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Tom tdt Trong boi canh truyén thong so, 1oi kéu goi hanh déng (Call to Action) la yéu to then chét trong quang cdo
triec tuyén, d‘ong vai tro dinh hiedng va thiic ddy hanh vi ngueoi tiéu dung Nghién ciru nay tdp trung phan tich hanh dong
ngon tir yéu cau (dzrectzve speech acts) trong CTA ciia 10 qudng cdo tiéng Viét thugc 5 linh vic: nha dat, thuc phdm, thoi
trang, gzao duc va my pham. Phwong phdp nghién civu dinh tinh dira trén ngon dung hoc va phan tich dién ngén dwoc dp
dung dé xdc dinh logi hanh dong, hinh thirc ngir phdp, mirc d‘o tryc tiép/gidn tiép, chién lugc kich thich va vi tri thé hién
CTA. Ket qud cho thdy CTA thmmg sur dung dong tir manh, yeu 16 thoi gian gi6i han va lpi ich cu thé nham tao hiéu g
khén cdp va tang ty 1é chuyén doi. Cach thirc dién dat dwoc diéu chinh linh hoat theo dic diém san pham va nhém khach
hang muc tiéu. Nghién ciru khang dinh tam quan trong cia chién lwoc lira chon hanh déng ngén tir phit hop dé toi da héa
hiéu qua kéu goi hanh dong trong qudng cdo triec tuyén.
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Abstract: In the context of digital communication, the Call to Action (CTA) is a key element in online advertising, serving
to guide and stimulate consumer behavior. This study analyzes directive speech acts in CTAs of 10 Vietnamese advertisements
across five sectors: real estate, food, fashion, education, and cosmetics. A qualitative research method based on pragmatics
and discourse analysis is applied to identify the types of acts, grammatical forms, levels of directness/indirectness, persuasive
strategies, and the positioning of CTAs. The findings reveal that CTAs often employ strong verbs, time-limited elements,
and specific benefits to create a sense of urgency and increase conversion rates. The expression of CTAs is flexibly adjusted
according to product characteristics and target customer groups. The study highlights the importance of strategically selecting

appropriate speech acts to maximize the effectiveness of call-to-action in online advertising.
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L. PAT VAN DE

Trong thoi dai sb, quang cdo truc tuyén dong vai
trd quan trong trong viéc két ndi doanh nghiép voi
ngudi tiéu dung. Khac v6i quang cdo truyén thong,
quang cao truc tuyén doi hoi su tuong tac nhanh
chong, trong do 161 kéu goi hanh dong CTA (Call
to Action) 1a yéu t then chét. CTA thudng mang
hinh thtrc cac cum tir nhu “Mua ngay”, “Dang ky”,
“Tim hiéu thém”, phan 4nh cic hanh dong ngon tir
chi thi, nham hudng nguoi ti€u dung thuc hién hanh
vi cu thé. Viéc sir dung hi¢u qua cac hanh dong nay
gop phan ning cao ty 1& chuyén ddi va thé hién
chién Iugc ngdn ngir ciia nha quang cao. Du CTA
phd bién trong thuc tién, nhung khia canh ngdn
ngit hoc, dic biét 1a hanh dong ngon tir chi dan van
chua dwoc nghién ciru sau tai Viét Nam. Bai viét
ndy khao sat vai tro cua hanh dong ngén tur chi dan
trong CTA qua 10 mau quang cio truc tuyen tiéng
Viét thudc 5 linh vuc: nha dat, thuc pham, thoi
trang, gido duc va y té. Nghién ctru nham lam rd
cach thirc CTA thuc day hanh vi ngudi tiéu diung,
qua d6 gop phan hiéu rd mdi lién hé gitra ngon ngir
va hanh vi trong méi trudng truyén thong sd.

