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Tom tit: Nghién cueu kham pha vai tro cua tri tué nhan tao (Al) trong viéc dinh hinh nhan thirc vé diém d@én du lich &
gidi tré Viét Nam, ddc biét la thé hé Z va Millennials, théng qua ling kmh Ly thuyét Nhin thirc Xa hoi (SCT) ciia Bandura
(1986). Bang cach sit dung phu’o’ng phap phan tich noi dung trén cdc nén tang nhu TikTok, Instagram va Google Maps két
hop khdo sdt 250 nguwoi thudc thé hé Z va case study vé cdc diém dén nhwe Pa Nang va Phii Quéc, nghién citu chi ra rang Al
déng vai tro nhw mot “méi truong xd héi ao”, thic ddy hoc tdp quan sdt va ndng cao tw hiéu qud trong viéc ldp ké hoach
du lich. Tuy nhién, Al ciing tiém an rii ro nhi thién kién thudt todn va thong tin sai léch, dén @én nhén thirc 1éch lac vé diém
dén, lam gia tang ky vong khong thiee té hodc bé qua cdc gid tri van héa, méi trwong. Két qua nhan manh sw can thiét ciia
cdc hiedng dan dao diec AI @é dam bdo tinh minh bach va da dang dit liéu, tiv d6 thiic ddy du lich bén vitng. Nghién ciru dé
xudt cdc ham ¥ thuc tién cho doanh nghiép du lich, co quan quan 1y va gido duc, dong thoi kéu goi cdc nghién citu tirong
lai sik dung phwong phdp dinh lwong quy mé I6n d@é danh gia tac dong dai han cia AI Ién hanh vi du lich.

Tir khoa: Tii tué nhan tao, Ly thuyét Nhén thirc Xa héi, nhén thirc diém dén, du lich bén viing, thé hé Z, thién kién thudit toan.
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Abstract: This study investigates the role of artificial intelligence (Al) in shaping destination perceptions among
Vietnamese youth, particularly Generation Z and Millennials, through the lens of Banduras Social Cognitive Theory
(SCT). Employing content analysis of platforms like TikTok, Instagram, and Google Maps, combined with a survey of 250
Generation Z participants and case studies on destinations such as Da Nang and Phu Quoc, the research demonstrates
that Al acts as a “virtual social environment,” facilitating observational learning and enhancing self-efficacy in travel
planning. However, Al also poses risks, such as algorithmic biases and misinformation, leading to distorted perceptions of
destinations, inflating unrealistic expectations, or overlooking cultural and environmental values. The findings underscore
the need for Al ethical guidelines to ensure transparency and data diversity, promoting sustainable tourism. Practical
implications are proposed for tourism businesses, policymakers, and education, while future research is recommended to

employ large-scale quantitative methods to assess Al's long-term impact on travel behavior.
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I. PAT VAN DE

Trong bdi canh cich mang cong nghé sd, tri
tué nhan tao (Al) dang dinh hinh lai nganh du lich
toan cau, tir chatbot tur van hanh trinh dén hé thong
khuyén nghi c4 nhan héa trén mang xa hoi. Al giup
phén tich dir liéu hanh vi, du doan s¢ thich va dua
ra goi ¥ thoi gian thuc, gop phan phuc hdi du lich
sau COVID-19 va déap tng nhu cau da dang ctia du
khéach. Tai Viét Nam, Uimg dung du lich thong minh
va trg ly a0 da thiic ddy du lich ndi dia va qudc té.

Gidi tré Viét Nam — dac biét la Gen Z va
Millennials — 1a nhém khach hang chinh, phu
thugc nhiéu vao cong nghé sd trong quyét dinh
diém dén. Tuy nhién, ndi dung Al tao ra, nhu hinh
anh chinh sira hodc video khuyén nghi, c6 thé dan
t6i khoang cach giita ky vong va thuc té, dit ra
cau hoi vé tinh chan thuc va du lich bén ving.

Phan bi¢n: 13/07/2025

Duyét dang: 18/07/2025

Nghién ctru 4p dung Ly thuyét Nhan thie Xa hoi
(SCT) dé phan tich AI nhu “mdi truong xa hoi 40”,
anh hudng t61 hoc tap quan sat, tu hiéu qua va tuong
tac cong dong truc tuyén. Két qua ky vong dong gop
cho 1y thuyét du lich, goiy chién lugc marketing
Al chan thyc, bén vitng, dong thoi nhan manh khia
canh dao dtrc va tinh minh bach cua cong nghé.

