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Tom tit: Trong boi canh gido duc dai hoc ngay cang canh tranh, viéc ndng cao hinh anh thiwong hiéu va hiéu qua
marketing tuyén sinh la yéu t6 quan trong doi voi s phdt trién bén vieng ciia cdc triong dai hoc. Nghzen ceu nay nham phan
tich vai tro va tac dong cia hé théng dam bdo chdt heong ndi b (Internal Quality Assurance - IQA) doi véi hinh anh thuong
hiéu va hoat dong tuyén sinh cua nha trmmg Phirong phdp nghién cieu dirge sie dung la dinh tinh, diea trén viéc tong hop,
phan tich va hé thong héa cdc tdi liéu thw cap. tir cac nghzen cibu truede day, bdo cdo thiee tién, tai liéu chinh sdach va khung
dam bdo chdt hr(mg trong nuwde va quoc té. Két qud cho thdy, hé thong I10A khéng chi givip ndng cao chdt heong dao tao ma
con tao ra lpi thé canh tranh théng qua viéc gia ting dg tin cdy va minh bach thong tin véi nguoi hoc. Tir d6, nghién cieu dé
xudt mét s6 gidi phdp nham tich hop IQA vao chién lwoc phdt trién thuwong hiéu va truyén thong tuyén sinh hiéu quad.

Tir khéa: Bam bao chat heong ndi b, gido duc dai hoc, hinh anh thiong hiéu, marketing tuyén sinh, truyén thong gido duc.
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Abstract: In the increasingly competitive landscape of higher education, enhancing brand image and the effectiveness
of enrollment marketing has become a crucial factor for the sustainable development of universities. This study analyzes
the role and impact of Internal Quality Assurance (IQA) systems on brand image and student recruitment activities. A
qualitative research approach is employed, based on synthesizing, analyzing, and systematizing secondary documents from
previous studies, practical reports, policy documents, and both domestic and international quality assurance frameworks.
The findings indicate that 1QA systems not only improve training quality but also create competitive advantages by
strengthening reliability and transparency for learners. Accordingly, the study proposes several solutions to integrate QA
into brand development strategies and enrollment communication for greater effectiveness.
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I. PAT VAN PE

Trong bdi canh gido duc dai hoc ngay cang chiu
su canh tranh manh mé ca trong nudc va quéc
té, cac truong dai hoc khong chi chu trong dén
viéc nang cao chét luong dao tao ma con phai tap
trung xay dung hinh anh thuong hi¢u hoc thuat
dé khang dinh vi thé va thu hat nguoi hoc. Hinh
anh thuong hi¢u manh khong chi phan anh uy tin
va ban sic ctia mot co so gido duc, ma con gop
phan anh hudng truc tiép dén quyét dinh lya chon
truong hoc cua sinh vién, phu huynh va nha tuyén
dung. Theo nghién ctru cia Nguyen et al. (2016),
nhan thuc thuong hi¢u dai hoc co mbi quan hé
chit ch& voi muc d6 hai long va ¥ dinh gin b6
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lau dai cua sinh vién, ddng thoi dong vai trod trung
gian trong viéc tao dung loi thé canh tranh.

Tuy nhién, hinh anh thwong hiéu khong thé
duoc xay dung bén vitng néu thiéu nén tang 1a chat
lwong thuc chit. Trong d6, hé thong IQA dong vai
trd trung tam, giup cac trudng duy tri va cai tién
lién tuc cac hoat dong dao tao, nghién ctru va phuc
vu cong doéng. Pay khong chi 1a cong cu kiém soat
ndi by, ma con 1a co so dir li€u va minh chung cho
cam két chat luong cua nhé truc‘rng Srikanthan va
Dalrymple (2003) cho ring, chit luong trong gido
duc dai hoc can dugc xem nhu mot triét 1y t6 chirc
tong thé, tirc 1a phai duoc 16ng ghép vao moi hoat
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dong quan tri va phat trién chién luoc, bao g@)m ca
xay dung thuong hiéu va tuyén sinh.

