TAP CHI TAM LY - GIAO DUC

CAC YEU TO ANH HUONG DEN VIEC LUA CHON LOAI HINH DU LICH CONG PONG
TAI MANG PEN: GOC NHIN TU THE HE GEN Z

Lé Lam Huynh Thong
Truong PH FPT
Email: Thongllh@fe.edu.vn

Tom tit: Nghién ciru tdp trung phan tich cac yéu té anh huong dén quyét dinh lya chon logi hinh du lich céng dong cia
thé hé Gen Z tai Mang Pen, mot diém dén du lich néi bdt tai tinh Kon Tum, Viét Nam, trong béi canh du lich cong d‘éng
ngdy cang phat trién. Véi dac diém la nhém nhan khdu hoc tré, ndng dong va cé xu hwéng tim kiém cdc trai nghiém doc
ddo, Gen Z dang tré thanh doi twong quan trong trong viéc dinh hinh xu hwéng du lich. Nghién citu sir dung phwong phép
dinh tinh (phong van sdu, thao ludn nhém) va dinh lwong (khdo sdt 250 khach du lich Gen Z, thang do Likert) dé xdc dinh
cdc yéu t6 then chét anh hieong dén sw lwa chon, bao gom trai nghiém van héa ban dia, tinh bén viing, chi phi, sw twong
tac xd héi, va anh hwong cia truyén thong so. Két qua khéng chi cung cdp cdi nhin sau sdc vé hanh vi du lich cia Gen Z
ma con dé xudt cdc gidi phdp thue tién cho cdc nha quan Iy diém dén va cong dong dia phiong tai Mdng Pen nham toi wu
héa logi hinh du lich céng dong, ddp g nhu cau cia thé hé tré.

Tir khéa: Du lich cong dong, Gen Z, Ming Pen, Trdi nghiém van héa, Truyén thong sé, Tinh bén viing

FACTORS AFFECTING THE CHOICE OF COMMUNITY TOURISM IN MANG DEN:
A PERSPECTIVE FROM GENERATION Z

Le Lam Huynh Thong
FPT University
Email: Thongllh@fe.edu.vn

Abstract: This study focuses on analyzing the factors influencing the choice of community-based tourism among
Generation Z at Mang Den, a prominent tourism destination in Kon Tum province, Vietnam, within the context of the growing
popularity of community-based tourism. As a young, dynamic demographic with a preference for unique experiences,
Gen Z is increasingly shaping tourism trends. Employing qualitative methods (in-depth interviews, focus groups) and
quantitative methods (survey of 250 Gen Z tourists, Likert scale), the study identifies key factors affecting their choices,
including local cultural experiences, sustainability, cost, social interaction, and the influence of digital media. The findings
not only provide insights into Gen Z's tourism behavior but also offer practical solutions for destination managers and

local communities in Mang Den to optimize community-based tourism to meet the demands of this generation.
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I. PAT VAN PE

Trong bdi canh nganh du lich Viét Nam dang
chuyén minh manh mé dé dap ting xu hudng toan
cau hoéa va nhu cau trai nghiém ca nhan hoa, du
lich cong déng tai cac khu vuc giau ban sdc van
héa nhu Mang Den, Kon Tum, da tré thanh mdt
loai hinh hap dan, dic biét dbi v6i thé hé Gen Z
(sinh tir 1997 dn 2012). Véi dic diém 1a nhom
nhéan khau hoc tré, nang dong, va c6 xu hudng
tim kiém céc gia tri trai nghiém doc dao, Gen Z
khong chi quan tim dén canh quan thién nhién ma
con chii trong dén cac yéu t6 nhu vin hoa ban dia,
tinh bén viing, va sy twong tac xa hoi (Nguyén
Thi Minh, 2023). Mang Pen, v6i khi hdu mat mé,
van hoa da dang cua cac dan toc thiéu s6 nhu Xo
Ding, Ba Na, va tiém nang phat trién du lich cong
dong, dang tr¢ thanh diém dén 1y tuong cho thé hé
nay (Thai Ninh, 2022)..

Tuy nhién, viéc lya chon loai hinh du lich cong
ddng cua Gen Z chiu anh huong tir nhiéu yéu té
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khéc nhau, tir chi phi, trdi nghiém van hoa, dén
anh huong cua truyén thong sé nhu mang xa hoi
va cac nén tang du lich tryc tuyén (Lé Thi H@)ng,
2022). Trong khi cac nghién cuu trude day da tap
trung vao hanh vi du lich cia cac nhom khach
truyén théng, cac cong trinh nghién ciru vé Gen Z,
dac biét trong bdi canh du lich cong déng tai cac
khu vue mién nti nhu Maing Den, van con han ché
(Tran Vian Hoa, 2021). Nghién ciru ndy nham xac
dinh cac yéu té chinh dnh huong dén quyét dinh
lya chon du lich cong déng cua Gen Z tai Mang
Pen, tir 46 d& xuét cac giai phap gitip dia phuong
phat trién bén vimg loai hinh du lich nay, dép tng
nhu cau ctia thé hé tré va thuc day sy tham gia ciia
cong dong dia phuong.

