu
huéng dong ¥ y rang ndi dung quang cdo hap dan ¢
anh huong dén quyét dinh mua hang cua ho.

Nhitng quang cdo c6 hinh thuc trinh bay truc
quan, thong tin rd rang va ndi dung phu hop véi
nhu ciu cta sinh vién thuong tao ra sy quan tam va
thac day hanh vi tim hiéu san pham Diéu nay cho
thay ndi dung marketing dugc thiét ké sang tao co
thé dong vai tro quan trong trong viée tc dong dén
quyét dinh mua hang truc tuyén cua sinh vién.

2.6. Anh hwéng ciia danh gia nguwoi diung

Trong mdi trudong thuong mai dién tir, danh gia
cua nguoi dung (customer reviews) dugc xem la
mot ngudn thong tin quan trong gitp ngudi tiéu
dung tham khao truge khi dua ra quyét dinh mua
hang. D4i vai sinh vién, viée doc cac nhan xét va
danh g1a tur nhung nguoi da st dung san pharn
giup glam thiéu rii ro khi mua sam truc tuyen

Két qua khao sat cho thay 75% sinh vién cho
biét ho thuong xuyén doc danh gia ctia khach hang
truoc khi quyet dinh mua san phdm. Bién “d4nh
gia cua nguoi dung” ¢6 gia tri trung binh Mean =
4,18 va do léch chuén SD = 0,63, cao nhét trong
cac yeu t6 marketlng so duoc khao sat.

Két qua nay cho thay danh gia cua nguoi dung
cO anh huong manh dén quyét dinh mua hang cua
sinh vién. Nhu’ng nhan xét tich cyc tr nguoi ti€u
dung truge do g1up gia tang mtrc 4o tin tuong a6i
véi san pham va thuong hiéu, tir do thuc day hanh
vi mua sam tryc tuyen

2.7. Anh huéng cia nguoi ndi tiéng

Su phat trién cua mang xa hoi da lam gia tang
vai tro cua nhiing nguoi c¢6 anh huéng (KOL/
Influencer) trong hoat dong marketlng Cac KOL
thuong chia sé trai nghiém sir dung san pham
thong qua video hoac bai dang trén mang xa hoi,
tir d6 tac dong dén nhan thirc va hanh vi mua sim
cua nguoi theo doi.

Két qua khao sat cho thdy 60% sinh vién cho
biét ho timg mua san pham do dugc ngudi nodi
tiéng hodc KOL gidi thiéu. Gia tri trung binh ctia
bién “anh hudng cta ngudi noi tiéng” dat Mean =
3,65 voi d6 1éch chuan SD = 0,81, cho thiy mirc do
anh hudng cta yéu to ndy & muc trung binh kha.

Bang 2. Mirc d9 anh hwéng ciia cic yéu t6 marketing so

Yéu t6 Mean SD Ty 1¢ dong y (%)
Noi dung quang cao 3,87 0,74 68
Do tin cay cua thuong hi¢u 4,02 0,69 71
Pénh gia cua nguoi dung 4,18 0,63 75
Ngudi ndi tiéng (KOL) 3,65 0,81 60

Két qua ¢ Bang 2 cho thdy yéu t6 danh gia cua
nguoi dung co mirc d anh hudng cao nhat dén quyét
dinh mua hang truc tuyén ctia sinh vién (Mean = 4,18).
Tiép theo 1a d9 tin cdy cua thuong hi¢u (Mean = 4,02)
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va ndi dung quang cao (Mean 3 87) Trong khi do,
anh huong cua ngu:m noi tiéng co6 murc do tac dong
thap hon nhung van dong vai tro nhat dinh trong viéc

thic ddy hanh vi mua sim truc tuyén ctia sinh vién.
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Mic du mirc @6 anh hudng cuia KOL thap hon
s0 v6i yéu td danh gia ciia ngudi dung, nhung su
xudt hién thudng xuyén cua cac KOL trén mang
x4 hoi van co tac dong nhét dinh dén hanh vi mua
sam cua sinh vién, dic biét ddi voi cac san pham
thoi trang, my pham va dd cong nghé.

Bén canh viéc phan tich timg yéu tb marketing
s0, nghién ciru con tong hop mirc dd anh huong
clia cac yéu to chinh dén quyét dinh mua hang
tryc tuyén cta sinh vién. Két qua khao sat cho
thiy danh gia ctia nguoi dung 13 yéu t6 c6 mirc
d6 anh huong cao nhat dén quyét dinh mua hang
tryc tuyén ctia sinh vién véi ty 1& 75,2%. Tiép theo
1a ndi dung quang cdo véi 67,8%. Trong khi do,
anh huong ciia nguoi ndi tiéng (KOL/Influencer)
dat mirc 60%. Piéu nay cho thiy sinh vién c¢6 xu
huéng dua nhiéu vao trai nghiém va nhan xét caa
cong dong nguoi tiéu dung trude khi dua ra quyét
dinh mua hang.