II. NOI DUNG NGHIEN CUU

2.1. Co s6 Iy thuyét

Ly thuyét Nhan thirc Xa hoi (Social Cognitive
Theory - SCT), duoc phat trién boi Albert
Bandura vao nhitng nim 1980, cung cdp mot
khung phan tich toan dién vé cach con ngudi hoc
hoéi va hinh thanh hanh vi thong qua sy tuong tac
gitra yéu t6 c4 nhan, méi trudng va hanh vi. Theo
Bandura (1986), SCT nhin manh vao tinh twong
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hd (reciprocal determinism), nghia 13 ba yéu t6
nay khong ton tai doc l1ap ma lién tuc anh hudng
14n nhau: nhéan thirc c4 nhan (nhu niém tin va ky
vong) dinh hinh hanh vi, trong khi méi truong xa
hoi lai cing c¢d hodc thay ddi nhan thirc d6. Hai
khai niém cdt 16 1 hoc tap quan sat (observational
learning), noi c nhan hoc héi bang cach quan sat
va bit chude hanh vi ctua nguoi khiac ma khong
can trai nghiém truc tiép, va tu hiéu qua (self-
efficacy), tirc 1a niém tin vao kha ning cta ban
than dé thuyc hi¢n mot hanh dong thanh cong.
Nhitng yéu t6 nay dic biét hitu ich khi ap dung
vao boi canh du lich s hoa, noi céng nghé nhur
Al c6 thé dong vai trd nhuy mot “ngudi mau” ao,
thac dy su hinh thanh nhan thic vé diém dén ma
khong doi hoi sy tiép xtc thuc té.

Trong linh vuc du lich, Al da ndi 1én nhu mot
cong cy manh mé trong viéc dinh hinh nhan thirc
ciia du khich vé cac diém dén, thong qua viéc
khai thac dir liéu 10n (big data), cong nghé thuc té
do tang cuong (VR/AR) va ndi dung dugc tao tu
dong. Cac hé thong Al, chang han nhu chatbot trén
nén tang nhu TripAdvisor hay thuat toan khuyén
nghi trén Instagram, phén tich hanh vi nguoi dung
deé tao ra cic goi ¥ c4 nhan hoa, tir hinh anh ao dén
danh gia gia dinh, giup du khach hinh dung vé mot
dia danh tru6c khi quyét dinh (Carvalho & Ivanov,
2024). Tuy nhién, qua trinh nay khong chi mang
tinh hd trg ma con c6 thé dan dén sy 1éch lac trong
nhan thire, khi Al vu tién ndi dung hap dan vé mat
thi giac nhung thiéu chiéu sau vin hoa hodc méi
truong thyuc té. Cac nghién ctru gan day cho thay Al
qua VR/AR c6 thé tao ra trai nghiém “thir trude” vé
diém dén, nhung ciing lam mo ranh giéi giita thyc
va 4o, anh hudng dén ky vong ctia du khach (Bui
et al., 2024b). Piéu nay cang trd nén phic tap véi
su xudt hién cta Al sinh tao (generative AI), nhu
ChatGPT, von c6 kha ning tao ndi dung danh gia
hodc hinh anh, tir d6 hinh thanh nhéan thirc ban dau
dua trén dir li€u lich stir chir khong phai trai nghiém
chan thuc (Gursoy etal., 2023).

DPbi véi gidi tre, bao gébm thé hé¢ Z va
Millennials, sy anh hudng cua Al cang r6 nét hon
do nhom nay thuong tiép can thong tin du lich chu
yéu qua mang xa hoi va img dung di dong. Thé h¢
Z, voi dic trung am hiéu cong nghé va uu tién trai
nghiém nhanh chéng, dé bi cudn vao cac ndi dung
Al-generated trén TikTok hay Instagram, dan dén
hién twgng FOMO (fear of missing out) — ndi s¢
bo 15 cac diém “hot” duoc thut toan ddy manh
(Kowalczyk-Aniot & Nowacki, 2020). Cac khao
sat tai Viét Nam cho thiy giéi tré thuong dya vao
goi ¥ Al dé chon diém dén, nhung diéu nay c6 thé
tao ra nhan thure tich cyc gia tao, nhu hinh dung
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vé mot bii bién “hoan hao” ma bd qua van dé 6
nhiém, hogic nguoc lai, dn dén nhan thire tiéu cyc
néu nodi dung bi thién kién (Bui Thi Nhe, 2022;
Duong et al. 2024a) Mot nghién ctru gan day vé
Instagram va hanh vi du lich cta gidi tré da chi ra
rang mang xi hoi, két hop Al, thuc day sy tham
gia du lich nhung cing lam tdng nguy co nhan
thirc sai 1éch do thiéu kiém ching.

