TAP CHI TAM LY - GIAO DUC

NGHIEN CUU TAC PONG CUA VIDEO TIKTOK ANH HUONG PEN Y PINH LUA
CHON DU LICH TAY NGUYEN CUA DU KHACH THANH PHO HO CHI MINH

Lé Thuy Anh, Ha Kiéu My, Trin Hoang Bich Thy, V6 Hiru Bing, H’vy Nié, V6 Pirc Duy
Trudong Pai hoc Vin Lang
Email: duy.vd@vlu.edu.vn

Tom tit: Trong boi canh mang xd héi ngay cang phat trién, TikTok tré thanh mt trong nhitng nén tang cé siec anh
hiong manh mé nhdt doi voi gici tré. Cac video chia sé vé dia diém, trdi nghiém va van héa dia phmmg dd gop phan dinh
hinh xu hieéng du lich méi. Nghién cieu nay nham danh gid mike @6 anh hieong ciia video TikTok dén hanh vi liva chon dia
diém du lich ciia du khdch tai Thanh phé Ho Chi Minh. Dit liéu dwoc thu thdp tir 250 ngueoi tham gia c6 sir dung TikTok
théng qua khao sdt triee tuyén. Két qua cho thdy cdc yéu té chat lwong ndi dung, dé tin cdy cia nguoi sang tao néi dung,
anh hwong xd héi va tac dong cam xiic déu c¢é anh hwéng dang ké dén y dinh hea chon diém dén ciia du khdch. Nghién citu
g6p phan cung cdp co so thue tién cho viéc ing dung TikTok trong chién hegc truyén thong du lich dia phirong.

Tir khéa: TikTok, hanh vi du lich, lua chon diém dén, video ngdn, truyén thong mang xd hoi.

THE IMPACT OF TIKTOK VIDEOS ON DESTINATION CHOICE INTENTIONS
TOWARD THE CENTRAL HIGHLANDS AMONG HO CHI MINH CITY TRAVELERS

Abstract: In the context of rapidly evolving social media, TikTok has emerged as one of the most influential platforms
Jfor young people. Short-form videos sharing destinations, experiences, and local culture have significantly contributed to
shaping new tourism trends. This study aims to evaluate the extent to which TikTok videos impact the destination choice
behavior of travelers in Ho Chi Minh City. Data were collected from 250 participants who use TikTok through an online
survey.The findings indicate that factors such as content quality, creator credibility, social influence, and emotional impact
all significantly influence travelers' destination choice intentions. The study provides a practical basis for the application

of TikTok in local tourism communication strategies.
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I. PAT VAN PE

Trong bdi canh qua trinh chuyén dbi sé dién
ra manh m¢, cac cong nghé thong tin mdi va cac
nén tang mang xa hoi di tao ra nhimg thay d6i
sdu sic trong cach thirc du khach tim kiém thong
tin va dua ra quyét dinh lya chon diém dén du
lich (Vu, 2023). Noi dung do nguoi dung tao ra
(UGC) trén nén tang TikTok dang tr¢ thanh mot
yéu t6 quan trong trong viéc hinh thanh nhén thac
va tac dong dén v dinh lya chon diém dén du lich
cua du khach. Nho vao hinh anh sinh dong, kha
nang truyén tai cam xac manh mé va muirc do tin
cdy cam nhan twong d6i cao, cic video du lich
trén TikTok c6 kha nang thu hat sy chu y, khoi goi
su quan tam va thiic day mong mudn trai nghiém
diém dén (Huang va cong su, 2024).

Mic du nhiéu nghién ctru qudc té da chi ra vai
tro cua UGC va mang xa hdi trong viéc tac dong
dén y dinh du lich ciia du khach, song van chua
c¢6 su thong nhat vé viéc nhimg dic diém cy thé
nao cta video UGC — chang han nhu mirc d6 hip
dan cam xuc, kha ning ké chuyén hay chat luong
k¥ thuat — c6 anh huéng manh mé nhat dén quyét
dinh lya chon diém dén (Ghaly, 2023). Bén canh
d6, mbi quan hé twong tac giira cac yéu to nhu do
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tin cdy ctia ngudn théng tin, mérc d6 gan két cam xtic va
phén tmg hanh vi ctia ngudi xem van chua duge nghién
ciru day dit va mang tinh hé théng (Ghaly, 2023).