Két qua nghién ciru khong chi dong gop vao ly
thuyét vé hanh vi du lich ciia Gen Z ma con mang
¥ nghia thyc tién, hd trg cac nha quan 1y diém dén
va cong dong dia phuong tai Ming Pen xdy dung
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cac san pham du lich pht hop, ting cuong su gin
két gitta du khach va cong dong, dong thoi thuc
day phat trién kinh té - xd hoi bén ving tai khu
vuc (Pham Quéc Anh, 2023).

2. Cac nghién ciru lién quan

2.1. Céc nghién ciru qubc té

Nghién ctru cua Haddouche va Salomone
(2018) tai chau Au cho thdy Gen Z c6 xu hudng
lua chon céac diém dén du lich cong déng dua trén
tinh x4c thuc cua trdi nghiém van héa va sy tuong
tac véi cong dong dia phuong. Ho danh gia cao cac
hoat dong nhu homestay, tham gia 1€ hoi ban dia,
va hoc hoi cac ky nang truyén thong (Haddouche
& Salomone, 2018). Ngoai ra, yéu td bén vimng
cling dugc Gen Z uu tién, v6i 65% khach du lich
tré cho rang cac diém dén can co trach nhiém voi
mdi trudng va cong dong (Smith et al., 2020).

Nghién curu ctia Kim va Park (2021) tai Han
Quéc chi ra réng truyén thong s6, dac biét la
Instagram va TikTok, dong vai trd quan trong
trong viéc dinh hinh quyét dinh du lich ctia Gen
Z. Cac bai dang vé trai nghiém ca nhan héa, hinh
anh dep va ndi dung do nguoi dung tao ra (UGC)
c6 tdc dong manh mé dén sy lua chon diém dén
(Kim & Park, 2021). Ngoai ra, nghién clru cta
Liu et al. (2022) tai Trung Qudc nhdn manh rang
chi phi hop 1y va sy thuén tién trong viéc tiép can
thong tin qua cac nén tang tryc tuyén 1a yéu td
quan trong ddi v&i Gen Z khi Iva chon du lich
cong dong.

2.2. Cac nghién ctru trong nwée

Tai Viét Nam, cac nghién ciu vé hanh vi du
lich cua Gen Z dang ngay cang dugc chu trong.
Theo Tran Thi Lan (2022), Gen Z tai Viét Nam
¢6 xu huéng wu tién cac diém dén mang lai trai
nghiém van héa doc dao, chéng han nhu tham
gia cac hoat dong san xuat nong nghiép hodc hoc
lam d6 thii cong tmyén thong. Nghién ctru ciia
Nguyen Minh Tuén (2023) tai Sa Pa cho thiy cac
yéu td nhu canh quan thién nhién, sy tuong tac
v6i nguoi dan dia phuong, va chi phi hop 1y 1a
nhitng dong luc chinh thiic ddy Gen Z lya chon du
lich cong dong.

Ngoai ra, nghién ctru ctia Pham Qudc Anh
(2023) vé du lich cong dong tai Tay Nguyén chira
rang Gen Z dic biét quan tim dén yéu t6 “check-

> trén mang xa hoi, véi cac dia diém c6 canh
quan dep va cac hoat dong van hda ban dia dé
dang chia sé trén cac nén tang nhu Instagram va
TikTok. Tuy nhién, cac nghién ctru ndy cling chi
ra thach thirc 16n 1a sy thiéu hut thong tin chi tiét

vé cac san pham du lich cong dong tai cac khu vuc
nhu Ming Pen, khién Gen Z gip kho khin trong
viéc tiép can va luya chon (L€ Thi Héng, 2022).

2.3. Phuong phap nghién ctru

Nghién ciru duge tién hanh tai Mang Pen, Kon
Tum, mot diém dén ndi bat voi tiém ning phat
trién du lich cong déng nho khi hdu mat mé, canh
quan thién nhién va van hoéa da dang cia cac dan
toc thiéu sd. Viéc lya chon Miang Pen nham phan
anh thyc trang va cac yéu té anh huong dén hanh
vi lya chon du lich cong déng cua Gen Z trong
bdi canh khu vuc ndy dang thu hut sy cha y cia
du khéch tré.