Phan bi¢n: 20/08/2025
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II. NOI DUNG NGHIEN CUU

2.1. Co s6 Iy thuyét

2.1.1. Hanh dong ngon tir va phan loai hanh
dong ngon tir

Khai niém hanh dong ngon tir (speech acts) dugce
phét trién tir cong trinh cua triét gia ngdn ngit hoc
J.L. Austin (1962) va sau d6 dugc hé thong hoa boi
John Searle (1969). Theo 1y thuyét nay, khi nguoi
ndi phat ngéon mot cau, ho khong chi don thuan
truyén tai thong tin ma con thyc hién mot hanh
dong. Austin phan chia hanh dong ngon tu thanh
ba muc do: hanh dong phat ngon (locutionary act),
hanh dong ngdn trung (illocutionary act), va hanh
dong hau ngon (perlocutionary act).

Trong d6, hanh dong ngdn trung, hanh dong
thuc hién qua 161 n61 nhu moi, yéu cau, hta hen,
la trung tdm cua phan tich ngdén dung hoc. Dya
trén chitc ndng ngdn trung, Searle (1979) phan
loai hanh dong ngdn tr thanh nam nhoém chinh:
dai dién (representatives), chi thi (directives),
cam két (commlsswes) biéu cam (expressives),
va tuyén bd (declarations).
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2.1.2. Hanh dong ngon tir chi thi (Directives)

Hanh dong chi din 1a nhitng phat ngén ma
ngudi néi hudng dén viée khién nguoi nghe thyc
hién mot hanh vinao d6. Theo Searle (1979), nhom
chi thi (directives) bao gdm cac hanh doéng nhu
yéu cau (request), khuyén nghi (recommend), moi
goi (invite), thic giuc (urge), ra 1énh (command),
v.v. Hanh dong chi dan co thé dugc thé hién bang
nhiéu hinh thic ngit phap nhu ciu ménh lénh
(“Mua ngay!™), cau hoi lich sy (“Ban c6 mudn
tim hiéu thém khong?”), hoac cAu tric cau khién
nhe nhang (“Hay thtr trai nghiém...”).

Trong ngir canh quang cdo, dac biét 1a quang
céo tryc tuyén, hanh dong chi dan thuong dong
vai tro trung tam trong viéc dinh hudng hanh vi
nguoi tiu dung. Cac CTA thudong dugc xdy dung
trén co s hanh dong chi dan, nham muc dich dan
dat nguoi xem dén mot hanh dong cu thé nhu
“click”, “mua hang” hodc “lién hé”.

2.1.3. Loi kéu goi hanh dong (CTA) trong
quang cado tryc tuyén

CTA (Call to Action) 1a mot thanh phan ngon
ngit mang tinh chién lugc trong cac mau quang
cao truc tuyen. No thuong dugc dat o vi tri ndi bat va
thé hién qua cac dong tir hanh dong manh nhu “Mua
ngay”, “Pang ky”, “Tim hiéu thém”, “Tu vin mién
phi”, v.v. Trong thiét ké trai nghiém nguoi ding,
CTA con dugce xem 13 “niit chuyén doi” (conversion
button), thic ddy ngudi xem tir trang thai tiép nhan
thong tin sang trang thai hanh dong.

Vé mit ngdn ngit hoc, CTA chinh 14 biéu hién cu
thé ctia hanh dong ngon tir chi dan. Chung khong
chi thé hién y dinh cta ngudi lam quang céo ma
con ¢o chire ning 16i kéo va diéu khién hanh vi cua
nguoi tiéu dung. Dé dat hiéu qua, CTA thuong sir
dung ngdn ngi ngan gon, tryc tiép, mang tinh thic
day, va doi khi két hop yéu 6 thoi gian (“ngay”,
“hom nay”, “chi trong hom nay”).

2.1.4. Vai tro ctia hanh ddng ngén tir chi dan
trong CTA

Hanh dong chi din trong CTA déng vai tro
then chdt trong viéc chuyén hoéa nguoi tiéu dung
tor nguoi doc thu dong thanh ngudi tham gia tich
cue. Chung 13 cau ndi giita thong diép quang cdo
va hanh dong cu thé cia nguoi tidu dung. Khong
chi ding lai ¢ chirc ning truyén dat, 161 CTA
mang tinh thiic ddy tim 1y va hanh vi, tir 6 giap
gia tang ty 1¢ chuyén doi, mot chi sb quan trong
trong quang céo truc tuyén.