Tai Viét Nam, cac nghién ctru hoc thuat vé viée
ing dung TikTok trong quang ba du lich con kha
han ché va chi yéu tap trung vao cac nén tang phd
bién hon nhu Facebook, YouTube hoic Instagram
(Emam & Refaie, 2025). Mic du TikTok cé tdc
d6 phat trién nhanh va anh huéng manh mé dén
hanh vi nguoi dung, nén tang nay van chua duoc
khai thac sau dudi goc do hoc thuat, dac biét trong
bbi canh cac khu vuc cy thé nhu Tdy Nguyén
(Pham, 2023). Trén thuc té, cac hoat dong quang
ba du lich tai Tay Nguyén van chu yéu dya vao
cac phuong thire truyén thong truyén thong, trong
khi cac chién luogc tmyén thong trén TikTok con
mang tinh ty phat, ngan han.

Ngoai ra, mgt s6 nghién ciru trudce day cho thay
TikTok c6 thé giup diém dén nhanh chéng gia
tang muc d¢ nhan dién néu duoc khai thac ding
thoi diém; tuy nhién, néu thiéu chién lugc dai han,
hién twong “ndi nhanh rdi chim nhanh” ¢6 thé xay
ra (Wengel et al., 2022). Mic du cc video ngin
c6 kha nang tao ra sy két ndi cam xtic manh mé& va
thuac déy v dinh du lich (Huang va cong su, 2024),
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viéc thiéu kiém soat ndi dung ciing c6 thé dan dén
nhiing tac dong ti€u cuc nhu quang ba sai I¢ch,
sb¢ van hoa hodc qua tai du lich cuc bd. Pay chinh
1a khoang tréng nghién ctru ma d& tai hudéng dén
lam r6. Nghién ctru nay tap trung phan tich tac
dong cua cac video TikTok dén y dinh lga chon
du lich Tay Nguyén cta du khach tai Thanh phd
Hb Chi Minh, nhém khach hang trong diém c6 tan
suét sir dung mang xa hoi cao. Két qua nghién ctru
khong chi dong gop vé mit Iy thuyét ma con cung
cap co so thuce tlen cho viéc ung dung TikTok vao
chién lugc truyén thong du lich ving Tay Nguyén
mot cach hiéu qua va bén ving.

II. CO SO LY LUAN

2.1 Nogi dung do ngudi dung tao ra va Mo
hinh chap nhin céng nghé¢ TAM

No6i dung do nguoi dung tao ra (UGC) duogc
dinh nghia 1a cac tur liéu k¥ thuat s6 nhu hinh anh,
video va trai nghiém ca nhan duoc nguf(n dung tu
nguyén chia sé trén cac nén tang truc tuyén. Trong
linh vyc du lich, UGC dong vai trd quan trong
nho tinh xac thyc vuot trdi so véi cac ndi dung
quang ba chinh thdng, tir d6 anh huéng manh mé
dén nhén thic, cam xdc va hanh vi cia du khach
t1em nang (Huang va cong sy, 2024). Dac biét, sy
xuét hién cta cac Vldeo ngan trén TikTok d3 mo
ra phuong thire truyén tai hinh anh diém dén mot
cach séng dong, tac dong truc tiép dén thai do va
y dinh hanh vi ctia nguoi tiéu dung.

Dé giai thich co ché niay, mo hinh Chip nhan
Cong ngh¢ (TA) thuong duoc sir dung lam khung
ly thuyét nén tang. Theo Davis (1989), hai yéu t6
1a nhan thue ve tinh hitu 1ch va nhan thirc vé tinh
dé str dung dong vai tro quyét dinh trong viéc hinh
thanh théi d§ va y dinh st dung cong ngh¢ cua cé
nhan. Trong bdi canh mang xa hoi hién dai, mo
hinh TAM dé dugc mo rong bang cach tich hop
them cac yeu t6 nhu gia tri giai tri, niém tin va su
gan két cam xac dé phan anh chinh xac hon hanh
vi ciia nguoi dung trong moéi truong truyén thong
sO.