Phuong phap nghién ctru két hop dinh tinh va
dinh lugng. 0 giai doan dinh tinh, nghién ctru tién
hanh phong véan sau v6i 5 chuyén gia trong linh
vuc du lich cong déng va thao luan nhom véi 10
khach du lich Gen Z da timg dén Ming Den. Muc
tiéu 1a kham pha cac yéu t6 anh huong dén quyét
dinh Iya chon, ddng thoi xdy dung bang cau hoi
khao sat phu hop véi ddi tuong nghién ciru.

Giai doan dinh lugng bao gém khao sat 250
khach du lich Gen Z (tir 18 dén 28 tu6i) da hoic
dang c6 y dinh tham gia du lich cong dong tai
Ming Den. Phuong phap chon mau 1a chon mau
c¢6 chu dich (purposive sampling), dam bao ddi
tuong khdo sat thudc thé hé Gen Z va c6 kinh
nghiém hodc quan tim dén du lich cong ddng.
Béng cau hoi dugc thiét ké véi thang do Likert 5
mirc, gdm 30 cau hoi dénh gia cac yéu té nhu trai
nghiém vin hoa, tinh bén viing, chi phi, twong tac
x3 hoi, va anh hudng cua truyén thong sd.

Qua trinh khao sat dién ra tir thang 2 dén thang
5 nam 2025, thong qua ca hinh thirc tryc tiép tai
Ming Pen va tryc tuyén qua Google Form. Trudc
khi trién khai chinh thic, bang cau hoi dugc thir
nghiém trén 40 d6i tuong dé kiém dinh do tin cay
bang hé s Cronbach’s Alpha, dam bao cac bién
quan sat dat mirc tdi thiéu 0.7.

Dir liéu duoc xtr 1y bang phan mém IBM SPSS
Statistics phién ban 27. Cac k¥ thuat phan tich bao
gém théng ké mé ta, kiém dinh do tin cay thang
do, phén tich nhan t6 kham pha (EFA), va m6 hinh
hoi quy da bién dé danh gia muc do anh huong
cua cac yéu t6 dén quyét dinh lya chon du lich
cong dong cua Gen Z.

2.4. Két qua nghién ciru va binh luin

Nghién ctru thu thap dir liéu tr 250 khach du
lich Gen Z, trong d6 54% la nit va 46% la nam.
Vé d6 tudi, 52% thudc nhom 23-28 tudi, con lai
1a 18-22 tudi. Pa s6 1a sinh vién (56%), tiép theo
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la nhan vién van phong (24%) va tu kinh doanh
(12%). Vé tan suét du lich, 48% di du lich 2-3 lan
mdi ndm, cho thdy Gen Z 1a nhom ¢ xu huéng du
lich thuong xuyén.

Théng ké @ tin cay (Reliability Statistics):

Hé s6 Cronbach’s Alpha dat 0.85, nam trong
ngudng tir 0.8 trd 1én, cho thay thang do c6 do
tin cay tbt, phu hop dé phan tich cac yéu t6 anh
huéng dén quyét dinh lua chon du lich cong dong
cua Gen Z.

Bang 2. Kiém tra d9 tin cdy véi h¢ s6 Cronbach’s Alpha

Yéu t6 S6 cau héi Cronbach’s Alpha
VH (Trai nghiém van hoa) 5 0.83
BV (Tinh bén viing) 4 0.81
CP (Chi phi) 5 0.84
TT (Tuong tac xa hdi) 4 0.80
TM (Truyén thong sd) 5 0.85
LC (Lwa chon du lich cong dong) 5 0.89
Bang 3. Tém tat mé hinh (Model Summary)
Model Adjusted R Square | Std. Error of the Estimate Durbin-Watson
1 0.765 0.598 1.876

a. Predictors: (Constant), VH, BV, CP, TT, TM

b. Dependent Variable: LC: Lya chon du lich cong déng
Béang 4 cho thay c6 76,5% bd so li€u vdi cac hé s6 co ¥y nghia véi alpha= 5%
Bang 4. Cic h¢ s6 (Coefficients)

o Unstandardized Standardized Collinearity Statistics
Yéu to | Coefficients | Std. Error | Coefficients t Sig.
B (beta) Tolerance VIF
VH 0.21 0.04 0.28 5.25 0.00 0.47 2.13
BV 0.15 0.03 0.20 5.00 0.00 0.50 2.00
CP 0.18 0.04 0.23 4.50 0.00 0.45 2.22
TT 0.13 0.03 0.18 4.33 0.00 0.48 2.08
™ 0.22 0.05 0.30 4.40 0.00 0.42 2.38
MT 0.10 0.15 5.00 0.00 0.50 2.00
R2: 0.78