2.8. Théo luan

Két qua nghién ctru cho thiy marketing s6 co
anh huong dang ké dén quyét dinh mua hang truc
tuyén cta sinh vién Truong Cao dang Lao Cai.
Cac két qua phan tich tir bang sd liéu va biéu dd
cho thiy nhiéu yéu t6 ciia marketing s6 tac dong
dén hanh vi mua sim cta sinh vién trong moi
truong tryc tuyén.

Trude hét, danh gia cia ngudi dung duoc xéac
dinh 14 yéu t6 c¢6 anh huoéng manh nhat dén quyét
dinh mua hang cta sinh vién. Két qua khao sat cho
thiy khoang 75,2% sinh vién thuong tham khao
danh gi4 ciia ngudi dung trude khi mua san pham,
v6i gia tri trung binh Mean = 4,18. Piéu nay cho
thdy sinh vién c6 xu huéng dwa vao kinh nghiém
va nhan xét ctia cong dong ngudi tidu ding dé
giam thiéu rii ro khi mua sam tryc tuyén.

Bén canh do, d¢ tin cdy cua thuong hicu
ciing 1a mot yéu té quan trong anh huong dén
quyét dinh mua hang. Cac thuong hiéu c6 uy
tin, thong tin rd rang va dwoc nhiéu ngudi tin
tudng thuong tao cam giac an toan cho nguoi
mua, tr d6 thuc ddy hanh vi tiéu dung truc
tuyén cta sinh vién.

Ngoai ra, ndi dung quang cao cling c6 tac dong
dang ké dén hanh vi mua sim truc tuyén. Két
qua khao sat cho thiy 67,8% sinh vién cho biét
ho bi thu hat béi cac ndi dung quang céo sang

tao trén mang xa hoi, dac biét 1a cac video quang
c40 ngdn trén cac nén tang nhu Facebook hoic
TikTok. Nhitng noi dung quang co hip din, truc
quan va phu hop voi nhu cdu cta sinh vién c6
thé kich thich sy quan tim va thiic day quyét dinh
mua hang.

Nhin chung, két qua nghién ctru phui hop véi
nhiéu nghién ctru trude ddy vé hanh vi tiéu ding
tryc tuyén cua gidi tré, trong d6 nhin manh vai tro
ctia ndi dung marketing s6, danh gia cong dong va
uy tin thuong hiéu trong viéc tac dong dén quyét
dinh mua hang cua nguoi ti€u dung tré.

Tuy nhién, nghién ctru van ton tai mot sb han
ché nhat dinh. Thir nhit, mau nghién ctru chi bao
gdm 230 sinh vién, do d6 chua phan anh diy du
dic diém cua toan bo sinh vién tai cac co s& gido
duc khéac. Thur hai, pham vi nghién ctru chi tap
trung vao sinh vién Truong Cao dang Lao Cai, vi
vay két qua nghién ctru c6 thé chua dai dién cho
sinh vién ¢ céc khu vuc khac. Trong cac nghién
ctru tiép theo, can mé rong quy mdé mau va pham
vi khao sat dé c6 thé danh gia toan dién hon vé tac
dong ciia marketing sb dén hanh vi mua sam truc
tuyén cua sinh vién.

II. KET LUAN

Nghién ctru da phan tich tac dong cua
marketing s6 dén quyét dinh mua hang tryc
tuyén cua sinh vién tai Truong Cao dang Lao
Cai thong qua phuong phap khao sat dinh luong
v6i 230 bang hoi hop 18. Két qua nghién ciru cho
théy hoat dong mua sdm truc tuyén kha phé bién
trong nhom sinh vién dugc khdo sat, trong do
phan 16n sinh vién thudng xuyén tiép cin cac
quang cdo trén mang xa hdi va cic nén tang
thuong mai dién tur.

Két qua phan tich cho thay marketing sb
¢6 anh huong rd rét dén quyét dinh mua hang
truc tuyén cua sinh vién. Trong cac yéu t6 duoc
nghién ctru, danh gid cuia nguoi dung duoc xéc
dinh la yéu td c6 mirc do6 anh hudng cao nhat,
tiép theo 1a do tin cdy cua thuong hiéu va noi
dung quang cao. Nhirng yéu té nay goép phan tao
dung niém tin, cung cép thong tin tham khao va
thiic diy hanh vi mua sam cua sinh vién trong
moi truong truc tuyén.

Tir két qua nghién ciru, cé thé thay rang cac
doanh nghiép can chi trong xay dung chién lugc
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marketing s6 phit hop voi nhém khach hang tré,
dac biét 1a sinh vién. Viéc nang cao uy tin thuong
hiéu, phat trién ndi dung quang cdo sang tao va
khuyén khich cac phan hdi tich cuc tir nguoi tiéu
dung c6 thé gitp gia ting hiéu qua cta cac hoat
dong marketing trén nén tang so.

Két qua nghién ctru khong chi gop phan bd
sung co s thuc tién vé tac dong ctuia marketing s6
d6i v6i hanh vi tiéu dung cta sinh vién, ma con
cung cip mot sd goi ¥ cho doanh nghiép trong
viéc xdy dung chién luoc marketing phu hop véi
xu huéng tiéu ding truc tuyén hién nay.
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