Tai Viét Nam, hé théng IQA di dugc chu trong
phat trién trong nhimg nim gan day, dic biét sau
khi B6 Giao duc va DPao tao ban hanh cac chinh
sach thic day tu chii dai hoc gan véi kiém dinh
chét lugng. Tuy nhién, trén thuc té, nhiéu truong
dai hoc van trién khai IQA chil yéu mang tinh hinh
thire, chua thuc su két ndi hé théng nay voi hoat
dong marketing hay phat trién thwong hiéu. Viéc
cac dir liéu danh gia ndi bo, bdo cdo cai tién hay
két qua khao sat ngudi hoc chwa duoc sit dung
hiéu qua trong truyén thong va tuyén sinh 1a mot
vi du dién hinh.

T d6, dat ra van dé nghién ctru: Hé thong
dam bao chat luong noi bo anh hudng nhu thé
nao dén hinh anh thuong hiéu va hi¢u qua hoat
dong marketing tuyén sinh cia truong dai hoc?
Viéc khai thac t6t hé thong nay c6 thé mang lai gia
trj chién lugc gi cho nha trudng trong viée thu hat
va gilt chan ngudi hoc?

IL. NQI DUNG NGHIEN CUU

2.1. Phuong phap nghién ctiru

Nghién clru nay su dung phu’O'ng phép dinh
tinh, chii yéu dua trén viéc tong hop, phan tich
va hé thng hoa cac tai liéu thir cap. Ngudn tai
liéu bao gém cac nghién cuu hoc thuat, bao céo
kiém dinh chit luong, chinh sach gido duc dai
hoc, ciing nhu cac mé hinh 1y thuyét lién quan
dén dam bao chét lugng ndi bd, thwong hi¢u dai
hoc va marketing tuyén sinh. Thong qua viée ddi
chiéu va phan tich ngi dung tir cac nguon trong va
ngoai nudc, nghién clru lam rd moi quan hé gitra
hé théng dam bao chat luong ndi bd va cac yéu td
anh huong dén hinh anh thuong hiéu, tir d6 rat ra
cac khuyén nghi phu hop véi bdi canh giso duc
dai hoc Viét Nam.

2.2. Tong quan vé h¢ thong dam bao chit
lwgng noi bo trong cac trudng dai hoc

Heé théng IQA 1a mot cAu phan quan trong trong
quan tri dai hoc hién dai, duoc thiét ké nhim kiém
soat, duy tri va cai tién lién tuc chét luong dao tao,
nghién ciru va phuc vu cong dong trong ndi b co s
gido duc. IQA khong chi 1a yéu cau tir cac t6 chic
kiém dinh bén ngoai, ma con 1a cong cu chién luogc
giup cac truong dai hoc nang cao hi¢u qua hoat dong,
tang cudng tinh minh bach va cting ¢d niém tin cia
cac bén lién quan (Harvey & Williams, 2010).

Theo khuyén nghi cia UNESCO va Hiép hoi
Pai hoc Chau Au (EUA), mot hé thong IQA hiéu
qué thuong bao gdm cac thanh td: (1) chinh sach

va muc tiéu chat luong; (2) quy trinh giam sat va
danh gia chat luong noi bd; (3) co ché phan hoi
tir ngudi hoc va giang vién; (4) hoat dong cai tién
lién tuc dya trén két qua danh gia; va (5) cong
khai thong tin chat lugng (UNESCO, 2015).

Tai Viét Nam, viéc xay dung va van hanh hé
thong dam bao chit luong ndi bo da duoc diy
manh ké tir khi Luét Gido duc dai hoc stra d6i nam
2018 thuc déy tu chu dai hoc gén voi trach nhiém
giai trinh. Nhiéu truong da thanh lap cac phong
ban chuyén trach veé dam bao chat luong, ban hanh
chinh sach chat luong, t6 chirc hoat dong tu danh
gi4 va khao sat nguoi hoc. Tuy nhién, mure do hiéu
qua va tinh lién két gitta IQA véi cac hoat dong
chién lugc nhu phat trién thuong hiéu va tuyén sinh
van con chua dong déu giita cac co sd dao tao.