Adjusted R*: 0.76

Mo hinh héi quy tuyén tinh boi dugc sir dung
dé danh gia mtc d6 anh huong cua cac yéu to
doc 1ap (VH, BV, CP, TT, TM) dén bién phu thudc
(LC). Két qua cho thay hé sé xac dinh R2 = 0.78,
diéu nay c6 nghia 1a 78% su bién thién trong quyét
dinh lga chon du lich cong déng cua Gen Z tai
Ming Pen duoc giai thich boi cac yéu tb trong mo
hinh. Hé s6 Adjusted R? = 0.76 cho thdy m6 hinh
van duy tri d6 chinh xé4c cao sau khi diéu chinh sb
luong bién doc lap, ching minh rang mé hinh c6
kha ning dy doan tot va phu hop véi dit lidu.

Kiém tra hién tuong da cong tuyén thong qua
gi4 tri VIF (Variance Inflation Factor) cho thiy tat
ca cac bién doc 1ap c6 VIF nam trong khoang tir
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2.00 dén 2.38, nhé hon ngudng 5. Picu nay khang
dinh khong c6 hién tuong da cong tuyén dang
lo ngai, dam bao rang cac bién doc 1ap khong bi
chdng chéo hodc twong quan qua muc véi nhau,
tir d6 tang cuong do tin cay cta cac hé sd hdi quy.
Gia trj Tolerance (tir 0.42 dén 0.50) ciing ctng cb
két luan nay, vi chung déu 16n hon 0.1, cho thiy
cac bién doc 1ap c6 su doc 1ap tuong doi.

Tat ca cac bién doc lap déu co gia tri Sig. <
0.01, thé hién muc y nghia théng ké cao (trén
99%), khang dinh rang cac yéu té dugc chon déu
c¢6 anh huong dang ké dén quyét dinh lua chon du
lich cong déng ctia Gen Z. Gia trj t cta cac bién
(tir 4.33 dén 5.25) ciing nam trong ngudng dii 16n
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dé bac bo gia thuyét null, cho thdy mbi yéu té déu
dong gop tich cuc vao mo hinh.

Khi so sanh cac hé sé Beta chuén hoa, c6 thé
thiy 16 rang truyén thong s6 (TM, Beta = 0.30) va
trai nghiém van hoa (VH, Beta = 0.28) 1 hai yéu
td co tac dong manh nhat, phéan anh dic trung cua
Gen Z trong viéc tim kiém cac diém dén co tinh
thim my cao va gia tri van hoa doc dao dé chia sé
trén mang xa hoi. Chi phi (CP, Beta = 0.23) ding
thir ba, nhdn manh vai tro ciia yéu t6 kinh t& d6i
v6i nhom nhan khau hoc nay. Tinh bén vimng (BV,
Beta =0.20) va tuong tac xa hoi (TT, Beta = 0.18)
c6 tac dong thip hon nhung van quan trong, dic
biét khi két hop véi cac yéu té khac dé tao nén trai
nghiém tong thé.

II. KET LUAN

Nghién ctru x4c dinh rang cic yéu to trai
nghiém vin hoéa, tinh bén viing, chi phi, twong tac
xa hoi, va truyén thong s déu co tac dong tich
cuc va y nghia dén quyét dinh lya chon du lich
cong dong ciia Gen Z tai Miang Pen. Trong do,
truyén thong sb va trai nghiém vin hoéa 13 hai yéu
t6 c6 anh hudng manh nhat, phan anh xu hudng

ciia Gen Z trong viéc tim kiém cac diém dén c6
gia tri van hoa doc dao va dé dang chia sé trén
mang xa hoi.

Két qua nhan manh vai tro ciia cac nén tang
truyén thong sé nhu Instagram va TikTok trong
viéc dinh hinh hanh vi du lich cia Gen Z. Cac
nha quan 1y diém dén tai Mang Pen can dau tu
vao viéc tao ra cac ndi dung hap dan, hinh anh
dep, va cac chién dich quang ba trén mang xa
ho6i dé thu hut nhoém khach hang nay. Pong thoi,
viéc duy tri va phét trién cac trai nghiém vin
hoa ban dia, chéng han nhu homestay, 1& hoi
truyén thong, va cac hoat dong tuong tic voi
cong dong, s& gitip ting cudng stc hap dan cua
Maing Den.

Nghién ciru ciing khuyén nghi rang cac chinh
sach gia ca hop 1y va cac sang kién bao vé moi
truong can dugc wu tién dé dap tng nhu ciu cia
Gen Z vé tinh bén viing. Viéc hop tic véi cong
ddng dia phuong dé phat trién cac san pham du
lich bén viing khong chi gitip nang cao trai nghiém
ctia du khach ma con gop phan thic dy kinh té va
bao ton van héa tai Mang Pen.
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