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Tom tit: Su phat trién ciia cong nghé tir ky nguyén Web 2.0 (UGC) — noi hinh anh diém dén dwoc dong kién tao boi
cong dong — sang ky nguyén Web 3.0 véi s gia ting ciia ngi dung do Al tw dong hoa (Al- generated content — AIGC) dang
lam thay doi can ban phwong thirc kten tao hinh dnh diém dén. Nghién ciru nay tich hop Ly thuyét Pai dién Truyén thong
(Media Representatton Theory) va cau triie ngit nghia nham ludn gidi co ché tac dong lwéng tri (ambivalent impact) ciia
AIGC, bao gom: (1) khd néng toi wu hoa trai nghiém thi gidc vueot qua cdc gidi han vt Iy, va (2) nguy co hinh thanh cdc
moz tru’o’ng gid lap lam x0i mon tinh xac thuc. Trén co so phan tich sy dut gay giita “khong gian thuc” va “khong gian
6", bai viét dé xudat M6 hinh Quan tri Thich iing linh hoat (Segmented Adaptive Governance), trong d6 khuyén nghz cac T6
chtrc Quan 1y Piém dén (DMO) chuyén déi vai tro tir nha cung cdp thong tin sang “Nha quan tri dir liéu nguon” (Source
Data Administrator) nhdam bdo vé tinh toan ven ciia thwong hiéu diém dén trong béi canh thue — do dan xen.

Tir khéa: AIGC; UGC; Web 3.0; Kién tao hinh anh; Quan tri diém dén; Tinh xdc thuc.

FROM UGC TO AIGC: THE SHIFT IN DESTINATION IMAGE CREATION
METHODS AND DESTINATION MANAGEMENT STRATEGIES

Abstract: The development of technology from the Web 2.0 era (UGC) — where destination images are co-created by
the community — to the Web 3.0 era with the increase of Al-generated content (AIGC) is fundamentally changing the way
destination images are created. This study integrates Media Representation Theory and semantic structure to explain
the ambivalent impact of AIGC, including: (1) the ability to optimize visual experience beyond physical limitations, and
(2) the risk of creating simulated environments that erode authenticity. Based on an analysis of the disconnect between
“real space” and “digital space,” the paper proposes a Segmented Adaptive Governance Model, which recommends that
Destination Management Organizations (DMOs) shift their role from information provider to “Source Data Administrator”

to protect the integrity of destination brands in a real-virtual environment.
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I. PAT VAN PE

Trong cdu tric quan tri du lich truyén thdng,
cac To chic Quan Iy Diém dén (DMO) timg giir
vai tro trung tam trong viéc dinh vi va kiém soat
hinh 4nh thuong hiéu. Tuy nhién, Borzyszkowski
(2014) chi ra rang mic du cong nghé thong tin
dong vai tro ha ting ct 16i trong du lich hién dai,
ning lyc thich tng cia cac DMO thuong c6 do tré
dang ké so véi toc do tién hoa ciia cac nén tang sb.

Su cham tré nay dang tré thanh mot nguy co
hién hiru khi du lich buéc vao lan song chuyén
do6i cong nghe thir ba. Néu Web 2.0 timg 1am suy
giam quyén klem soat ciua cac DMO thong qua
viéc trao quyén kién tao ndi dung cho du khach
bang ndi dung do ngudi dung tao (UGC), thi su
xuat hién cta ndi dung do Al tr dong hoa (AIGC)
dang dit ra nhitng thach thirc nghiém trong d6i
v6i ranh gi6i ban thé luan gitra thuc va ao. Khac
v6i1 cac hinh anh duogc chinh sua thu cong trong
qua khtr, AIGC cho phép kién tao cac dang “siéu
thuc tai” (hyper-reality) & quy mo 16n voi chi phi
can bang khong. Trong bdi canh nay, bai toan dat
ra cho cac nha quan 1y diém dén khong con gidi
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han ¢ hoat dong xuc tién quang ba, ma md rong
sang viéc duy tri va bao ¢am tinh xac thyc ban thé
(ontological authenticity) ctia diém dén thuc trude
su gia ting cua cac phién ban sé duoc tdi vu hoa
nhung thiéu co ché kiém chimg.