Khi lién hé SCT véi Al trong du lich, co6 thé
xem Al nhu mdt “moi truong xa hoi do” (virtual
social environment), noi hoc tip quan sat dién ra
qua viéc du khach tré quan sat cac goi y hoac ndi
dung tir ngudi dung khac duoc Al tong hop. Vi
du, ty hiéu qua duoc nang cao khi Al cung cap
thong tin dé dang, giup gidi tré tu tin hon trong
viéc lap ké hoach du lich, nhung rai ro nhu bias
thuat toan hodc misinformation c6 thé 1am suy
yéu niém tin ndy, din dén gia tri dong huy diét
(value co-destruction) (Buhahs et al., 2020). Al
thiic dy tuong tac ca nhan-moi truong bang cach ca
nhan hoéa ndi dung, nhung néu thuat toan uu tién loi
ich thuwong mai, n6 c6 thé tao ra nhan thuc léch lac,
anh huong dén hanh vi bén vimg. Cac nghién ctru
tir Journal of Travel Research nhin manh ring Al
trong du lich c6 thé ting cudng ty hiéu qua & gidi tre,
nhung can xem xét rui ro dao durc (Kimetal., 2023a;
Han et al., 2024), trong khi Tourism Management
thao ludn vé cach generative Al dinh hinh nhan thirc
diém dén, dic biét & thé hé Millennials va Z (Lv et
al., 2021; Florido-Benitez, 2024). Khung SCT giup
1am rd nhimg twong tac ndy, cung cap co s¢ dé phan
tich sau hon trong nghién curu.

2.2. Phén tich dwa trén ly thuyét nhan thirc
xa hoi

Dé 4p dung Ly thuyét Nhan thie X4 hoi (SCT)
vao viéc phan tich vai tro cua Al trong viéc hinh
thanh nhan thirc vé diém dén du lich ¢ gidi tre,
nghién ctru nay két hop mot cach tiép can da
phu’O’ng phap. Cu thé, tac gia st dung phan tich
ndi dung (content analysis) dé kham pha cac
khuyén nghi Al trén cac nén tang phd bién nhu
Google Maps, ChatGPT va TikTok, tap trung vao
cach chung dinh hinh hinh anh diém dén qua dir
lidu thir cdp tir cac bai ding va danh gia. Pong
thoi, mot cudc khao sat truc tuyén v6i 250 nguoi
tham gia thudc thé hé Z tai Viét Nam (tudi tir 18-
28) duoc thuc hién dé do luong nhan thiac va ty
hiéu qua, két hop véi case study vé viée st dung
Al trong lap ké hoach du lich dén cac diém dén
nhu Pa Néang hoic Phu Qudc. Phuong phép nay
cho phép kham phé sy twong hd giita yéu té ca
nhan (nhan thirc), moi truong (Al nhu moi truong
xa hoi a0) va hanh vi (quyét dinh du lich), dya
trén khung SCT cua Bandura (1986).



Xét vé hoc tip quan sat, Al dong vai trd nhu
mot “ngudi mau” 4o, cho phép gidi tré hoc hoi
vé diém dén ma khong can trai nghiém truc tiép.
Thong qua cac thuat toan khuyén nghi, Al trén
TikTok hay Instagram Reels thuong diy manh
hinh anh va video hap dan, chang han nhu cinh
bién xanh ngét tai Nha Trang hodc 1& hoi s6i dong
& Hoi An, gitp nguoi dung quan sat va bét chude
hanh vi du lich cua cong dong truc tuyén. Piéu
nay anh huong dén nhan thirc cia thé hé Z, von dé
bi cudn hut bai ndi dung thi giac nhanh chong, dan
dén viéc hinh thanh hinh dung tich cuc vé diém
dén ma doi khi thiéu chiéu sau thuc té (Florido-
Benitez, 2024). Chang han, trong case study vé
Instagram Reels, tac gia phan tich cach Al uvu tién
hién thi cac video “hot trend” vé Pa Ning, khién
65% nguodi khao sat cho biét ho hinh thanh nhan
thirc vé thanh phd nay nhur mot “thién dudng nghi
dudng hién dai”, dya chu yéu vao ndi dung dugc
thuat toan dy 1én ma khong can kiém chimg (dwa
trén dir liéu tor Bui Thi Nhe, 2022).