2.2 Mo hlnh va gia thuyet nghién c1ru

Su bung nd cua cac nén tang video ngan, dac
biét 1a TikTok, da tai dinh nghia cach thic truyen
thong diém dén thong qua kha ning lan truyén
nhanh va kich thich cam xic manh mé (Wang
va cong sy, 2022). Nho thuat toan phan phdi noi
dung c4 nhan hoéa, cac video du lich c6 thé tiép
can lugng 16n ngudi dung trong thoi gian ngan,
giup nang cao muc d§ nhan dién thuong hiéu
dia phuong. Theo Huang va cong sy (2024), tinh
nhédp vai va kha nang hinh dung trai nghi¢ém tur
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video ngin 1a nhitng nhan té then chét thiic day
mong muén du lich cia ngudi xem. Tuy nhién, dé
chuyén héa sy quan tAm nay thanh y dinh hanh vi,
thai d6 cua du khach dbi v6i noi dung dong vai
tro 1a bién trung gian quyét dinh. Dya trén sy mo
rong cua Mo hinh Chap nhan Cong ngh¢ (TAM),
nghién ciru nay dé xuat cac yéu to tac dong dén
Thai d¢ ddi vé6i video TikTok (AT) va Y dinh lya
chon diém dén (VI). K¢é thira ly thuyét TAM cua
Davis (1989), nghién ctru cho rang nhan thic vé
tinh hitu ich (PU) va tinh dé sir dung (PE) cua
thong tin trén TikTok s€ hinh thanh thai d¢ tich
cuc cta ngudi ding. Bén canh do, trong bdi canh
giai tri s6, su tha vi (PP) va mirc d6 gan két cam
xtc (EA) 1a nhitng yéu té bd tro giup ting cudng
trai nghiém nguodi dung, tir d6 cing cb thai do
dbi v6i ndi dung (Zhang va cong su, 2023). Cudi
cung, niém tin (TT) vao tinh xac thuc cia UGC
trén TikTok 13 diéu kién cin dé du khach chép
nhan va hinh thanh thai d¢ tot ddi véi cac video
quang ba.

Nhan thte diém dén tich cuc, dugc hinh thanh
qua cac video TikTok, 13 tién dé quan trong dan
dén y dinh du lich thyc té. Filieri va cong su
(2020) khang dinh thai do tich cuc dbi v6i ngudn
tin c6 anh hudong manh mé& dén quyét dinh lya
chon dia diém cua du khach. Déng thoi, niém tin
khong chi tac dong gian tiép ma con c6 thé anh
huong truc tiép dén y dinh hanh vi khi du khach
tin tudng vao nhiing trai nghiém chan thuc duoc
chia sé trén nén tang.

Tir d6, nghién ctru dit ra cac gia thuyét:

H1: Nhén thte vé tinh hiru ich anh huéng tich
cuc dén thai d¢ vé cac video Tiktok.

H2: Nhén thirc vé tinh d& stir dung anh hudng
tich cuc dén thai do vé cac video Tiktok.

H3: Nhan thirc vé sy thi vi anh huong tich cuc
dén thai d9 vé céc video Tiktok.

H4: Niém tin ¢ tmg dung Tik Tok anh hudng
tich cuc dén thai do ddi véi cac video Tiktok.

H5: Cam xuc gan két anh huong tich cuc dén
thai do vé cac video trén Tiktok.

H6: Niém tin ¢ tung dung Tiktok anh hudng
tich cuc dén y dinh lya chon diém dén.

H7: Thai d6 vé cac video Tiktok anh huong
tich cuc dén y dinh lya chon diém dén.