Theo dd, viéc phan tich hanh dong ngdn tur chi
dan trong CTA khong chi gitp hiéu rd chién lugc
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giao tiép ciia doanh nghiép ma con goép phan Iy
giai cach thirc ngdn ngit anh huong dén hanh vi
nguoi ding trong moi trudng ky thuat so.

2.2. Phuong phap nghién ctru

Nghién ctru sir dung phuong phap dinh tinh
dya trén ngdn dung hoc va phan tich dién ngén
dé nhan dién vai trd cia hanh dong ngon tir chi
dan trong CTA; dit liéu gdbm 10 quang cdo truc
tuyén tiéng Viét thudc 5 linh vuc: nha dét, thuc
pham, thoi trang, gido duc, m§ pham; 2 mau/linh
vuc, thu thap trong giai doan 01— 06/2025, ti€u
chi chon: c6 CTA 10 rang va khong trung lap.

Quy trinh phan tich gém: (1) Trich xuat 10i
CTA; (2) Phan tich dic diém ngdn ngir theo cac
tiéu chi: loai hanh dong, hinh thirc ngdén ngir, tinh
tryc tiép/gian tiép, chién lugc kich thich (thoi
gian, l¢i ich, cam xtic) va muc do ndi bat (vi tri,
hinh thtec thé hién).

Nghién ctru chi tap trung phan tich ngoén ngi
ctia CTA, khong xét sau yéu t6 hinh anh, thiét ké
hay hanh vi nguoi tiéu dung.

2.3. PHAN TiCH DU LIEU

2.3.1. Nhém thye pham

Vidu1-Vinamilk Green Farm linkquangcaol

« Noi dung: Sira tuoi tir trang trai chuan chau
Au, tuoi ngon va an toan.

* CTA: “Mua ngay hom nay”, “Trai nghiém vi
ngon tuoi mat”.

Vi du 2 — Boncha — Uniben linkquangcao2

* Noi dung: Nudc giai khat vi tra tréi cay, co
chuong trinh triing thuéng du lich chau Au.

« CTA: “Mua ngay dé c6 co hoi trang thudng”,
“Pit hang trudc Oh dé nhan wu dai”.

Phan tich CTA:

« Céu triic ngon ngir: Pong tir hanh dong
(“Mua”, “Dat hang”, “Trai nghi€ém”) + trang tu
thoi gian (“ngay”, “hom nay”, “trude Oh”).

* Hinh thu:c ngit phap: Cht yéu ménh Iénh tryc
tiép; mot s cau dung hinh thirc khuyén khich
(“Hay tht ngay...”).

« Vi tri: O du hodc cudi quang cdo, lap lai dé
cung cb tac dong.

« Chtrc nang: Kich thich hanh dong mua ngay, két
hop FOMO (s¢ bo 18) qua yéu t6 thoi gian gidi han.

2.3.2. Nhom thoi trang

Vi du 1 - Biluxury:
linkquangcao3

* Noi dung: B suu tap két hop yéu t6 van hoa
va thiét ké hién dai.

* CTA: “Kham pha b suu tap”, “Mua 1 tang
1 — chi trong hdm nay”.
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Vi du 2 - Viettien Shopping Season
linkquangcao4

« N6i dung: Giam gia 50% toan bd san pham,
lam méi phong cach.

* CTA: “Nhanh tay dén ngay ctra hang”, “Pimg
bo 16 co hgi vang”.

Phén tich CTA:

« Céu triic ngdn ngir: Dong tir khoi goi to
mo (“Kham pha”) + dong tir thuc ddy (“Mua”,
“Nhanh tay”) + yéu t6 khan cip (“chi trong hém
nay”, “dung bo 16”).

* Hinh thtrc ngit phdp: Ménh 1énh, c6 cdu cam
than dé ting cam xuc.

* Vi tri: DBat ngay dudi thong tin vu dai hoac
trén banner hinh anh.

« Chirc ning: Vira thuc ¢y mua ngay, vira tao
cam xuc phan khich va sy to mo.