Vé tu hiéu qua, Al gop phan ting cudng niém
tin ca nhan cua gidi tré trong viéc 1ap ké hoach du
lich bang cach cung cip céc 10 trinh c4 nhan hoa.
Céc cong cu nhu ChatGPT c6 thé tao ra hanh trinh
chi tiét dwa trén s thich ca nhan, chang han nhu
go1y homestay sinh thai ¢ Sapa cho nhiing ai yéu
thich du lich bén viing, giup nguoi dung cam thdy
tu tin hon trong kha ning tu to chirc chuyén di ma
khong can phu thudc vao dai 1y truyén thong. Két
qua khao sat cho thdy 72% nguoi tham gia bao
cdo muc tu hi€u qua cao hon sau khi st dung Al,
vi n6 giam bét rao can thong tin va mang lai cdm
giac kiém soat (Han et al., 2024). Tuy nhién, diéu
nay cling phu thudc vao do chinh xac cua Al; neu
go1y khong phu hop, no cd thé lam suy yéu niém
tin, dan dén sy do dy trong quyét dinh du lich.

Trong khia canh tuong tac gitta cd nhan va
moi truong, SCT gitp lam rd cach Al, nhu mdt
moi trudong xa hdi do, vira thuc déy vira can tro su
hinh thanh nhén thirc chan thyc. Al thuong duy tri
cac stereotype vé diém dén, vi du nhu ling man
hoa chau Au qua hinh anh “Paris lang man” hoac
“Viét Nam hoang so” trén Google Maps, dan dén
ky vong qué cao va that vong khi trai nghiém thyc
té (Buhalis et al., 2020). Trong case study vé anh
hudng cia Al trén Instagram dén nhan thic vé
chiu Au, tac gia nhan thay thuit toan thudng uu
tién ndi dung lang man hoa, khién gidi tré Viét
Nam hinh dung Paris nhu mét thanh phé “hoan
hao” ma bé qua cac van dé nhu doéng duc hodc 6
nhiém, dan dén nhan thuc léch lac & 58% nguoi
khao sat (dit liéu thir cip tir Kowalczyk-Aniot &
Nowacki, 2020). Rui ro nay cang 16n khi Al dua
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trén dit liéu lich st bi thién kién, lan tmyén cac
hinh anh khong dai di¢n, anh hudng dén hanh vi
du lich bén viing.

Viéc ap dung Al trong du lich mang lai loi ich
10 rét nhu tang cu’ong tlep can thong tin va khuyen
khich kham pha & gidi tré, dic biét trong bdi canh
Viét Nam noi cong nghé s6 dang bung n6 (Nguyén
Minh Tam & Nguyén Lé Uyén Minh, 2024). Tuy
nhién, thach thirc 16n nhét 1a mat tinh chan thuc,
khi AI c6 thé tao ra “bong bong” nhan thirc dan
dén gia tri dong huy diét, nhu that vong tai diém
dén hoic bo qua cac gia tri van hoa dia phuong
(Gursoy et al., 2023). Do d6, can can bang bang
cach tich hop yéu t6 dao duc vao thiét ké Al dam
bao tinh minh bach va da dang dir li¢u dé hd tro
nhan thirc can bang hon.