III. PHUONG PHAP NGHIEN CUU

Nghién ctru nay dugc thuc hién bang viéc sir
dung phuong phap dinh luong. Pé kiém dinh
cac gia thuyét da dugc xay dung trong mo hinh,
nghién ctru nay s€ xem xét tong thé va cac mau
thong qua cic cong cu nghién ctru dugc thiét ké.
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Phuong phap nghién ciru suy dién la phuong phap
dugc str dung trong nghién ctru nay ddng thoi két
hop phuong phap quy nap dé trién khai khung ly
thuyet ctia dé tai. Trong nghién ctru cac bién bao
gém: nam bién doc lap, mot bién trung gian va
mét bién phu thudc. Bai nghién ctru nay véi muc
dich nham phan tich anh hudng ctia nhan thirc vé
tinh hitu ich, tinh dé str dung, su tha vi, niém tin &
mg dung Tiktok, sy gin két cam xuc dén y dinh
lwra chon diém dén thong qua thai do vé cac video

Tiktok va niém tin & ing dung Tiktok anh huéng
tryc tiép dén y dinh lwa chon diém dén.

Phéan tich nay st dung phuong phap binh
phuong tdi thiéu timg phan (PLS) va phan mém
SmartPLS4 dé phan tich mé hinh ciu trac ciling
nhu kiém dinh céc gia thuyét nghién ctru. Bang
cau hoi duoc sir dung dé thu thap dir liéu va duoc
chia s¢ thong qua Google Form, ap dung thang do
Likert 5 muc. Két qua chdm dlem tur cau tra 1o1
clia nguoi tham gia s& duoc tong hop va sau do

Hinh 1. M6 hinh nghién curu
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IV. KET QUA NGHIEN CUU diém dén tict kiém chi phi, gan giii thién nhién va

Vé giéi tinh, nit chiém ty 1& cao hon véi 63,08%
(82 nguoi), trong khi nam chiém 36,92% (48 ngudi),
cho thay nir 1a nhom tham gia khao sat cha yéu.

Vé d6 tudi, nhom dudi 25 tudi chiém wu thé rd rét
v6i 73,85% (96 nguoi), tiép theo 1a nhom 25-35 tudi véi
13,08%. Nhom trén 35 tudi chiém ty 1& nho, cho thdy mau
nghién ctru cha yéu 13 nguoi tré, dic biét 1a thé hé Z.

V& thu nhap, phan 16n ngudi tham gia co thu
nhap dudi 5 triéu VND/thang (45,38%), tiép theo
1a nhom 5-10 triéu VND (26,15%). Diéu nay cho
thay mau khao sat cha yéu Ia sinh vién va nguoi tré
di lam. Mtrc thu nhap twong ddi han ché c6 thé anh
huong dén quyét dinh du lich, khién ho wu tién céc

phu hop ngén sach, trong d6 Tay Nguyén dugc xem
1a mot Iwa chon phu hop.

Béng 2 trinh bay két qua kiém dinh mé hinh do
luong. Két qua cho thiy cac bién quan sat duoc gitr lai
déu co outer loading > 0,7 (tir 0,834 dén 0,917), phan
anh t6t cac khai ni€m nghién curu; riéng PE2 bi loai do
hé s6 tai thip, khong dai dién tét cho Perceived Ease of
Use. Céac thang do déu dat do tin cay cao voi Compos-
ite Reliability (CR) > 0,9 (0,903-0,945). Ddng thoi,
AVE déu vuot ngudng 0,5 (0,735-0,810), cho thdy md
hinh dat gié tri h6i tu. Nhu vay, mo hinh do luong dap
g cac yéu ciu can thiét va du didu kién dé tiép tuc
phan tich mé hinh céu trac.

Bing 2. Théng ké mé ti (N=130)
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Két qua nghién ciru cho thiy cac thang do déu
dat do tin cdy cao véi Cronbach’s Alpha 16n hon
0,7 ndm trong khoang 0,832 dén 0,922. Déng thoi,
gia trif HTMT giira cac cip khai niém déu nho hon
0,9, chig to md hinh dap Gmg yéu cau vé gia tri
phan bi¢t. Do do, mo hinh do luong dugc danh gia
1a phu hop dé tiép tuc phan tich mé hinh ciu truc.

Két qua R-square cho thay mé hinh ciu tric co
kha ning giai thich khé tot. Cu thé, bién AT c6 R?
= 0,651 (R? hiéu chinh = 0,637), nghia 1a 65,1%
sy bién thién ciia AT duoc gii thich boi cac bién
EA, PE, PP, PU va TT. Bién VI ¢6 R = 0,635 (R>
hiéu chinh = 0,633), cho thay 63,5% su bién thién
ctua VI dugc gidi thich boi AT.