II. NOI DUNG NGHIEN CUU

Nghién ctru nay duoc thyc hi¢n dya trén cach
tiép can dinh tinh (Qualitative Approach), sir dung
phuong phap nghién ctru tai licu (Desk Research)
két hop vé&i phan tich ly thuyét (Theoretlcal
Analysis). Quy trinh nghién ctru duoc tién hanh
qua hai budc chinh:

2.1. Thu thip va tong hop tai liéu

Nghién ctru tién hanh thu thap va hé thong hoa
cac cong trinh nghién clru trude day (Literature
Review) lién quan dén sy phat trién ctia cong nghé
Web (tir Web 2.0 dén Web 3.0), hanh vi kién tao
noi dung (UGC va AIGC) va quan trj diém dén.
Céac nguon dir li€u thtr cap duoc chon loc tir cac
co sO dir li¢u hoc thuat uy tin va cac bao cdo cong
nghé mai nhat (giai doan 2014-2023) dé dam bao
tinh cAp nhat cta van dé nghién ciru.
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2.2. Khung phin tich 1y thuyét

Trén co sé dir liéu 1y thuyét thu thap duoc,
nghién ctru van dung Ly thuyét Dai dién Truyén
thong (Media Representation Theory) lam thau
kinh phan tich chii dao. Phuong phap dién dich
(Deductive Method) dugc st dung dé luan giai
co ché tac dong cua AIGC ddi véi tinh xac thuc
cta diém dén. Tir d6, nghién ctru xay dung co s&
1ap luan dé dé xuit mé hinh “Quan tri Thich tng
linh hoat”, nham gidi quyét mau thuan giira khong
gian thuc va khong gian do trong quén tri du lich.

2.3. Co s ly luan

2.3.1. Web 2.0 va ban chdt “hitu co”’ ciia UGC

Dé hiéu rd thach thirc hién tai, can truy nguyén
vé ban chit ciia Web 2.0. Theo Dayal va Kamboj
(2014), Web 2.0 dugc dinh hinh béi dic trung cong
tac va tham gia. Trong moi truong nay, UGC — tur
blog ca nhén, danh gia trén TripAdvisor dén video
du lich — dwoc xem 1 ngudn dit liéu “hitu co”. Gia
tri ¢t 161 cuia UGC nam & tinh nhan ban (human-
centric), khi ndi dung phan anh trai nghiém thuc
té, cam xuc ca nhan va ca nhimg khiém khuyét
chu quan; chinh diéu nay gop phan thiét lap niém
tin trong cong ddéng du lich.

2.3.2. Web 3.0 va su tréi ddy ciia AIGC

Su chuyén dich sang Web 3.0 dang lam thay
d6i can ban logic van hanh ciia méi trudng sd.
Aslam va Sonkar cho ring Web 3.0 khong chi
két ndi con nguoi, ma con cho phép may tinh
hiéu, dién gidi va tuy san sinh dir liéu. Trong
bdi canh nay, Wu va cong su (2023) dinh nghia
AIGC nhu mot phuong thirc san xuat ndi dung
moi, trong do cac thuat toan Al dugc st dung dé
ty dong hoa qua trinh sang tao. Diém khac biét
mang tinh budc ngodt nam & chd AIGC khong
sao chép hién thuc, ma hoc cac quy luat cua hi¢n
thuc dé kién tao ra mot hién thuc méi. Diéu nay
danh dau sy chuyén dich vé chét, tir viéc “ghi
lai khoanh khic” ctia UGC sang vi¢c “kién tao
khoanh khéc” ctia AIGC.

2.3.3. Ly thuyét Pai dién Truyén thong

Duéi goc do 1y thuyét truyén thong, Li Xueli
(2023) cho rang hinh anh diém dén trén khong
gian s6 khong phai 1a sy phan chiéu thy dong ctia
thyc tai, ma 1a mot ciu trac dai dién duoc ma hoa
thong qua céac bd loc van hoa va cong nghé. Khi
AIGC can thiép sdu vao qua trinh nay, cdu trac
dai dién c6 nguy co bi tach roi khoi vat thé géc,
tr @6 hinh thanh cac méi truong gia 1ap (pseudo-
environments), noi hinh anh tré nén hap dan hon
nhung ngdy cang xa rdi y nghia thyc tién.
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2.4. Phan tich tiac dong ludng tri

Su xam nhap cia AIGC vao h¢ sinh théi du
lich khong tao ra tac dong mot chiéu, ma hinh
thanh nén mét ciu tric tac dong kép mang tinh
mau thuan, duoc nghién ciru nay khai quat hoa
nhu “Nghich ly cta sy hoan hao” (Paradox of
Perfection).

2.4.1. Quy dao céng heong: Tham my héa va
mao rong khong gian tdi hién

AIGC cho phép tao sinh ndi dung da phuong
thirc vugt qua cac gidi han vat ly, qua d6 mo rong
khong gian tai hién hinh anh diém dén. Trong du
lich, cong nghé nay cho phép kién tao cac phién
ban 1y tudong hoa bang cach loai bo cac yéu td bat
loi, tao nén nhiing “1o1 htra cdm xuc” manh mé
d6i voi du khach & giai doan hinh thanh dong co.
Pong thoi, AIGC con dong vai trdo nhu mot cong
cu phuc dung ky tre di san, gitip tai hién cac khong
gian vin héa d3 mat thong qua tong hop dit liéu
lich su, qua d6 lam giau trai nghiém y nghia cho
du khéch.