2.3. H¢ thong dam bio chit hrgng ndi bd va
tac dong dén hinh anh thwong hiéu cia truwong
dai hoc

Hinh anh thuong hi¢u cua mdt truong dai hoc
khong don thuan 1a két qua cia cac chién dich
truyén thong hay quang ba bé ndi, ma ngay cang
dugc dinh hinh boi chat lugng hoc thuat thyc
chét, su minh bach va uy tin trong toan bd hoat
dong dao tao. Trong bdi canh do, hé thong IQA
trd thanh mot try cot quan trong gitp khang dinh
va duy tri gi4 tri thuong hiéu mét cach bén vimng
va c0 co sO.

Trude hét, IQA gitip trudong dai hoc hinh thanh
mot co ché giam sat va cai tién lién tuc, tir d6 tao
ra bé‘mg chung xéac thuc vé chat luong dao tao,
nang lyc dji ngll, co s vat chit va mirc d6 hai
long cta ngudi hoc. Nhﬁ’ng thong tin nay, néu
duoc cong khai va truyén thong hiéu qua, s& gop
phan gia ting mem tm ctia xi hoi d6i voi nha
truong - mot yéu tb cdt 156i trong hinh thanh hinh
anh thuong hi¢u (Schubert, 2010). Thuong hiéu
dai hoc manh khong chi gilip nang cao kha ning
thu hit nguoi hoc ma con tao diéu kién thuan loi
trong hop tac qubc té, tuyén dung giang vién va
huy d6ng nguén lyc.

Thtr hai, IQA tao diéu kién cho nha truong
phat trién mot ban sic hoc thuat riéng biét thong
qua viéc dat ra cac tiéu chuan chét lugng noi
bo phu hop véi sit mang, gia tri ¢t 16i va dinh
huéng phat trién ciia minh. Thay vi chi chay theo
cac bang xép hang quéc té, cac trudng cé thé chu
dong xay dung thwong hiéu dya trén thé manh
chuyén mén, chi sé chit luong dau ra, hay mo
hinh dao tao dic thu, nhimng yéu td duoc kiém
ching qua hé thong IQA.
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Thir ba, IQA hd trg xdy dung vin hoa chit
luong, tuc 1a toan bd can b, gidng vién va nguoi
hoc cung chia sé nhén thirc vé chit lugng nhu mat
gié tri ¢t 18i. Van hoa nay khi lan téa s& 1am cho
hinh anh thuong hi¢u cta truong khong chi hién
dién trong thong diép truyén théng ma con thé
hién rd nét trong trdi nghi€ém hoc tap thuc té cua
sinh vién (Srikanthan & Dalrymple, 2003).

Tom lai, IQA khong chi 12 cong cu quén tri chat
luong ma con 14 nén tang xay dung mot thuong
hi€u dai hoc chan thuc, dang tin cdy va c6 suc lan
toa. Viée gan két chat ché gitra IQA va chién luoc
thuong hi¢u s€ giup cac trudong dai hoc khong chi
duoc biét dén ma con dugc tin tuong va lya chon.

2.4. H¢ théng dam bio chat hrgng ndi bd va
hi¢u qua hoat dong marketing tuyén sinh

Trong bdi canh gido duc dai hoc ngay cang
canh tranh, hoat dong marketing tuyén sinh da
chuyén tir cac hinh thirc quang ba don thuan sang
chién lugc truyén thong dinh vi thuong hi¢u, dua
trén dir li€u va trdi nghiém thyc tién cua ngudi
hoc. Dé hoat dong nay dat hiéu qua, cac truong
dai hoc can mot nén tang dang tin cdy phan anh
chét lugng thuc chit va do chinh 1 vai tro chién
lugc cua hé thong IQA.