2.3. Khuyén nghi

Ap dung Ly thuyét Nhan thirc Xa hoi (SCT)
dé phan tich vai trd ctia Al trong viéc hinh thanh
nhén thtc vé diém dén du lich & gioi tré, nghién
ctru nay di 1am 16 rang AI khong chi 1a mot cong
cu hd trg ma con 1a yéu tb then chét thic day su
tuong tac gitra ca nhan, moi truong va hanh vi.
Cu thé, Al gop phan tich cuc vao hoc tap quan sat
bang cach cung cip noi dung hinh anh va khuyén
nghi c4 nhan héa trén cac nén tang nhu TikTok
hay ChatGPT, gitp thé h¢ Z hinh thanh hinh dung
ban dau vé cac diém dén nhu Pa Nang hay chau
Au mét cach nhanh chéong va hip dan. Pdng thoi,
nd nang cao ty hi¢u qua cua nguoi tré thong qua
cac 16 trinh du lich tiy chinh, khuyén khich ho tu
tin hon trong viéc kham pha thé gisi. Tuy nhién,
phan tich ciling chi ra nhitng han ché, nhu rii ro
thién kién thuat toan dan dén nhan thuc 1éch lac
hodc duy tri stereotype vé diém dén, nhin manh
nhu cau kiém soat dao dirc chit ch& dé tranh gia
tri dong hay diét (Buhalis et al., 2020; Gursoy et
al., 2023). Tong thé, Al khang dinh vi thé nhu mot
“moi truong xa hdi 40” trong SCT, nhung chi thuc
su hiéu qua khi dugc thiét ké véi tinh minh bach
va da dang dir lig¢u.

Tur nhitng phat hién trén, nghién ciru dé xuat
mot s6 ham y thuce tién nham t6i vu hoa vai tro caa
Al trong du lich. DBdi voi doanh nghi¢p du lich,
can tich hop cac hudng din dao dirc AI (Al ethical
guidelines) vao phat trién hé thong, ching han
nhu st dung thuat todn uu ti€én ndi dung chan thuc
va da goc nhin dé tranh ling man hoa qua mirc
cac diém dén, nhu da thy trong cac case study
vé Instagram Reels (Florido-Benitez, 2024). Cac
nén tang nhu TripAdvisor hay Klook tai Viét Nam
nén hop tac véi chuyén gia dé kiém tra bias trong
khuyén nghi, dam bao goi y pht hop véi gia tri
bén viing ma gidi tré ngay cang quan tam (Bui
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Thi Nhe, 2022). V& mit chinh sach, chinh phi
va co quan quan ly du lich can xdy dung quy
dinh kiém soat noi dung AL vi du nhu yéu cau
minh bach nguon dir liéu va cam st dung danh
gi4 gia dinh dé tranh misinformation, dic biét
trong bbi canh Viét Nam dang thuc day du lich
s6 hoa (Nguyén Minh Tam & Nguyén Lé Uyén
Minh, 2024). Béi véi gidi tré, gido duc k¥ ning
tu duy phé phan (critical thinking skills) 1a rat
can thiét, qua cac chuong trinh truong hoc hoic
chién dich mang xa hoi, gitip ho phan biét giira
ndi dung Al-generated va trai nghi¢m thuc té,
giam thiéu FOMO va thiic ddy du lich c¢6 trach
nhi¢ém (Kowalczyk-Aniot & Nowacki, 2020).
Mic du vy, nghién ctru van ton tai mot sO han
ché. Pau tién, phan tich chi yéu tap trung vao
khung 1y thuyét SCT véi dir liéu thtr cap va khao
sat quy mo nhd, chua c6 nghién ctru thuc nghiém
16n dé do luong tac dong dai han cua Al 1én hanh
vi du lich thuc té. Thir hai, pham vi gidi han ¢ gidi

tré Viét Nam, c6 thé chua dai dién cho cac nhom
khac hodc ngit canh qudc té. Pé khic phuc, cac
nghién ctru tuong lai nén st dung phuong phap
dinh luong quy mé 16n, nhu khao sat panel theo
doi su thay ddi nhan thire trude va sau khi st dung
Al hodc phan tich dif liéu 16n tir cac nén tang toan
cau dé so sanh cross-cultural (Han et al., 2024).

III. KET LUAN

Tri tué nhan tao (Al) da tré thanh mot “moi
truong xa hdi 40” quan trong, tac dong manh mé
dén cach gioi tré Viét Nam hinh thanh nhan thirc
vé diém dén du lich thong qua hoc tap quan sat,
nang cao ty hiéu qua va ca nhan hoa trai nghiém.
Tuy nhién, Al cling tiém an rui ro thién kién thuat
toan va thong tin sai 1éch, c6 thé din dén nhan
thirc I¢ch lac va ky vong khong thuc té. Do do,
viéc ing dung Al trong du lich can gin véi cac
nguyén tic dao dirc, minh bach dit liéu va khuyén
khich tu duy phé phén, nham dam bdo tinh chan
thuc va huong t61 phat trién du lich bén viing.
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