Bén canh do, cac gia tri VIF déu nho hon 3
(tir 1,983 dén 2,844), ching to khong xay ra hién
tuong da cong tuyén trong mé hinh. Nhu vay, mo
hinh déap ung yéu cau dé tiép tuc kiém dinh cac gia
thuyét nghién ctru.

Dua trén két qua phan tich hé s duong dan, thai
do d6i voi viée st dung (AT) co tac dong tich cuc

va manh dén ¥ dinh str dung (VI) (B = 0,797, p <
0 001) do do6 gia thuyet AT — VI duogc chap nhan.

Dbi véi cac yéu té anh huong dén AT, gla
tri giai tri (EA) (B = 0,407, p < 0,001) va niém
tin (TT) (B = 0,223, p =0,041) co6 tdc dong tich
cuc va co ¥ nghia thong ké, nén cac gia thuyét
EA — AT va TT — AT duoc chdp nhan. Nguoc
lai, nhan thuc dé su dung (PE), PP va nhén thuc
hitu ich (PU) khong c6 anh huong dang ké dén
AT (p > 0,05), do d6 cac gia thuyét twong tng
bi bac bo.

Vé tac dong gian tiép, EA (B = 0,325, p <
0,001) vaTT (B=0,178, p=0,043) c6 anh hudng
gian tiép c6 y nghia dén VI thong qua AT, khang
dinh vai tro trung gian cua AT. Trong khi do, cac
tac dong gian tiép cia PE, PP va PU déu khong ¢
¥ nghia thong ké (p > 0,05).

Tom lai, gia tri gidi tri va niém tin 14 hai yéu t6
cdt 161 anh huong dén ¥ dinh str dung thong qua
thai dg, trong khi céac yéu t con lai khong thé hién
vai tro dang 1,<é trong mo hinh nghién ctru.

Bing 3. Tong hop tic dong trwc tiép va gidn tiép trong mé hinh
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V. KET LUAN

Nghién ctru khang dinh TikTok 1a mot cong cu
truyén thong co strc lan téa manh mé, dong vai
trd quyét dinh trong viéc hinh thanh thai do va
thuc day y dinh du lich Tay Nguyén cua du khach
TP.HCM. Tir két qua nay, tic gia dé xuat mot sb
ham ¥y quan tri cho cac nha lam du lich tai khu
vuc Tay Nguyén. Thir nhat, Xay dung chién lugc
n6i dung tap trung vao cam xuc: Can uu tién san
xudt cac video tap trung vao cdu chuyén van hoa
ban dia, 1& hdi va canh quan thién nhién thay vi
chi cung cép thong tin thuan tay. Thir hai, Hop
tac voi nhitng nguoi tao ndi dung uy tin: Viéc
phdi hop véi cac Travel Blogger hodc ngudi dan
dia phuong s€ giup nang cao muc do tin cay cho
thong tin, tranh tinh trang quang ba sai I¢ch hoac
thdi phong qua mirc. Cudi cung, Huéng dén sy
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bén ving: Chién luoc truyén thong trén TikTok
can di d6i vdi viée bao tOn ban sic van hoa va bao
vé moi trudng, nham tranh hién tuong "ndi nhanh
roi chim nhanh" va giam thiéu ap luc qua tai du
lich cuc bd.

Du dat dugc nhitng muc tiéu dé ra, nghién ctru
van tOn tai mot sd han ché can dugc xem xét trong
céc giai doan sau. Thi nhat, MAu nghién ctru hién
tai chu yéu tap trung vao d6i tuong tré (Gen Z) tai
TP.HCM. Cac nghién ctu trong lai nén md rong
quy md mau sang cac nhom do tudi va Vung mién
khac dé tang kha nang tong quat hoa két qua. Thi
hai, TikTok c6 nhiing dic thu riéng biét vé thuat
toan va hanh vi nguoi dung. Mgt nghién ctru so
sanh gitta TikTok v&i Facebook Reels hodc You-
Tube Shorts s& giup cac nha quan tri toi wu hoa
ngan sach truyén thong trén timg kénh.
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