IQA cung cép cac dir lidu chét lugng quan trong
nhu ty 1€ sinh vién c6 viéc lam sau tbt nghiép,
mirc d6 hai long ctia ngudi hoc, phan hi tir nha
tuyén dung, chuin dau ra va két qua kiém dinh.
bay déula nhitng minh ching hoc thuat c6 gia tri,
gitip tang tinh thuyét phuc va do tin cdy cho cac
chién dich marketing tuyén sinh. Theo nghién ctru
ctia Schlesinger et al. (2022), thé hé ngudi hoc
moi, dac biét 1a Gen Z, ¢6 xu hudng quan tdm sau
dén chat luong thuc té cua trai nghiém hoc tap,
mirc d uy tin hoc thuat va két qua dau ra, thay vi
chi bi thu hat boi cac hinh anh quang ba bé noi.

Bén canh d6, IQA con gitp nha trudng xac dinh
13 cac diém manh hoc thuat dic trung, tir d6 ho tro
hoat dong dinh vi thuong hiéu trong truyén thong
tuyén sinh. Vi du, m{t chuong trinh dao tao cé
kiém dinh quéc té, ¢6 s liéu khao sat tich cuc hodc
dat chuan chat lugng dau ra cao 1a nhimng diém ndi
bat hoan toan c6 thé khai thac dé tao thong diép
marketing rd nét, nhat quan va thuyét phuc. Lim,
Lee va Tan (2021) nhan manh rang viéc tich hop
IQA vao hoat dong marketing khong chi gitip nang
cao minh bach thong tin ma con gdp phan cai thién
su tin nhiém tir phia nguoi hoc va cong dong.

Tuy nhién, tai nhiéu truong dai hoc Viét Nam,
IQA va marketing tuyén sinh vin con hoat dong
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1o rac, thiéu co ché phdi hop hiéu qua. Dit liéu tir
cac bao cdo tu danh gia, khdo sat sinh vién hodc
hoat dong cai tién chat luong thuong chi phuc vu
ndi b hodic cho muyc dich kiém dinh, chua dugce
“chuyén hoa” thanh tai nguyén truyén thong cé
strc lan toa. Diéu nay khién cho nhiéu chién dich
marketing thiéu chiéu sau, khéng phan anh dung
ban chat hoc thuat va gia tri dao tao thyc té cua
nha truong.

Vivay, can thuc déy su tich hop chién luge gitra
IQA va hoat dong truyén thong tuyén sinh. Cu thé,
dir lidu tir IQA can dugc chia sé dinh ky gitra cac
phong ban nhu dam bao chét lugng, tuyén sinh,
truyén thong va dao tao; déng thoi, can xay dung
quy trinh chuén dé chon loc, bién tap va trinh bay
dir liéu chat lugng theo hudng than thién, d& tiép
can véi nguoi hoc. Khi do, IQA khong chi 1a hé
thong quan 1y ndi bd ma con trd thanh “ndi dung
cdt 161 cho chién lugc marketing gido duc hi¢u
qua, bén vimg.

2.5. Khuyén nghi va giai phap ning cao hi¢u
qua hé thong dam bio chét lwrgng ndi by nhim
phat trién hinh anh thwong hi¢u va marketing
tuyén sinh

Thit nhit, can thay doi tu duy quan tri vé IQA,
tir viéc xem ddy 1a mot yéu cau tuan thu dé phuc
vu kiém dinh, sang tiép can IQA nhu mot cong cu
tao ra gia tri chién luoc cho nha trudng. Diéu nay
doi héi 1anh dao dai hoc phai dat IQA vao trung
tAm ctia qua trinh ra quyét dinh, gan vé6i dinh vi
thuong hi¢u, muc tiéu tuyén sinh va chién luge
phat trién dai han.