2.4.2. Quy dao nhiéu loan: Sai léch ban thé va
bt hoa nhén thirc

Tuy nhién, khi mic d6 hoan hdo vugt qua
ngudng cua hién thyc, AIGC c6 thé din dén hién
tuong sai 1€ch tai hi¢n. Cac hinh anh duoc tbi wu
hoa theo thuat todn xac sudt co xu hudng trd nén
dep vé thi giac nhung thiéu cin ctr dia 1y va vin
hoa. Piéu ndy tao ra su dut giy giita cai biéu dat
va cai duoc biéu dat, kéo theo nguy co bat hoa
nhan thire khi du khach dbi chiéu ky vong duoc
kién tao véi trai nghiém thyc té. Trong bdi canh
Web 3.0, sy x6i mon niém tin do bat hoa nhan thirc
c6 thé gay ton hai nghiém trong hon ca nhitng han
ché vé chit luong dich vu.

2.5. Chién lwgc quan tri thich vng

DPé dung hoa giira sttc hip dan cua hinh
anh s va gia tri cia hién thyc, nghién cuu dé
xudt M6 hinh Quan tri Thich ung linh hoat
(Segmented Adaptive Governance) dua trén hai
tru cot chién lugc.

2.5.1. Chién hge tan cong: AIGC nhw cong cu
ké chuyén

Theo d6, AIGC can dugc sir dung nhu mot 16p
dién ngon sang tao, giup tai ciu trac cac yeu t6
van hda, lich sir va canh quan cua diém dén thanh
nhitng ciu chuyén c6 tinh biéu trung cao, thay vi
md phong hién thuc mot cach co hoc. Cach tiép
can nay cho phép DMO khai thac AIGC nhu mdt
cong cu kich hoat tri tudng tugng va cam xuc &
giai doan hinh thanh dong co du lich, déng thoi
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tranh tao ra nhimng ky vong sai 1éch vé trai nghiém
thuc té. Quan trong hon, viéc phan dinh rd AIGC
1a san pham ké chuyén mang tinh goi mé gitip duy
tri sy minh bach trong truyén thong, qua d6 bao vé
niém tin cia du khach déi véi thuong hiéu diém
dén trong moi truong thuc — ao dan xen.

2.5.2. Chién lwgc phong thii: DMO véi vai tro
nha quan tri dir liéu nguon

Trong bdi canh AIGC ngay cang can thiép sau
vao qua trinh kién tao hinh anh, vai tro cdt 16i cua
cac DMO cén dugce tai dinh hinh theo hudéng bao
vé va duy tri “ngudn su that” (ground truth) cua
diém dén. Theo d6, DMO khong chi cung cip
thong tin, ma con dong vai trod 1a chu thé xac thyc,
chuén héa va diéu phdi cac dir liéu gdc lién quan
dén canh quan, di san va trai nghiém du lich. Viéc
thiét 1ap cac kho dir liéu duoc kiém ching, két
hop véi co ché minh bach hoa va dan nhin noi
dung do Al tao ra, giup du khach phan biét ro gitra
hinh anh mang tinh ké chuyén va thong tin phan
anh hién trang. Céch tiép cén nay goép phan han

ché nguy co sai léch ban thé, dong thoi cing cb
niém tin va tinh toan ven cua thuong hiéu diém
dén trong moi truong truyén thong sb phirc hop.

1. KET LUAN

Su chuyén dich tir UGC sang AIGC khéng chi
1a thay d6i vé cong cu, ma la budc ngoit trong hé
hinh kién tao hién thuc cua du lich. AIGC vira m&
rong khong gian sang tao, vira dat ra thach thac
can ban ddi voi tinh x4c thye va niém tin. Nghién
cuu khéng dinh AIGC 1a mét bién sb ludng tri,
va tuong lai ctia thuong hiéu diém dén phu thudc
vao nang lyc quan tri ranh gidi gitra mong tudng
va hién thuec.

Vé mat 1y luan, bai viét gop phan bd sung cach
tiép cAn mai cho nghién ctru hinh anh diém dén trong
bdi canh Web 3.0. V& mit thyc tién, nghién clru dé
xuét 10 trinh chuyén dbi vai tro cho cac DMO, tir cac
chii thé xtic tién truyén thong sang nha quan tri dir
liéu nguén, trong d6 bao v¢ tinh toan ven cua dir liu
van hoa va mdi truong duge xem la diéu kién tién
quyét cho phat trién du lich bén viing.
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