2.3.3. Nhom gido duc

Vi du 1 - ELSA Speak Premium
linkquangcao5

« Noi dung: Ung dung hoc tiéng Anh phat am
chuin Al wu dai giam gia 16n.

« CTA: “Ping ky ngay dé duoc giam 85%”,
“Hay nang cép trinh d¢ tiéng Anh hom nay”.

Vidu 2 — The Coach — 1 kém 1 linkquangcao6

* N6i dung: Chuong trinh hoc cd nhan hoa véi
giang vién, hd tro truc tiép.

« CTA: “Pit lich hoc thir min phi”, “Bit dau
10 trinh hoc ngay!”.

Phén tich CTA:

« Céu triic ngdn ngir: Pong tir hanh dong + loi
ich cu thé (“Dang ky... dé giam gia”, “Pait lich...
mién phi”).

« Hinh thirc ngit phap: Ménh 1énh manh két
hop khuyén khich (“Hay...”).

« Vi tri: Xuét hién nhiéu lan trong nodi dung va
& nat bam chinh.

« Chirc ning: Tang ty 1& chuyén ddi ngay lap
tic béng lgi ich tai chinh va gia tri hoc tap.

2.3.4. Nhém My Pham

Vidu 1 - Nivea Luminous630 linkquangcao7

« N6i dung: San pham 1am mo nam, tham, tan
nhang, cong nghé¢ LUMINOUS630™,

« CTA: “Kham pha bi quyét lam md nam”,
“Hay trai nghiém hiéu qua khéc biét”, “Tim hiéu
ngay san pham tai day”.

Vi du 2 — Dove Sira tim dudng thé
linkquangcao8

* Noi dung: Sira tdm dudng thé mém min, dju
nhe cho da.

« CTA: “Hiy tdn hudng lan da mém min ngay

tor hom nay”, “Thu st dung Dove va cam nhan sy
khac biét”, “Dimg quén két hop chim soc phit hop™.

Phan tich CTA:

« Cau trac ngdn ngii: Pong tir khuyén khich
“Hay...”, “Thir...”, “Dung quén...” két hop md
ta loi ich “mém min”, “khéc biét”.

« Hinh thtrc ngit phap: Ménh 1énh tryc tiép va
gian tiép, thién vé moi goi nhe nhang.

« Vi tri: Xuét hién trong doan mo ta va hudng
dan st dung.

« Chirc nang: Thiic ddy trai nghiém san pham,
duy tri théi quen stir dung dé dat hiéu qua.

2.3.5. Nhém quang cdo nha dat

Vi du 1 - Masterise Homes:
Evergreen linkquangcao9

* N6i dung: Gidi thi¢u du an can ho cao cép voi
khong gian xanh, tién ich chuin qudc té.

* CTA: "Pang ky nhin thong tin”, “Lién hé
chuyén vién tu van”, “Dit lich tham quan nha mau”.

Vidu 2 — Green Dragon City linkquangcaol0

« Noi dung: Khu d6 thi bién v&i nhiéu phan
khu, tién ich, co h¢i du tu sinh 1.

« CTA: “Piang ky xem nha ngay”, “Lién hé dé
duoc tu van chi tiét”.

Phan tich CTA:

« Cu trac ngdn ngii: Thuong bat dau bang
dong tir manh (“Pang ky”, “Lién hé”, “Dit lich”)
+ trang tir nhén thoi gian (“ngay”, “hém nay”).

« Hinh thirc ngit phap: Ménh Iénh tryc tiép, doi
khi kém céu cau khién nhe (“Hay lién hé...”).

« Vi tri: Dat & cudi noi dung hodc ngay dudi
hinh 4nh chinh dé dé thay.

« Chirc ning: Tao su khan truong, huéng khach
hang dén hanh vi dang ky/ lién hé ngay lap tic,
giam kha nédng tri hoan.