Thit hai, can thiét 1ap co ché phdi hop lién
thong gitta cac don vi chirc nang nhu phong Dam
bao chét lugng, Truyén thong — Marketing, Tuyén
sinh va Pao tao. Thay vi hoat dong tach roi, cac
don vi nay phai chia s¢ dir li¢u, thong tin va muc
tiéu chung. Chang han, cac két qua khao sat sinh
vién, bdo c4do danh gia ndi bo hay thong tin phan
hoi tir nha tuyén dung nén dugc xem 1a ngudn ndi
dung chién lugc cho hoat dong truyén thong va
marketing.

Thi ba, cic dit liéu chit lugng thu thap dugc
tur hé théng IQA can duoc bién tap, truc quan hoa
va truyén tai dudi cac hinh thirc dé tiép can nhu
infographic, video ngin, brochure s6, hodc ciu
chuyén thanh coéng cua sinh vién. Viéc chuyén
hoéa dit liéu ndi bo thanh ndi dung truyén thong
hap din khong chi ting tinh minh bach ma con
tao ra diém nhan thuyét phuc trong cac chién dich
tuyén sinh.
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Thit tw, cin xdy dyng va phat trién mot nén
van héa chat lugng trong toan trudng, noi ma moi
can bd, gidng vién, sinh vién déu nhan thuc duoc
vai tro ciia chit luong va déng gop vao hé thong
IQA mét cach chii dong. Khi chat lwong tré thanh
gia tri bt 16 dugc chia sé rdng rai, thuong hiéu
hoc thuat ctia nha trudng s& dugc cung b tir bén
trong thay vi chi xay dung tir bé ngoai.

Thit nim, nha trudng nén dau tu vao cong
nghé hd trg IQA nhu hé théng quan ly chit luong
(QMS), nén tang khao st tryc tuyén, co so dir
liu sinh vién, cling nhu cac cong cu phan tich dir
liéu phuc vu viéc theo doi tién trinh cai tién. Cong
nghé khong chi gitp tiét kiém ngudn lyc ma con
nang cao d chinh xac va hiéu qua trong viéc khai
thac dir liéu phuc vu truyén thong.

Tém lai, dé hé thong IQA thuc su gop phan
nang cao thu’ong hiéu va tuyén sinh, can mot cach
tiép can tong thé, két ndi IQA véi chién luge truyén
thong, tich hop dit li¢u chét lugng vao hoat dong
marketing, va quan trong nhét 1a xay dung duoc
mot moi trudng gido duc coi trong chit lugng nhur
mat gia tri trung tam.

1. KET LUAN

Trong bdi canh gido duc dai hoc canh tranh ngay
cang khdc liét, viéc xay dung hinh anh thwong hiéu
va thyc hién marketing tuyén sinh hiéu qua khong
thé chi dwa vao hinh thirc truyén théng ma can
duoc dat trén nén tang cua chét luong thuc chét.
Heé théng IQA khong chi dong vai tro kiém soat va
cai tién hoc thuat, ma con la ngué)n ndi dung chién
lwoc, tao niém tin va gi4 tri thwong hiéu bén vimng
cho nha truong. Thong qua phan tich tong hop tai
liéu, nghién ctru da cho thiy mbi lién hé chat ché
gitta IQA, uy tin hoc thuat va strc hut tuyén sinh,
ddng thoi dé xuét cac giai phap nham tich hgp IQA
vao chién lugc phat trién toan dién ctia co sé gido
duc. Trong thoi dai ma ngudi hoc ngdy cang chu
trong dén tinh x4c thuc, minh bach va trai nghiém
hoc tép, viéc dau tu ding mic vao IQA chinh 1a
chia khoa dé cac truong dai hoc khéng dinh vi thé
va nang cao nang luc canh tranh. Hudng nghién
ctru tiép theo c6 thé di sdu vao khao sat thyc tién
tai cac truong dai hoc Viét Nam, tir d6 xay dung
mo hinh tich hop IQA, thuong hiéu, tuyén sinh phu
hop v6i dac thu tirng nhém truong.
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