2.4. THAO LUAN

Qua phan tich 10 quang cdo thudc 5 nhom
Nha dat, Thuc phém, Thoi trang, Gido duc, My
pham, c6 thé nhan thiy hanh dong ngon tir chi thi
(directive speech acts) trong cac CTA duoc trién
khai véi mot s6 ddc diém ndi bat va khac biét sau:

2.4.1. Bac diém chung

Phan 16n CTA (Call to Action) trong 10 quang
cdo déu m¢o dau bang dong tir manh nhu Pdng
ky, Lién hé, Mua, Pat lich, Kham pha, Hay tan
hwong, giup thong diép ro rang va dinh huong
hanh vi ngay tirc thi. Cac trang tr va cum tur chi
thot gian nhu ngay, hom nay, chi trong hom nay,
trude Oh xuat hién thu:ong Xuyén, tao hiéu ing
FOMO (s¢ b6 15). Nhiéu CTA con gin truc tiép
hanh dong véi loi ich cu thé, gitip ngudi tiéu dung

Lumiére
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hinh dung ngay gié tri nhan dugc. Vé mit bd cuc,
chung duoc dat ¢ vi tri ndi bat nhu banner dau
trang, cudi bai hodc nat bAm, doéi khi lap lai nhiéu
lan dé ting tac dong.

2.4.2. Khac biét giita cac nhom nganh

Quaéng cdo nha dat sur dung ménh 1énh truc tiép
va mic d6 khan truong cao nham thu thap thong
tin khach hang ngay 1ap tirc. Quang céo thyc pham
két hop thic giuc mua véi goi cam giac thuong
thirc, nhAn manh khuyén mai va thoi gian giéi han.
Quang céo thoi trang vira khoi goi to mo, vira thoi
thiic hanh dong véi yéu td cam xtc manh. Quang
céo gido duc két hop hanh dong quyét doan vai
gié tri 1au dai va vu d4i tai chinh dé thiic day quyét
dinh nhanh. Quang c4o my pham thién vé moi goi
nhe nhang, khuyén khich trai nghiém va duy tri
thoi quen, nhén vao loi ich, cam nhan.

2.4.3. Ham y

Ngon nglr ménh 1€nh 1a tryc chinh ctia CTA,
nhung mirc do tryc tiép hay gian tiép can diéu
chinh theo nganh va khach hang muc tiéu. Thoi
gian gidi han va lgi ich cu thé 1a hai yéu t kich
thich hanh dong hi€u qua, dac biét vdi san phém
tiéu dung nhanh hodc khuyén mai ngin han. Sic
thai giao tiép can phu hop VO’l ddc tinh san pham
bat dong san yéu cau quyét doan, my pham can

tinh té, gido duc can két hop ca cam xuc va 1y tri.
Viée lap lai CTA ¢ nhiéu vi trf va két hop yéu tb
cam xuc, 1y tri 13 chién lugc phd bién nham t6i da
hoa ty 1¢ chuyén doi.

1. KET LUAN

Qua phan tich 10 quang céo truc tuyén thudc
5 linh vyuc khac nhau, nghién ctru cho thay hanh
dong ngodn tir yéu cau dong vai tro trung tim trong
viéc kéu goi nguoi ti€u dung thuc hién hanh vi
mong muén. O mdi linh vuc, cach thire dién dat
va chién lugc ngon tir dugce diéu chinh dé phu
hop voi dic diém san pham va nhom khach hang
muc tiéu. Quang cdo nha dat thuong su dung cau
tric tryuc tiép, tao cam glac cap bach; my pham va
thorl trang wu tién yéu t6 cam xuc, khoi ggi mong
mudn trai nghiém; thuc pham tap trung vao loi ich
suc khoe va huong vi; gido duc nhéan manh co hoi
phat trién va thanh cong trong tuong lai.

Nhin chung, su két hop linh hoat gitta hinh
thirc ménh 1énh, khuyén nhu va cau khién, cing
v6i tir vung gidu stc thuyét phuc, gitp téi da
hoa hiéu qua kéu goi hanh dong. Két qua nay
khang dinh tim quan trong ciia viéc lya chon
chién Iuoc hanh dong ngén tir phu hop véi boi
canh, nhim nang cao strc anh huong cla quang
cao truc tuyén.
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