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Tom tit: Anh huong ngay cang ting ciia mang xa hoi doi voi hanh vi tiéu ding da dinh hinh dang ké cac phong trao
tdy chay hién dai, dac biét la trong Gen Z (Thé he Z). M6 hinh nghién cieu nay tim hiéu tac dong ciia mang xd héi dén y
dinh tay chay cdc thwong hiéu thic pham va d6 uong (F&B) cua Gen Z tai Ha Noi. Bang cdach ap dung Ly thuyét Hanh vi
Du dinh (TPB), mé hinh nghzen cibu phén tich cach cdc yéu té ciia mang xa hoi, bao gom gidi tri, twong tdac, xu huong va
ca nhan hoa - anh hmmg dén thdi 6, chudn muc chii quan va nhén thirc vé kiém soat hanh vi ciia Gen Z trong cdc quyét
dinh tdy chay. Tong két, mé hinh nghién citu nhdn manh vai tro ciia mang xa hdi nhir mot chdt xiic tae cho sw tham gia vao
cdc phong trdo tdy chay, dong thoi lam néi bét sikc manh ciia chii nghia hoat dong ky thudt sé trong viéc dinh hinh nhdn
thire vé thiwong hiéu. Ngodi ra, mé hinh nghién ciru ciing chi ra nhitng rii ro tiém an, chang han nhw thong tin sai léch va
hiéu vmg dam dong, dong thoi goi Y nhiéu thong tin hiru ich dé cac thwong hiéu F&B qudn 1y hiéu qud cdc phong trdao tdy
chay do mang xd héi thiic ddy.

Tir khod: Mang xd héi, Gen Z (Thé hé Z), tay chay thuwong hiéu, nganh thurc phdam va do uong, chi nghia tiéu ding tich
cwe, anh hieong ky thudt sé, Ly thuyét Hanh vi Dy dinh (TPB).
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Abstract: The growing influence of social media on consumer behavior has significantly shaped modern boycott
movements, particularly among Generation Z (Gen Z). This research model explores the impact of social media on Gen
Z's intention to boycott food and beverage (F&B) brands in Hanoi. By applying the Theory of Planned Behavior (TPB),
the study analyzes how social media factors—including entertainment, interaction, trendiness, and personalization—affect
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I. PAT VAN PE

Trong bdi canh ky nguyén sé hoa, hanh vi tay
chay thuong hiéu di néi 1én nhu mot hinh thic
phéan khang manh mé tir phia nguoi ti€u dung, dac
biét duoc khuéch dai boi strc anh hudng ciia mang
xa hoi. Gen Z (Thé hé Z), nhiing nguoi sinh ra va
16n 1én trong méi truong cong nghé s6, dang dong
vai tro trung tdm trong xu hudng nay. Vi kha
nang tiép can thong tin nhanh nhay va y thic xa
hoi cao, ho dé dang bi tdc dong bdi cac van dé lién
quan dén dao dic doanh nghiép, chét luong san
phém va céc tranh cai xa hoi. Tai Ha N§i, mang
xa hoi khong chi 1a cong cu cap nhat thong tin ma
con 1a dién dan dé Gen Z thé hién quan diém va
kéu goi hanh dong, tir d6 dinh hinh cic xu hudng
tiéu dung.

Hién tuong tiy chay thuong hiéu trén mang xa
hoi ciing dat ra nhiéu thach thirc, bao gdm nguy
co lan truyén thong tin sai 1éch va anh hudng tir
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tam ly dam dong. Do d6, bai viét nay s& phan tich
mot cach co hé théng anh hudng ctia mang xa hoi
dén y dinh tay chay thwong hiéu trong linh vuc
thuc phém va do uéng cua Gen Z tai Ha Noi, tur
d6 dé xuét cac giai phap mang tinh thuc tién cho
cd doanh nghi¢p va nguoi tiéu dung.

II. NOI DUNG NGHIEN CUU

2.1. Téng quan vé cac thuit ngir ¢6 lién quan

Mang xi hoi da tré thanh mot phan khong thé
thiéu trong cudc sdng hién dai, khong chi 1a cong
cu giao tiép ma con 13 nén tang quan trong tac
dong dén hanh vi tiéu ding. Theo dinh nghia cta
Kietzmann va cong su (2011), mang xa hoi 1a tap
hop cac tmg dung truc tuyén dya trén cong nghé
Web 2.0, cho phép nguoi dung tao va chia sé ndi
dung. Cac nén tang nhu Facebook, Instagram,
TikTok, va Threads khong chi giup két ndi ca
nhan ma con tao ra khong gian cho cac phong trao
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tiéu dung, bao gom ca tdy chay thuong hiéu.

Nghién ctru cia Seo va Park (2018) cho thiy
mang xa hdi khong chi 1a kénh thong tin ma con
anh huong manh mé dén nhan thuc va hanh vi
clia nguoi tiéu dung, thuc ddy cam xtc va hanh
dong tap thé. Cac nha nghién ctru da phan loai
cac thanh phan cia truyén thong mang xa hoi
theo nhiéu cach khac nhau. Trong nghién ciru nay,
b6n yéu t6 chinh duge xem xét bao gom: giai tri,
tuong tac, xu hudng va ca nhan hoa.

Tinh giai tri: Noi dung hip dan trén mang xa
hdi gitip nguoi tleu ding cam thay hung tha trong
qua trinh mua sam. Du khong truc tlep gay ra tay
chay, nhung cac ndi dung gidi tri nhu video hai
hudc hay meme chiam biém vé bé bbi ciia thuong
hiéu co thé lan truyén nhanh chong, thu hit sy chi
¥ va kich hoat lan song tay chay.

Tinh tuong tac: Mang xa h¢i cho phép nguoi
dung trao ddi y kién v6i nhau va voi thwong hiéu.
Ngudi tiéu dung c6 thé chia sé quan diém, binh
luan vé san phém, tr d6 hinh thanh xu huéng du
luan va anh huong dén quyét dinh mua hang.

Tinh xu hudng: Mang xa hoi cung cép thong
tin moi nhat, gitp nguoi tiéu ding dé dang cap
nhat cac san pham, thuong hiéu dang duoc quan
tam hodc d6i mat véi 1an song tay chay.

Tinh ca nhan hoa: Cac nén ting mang xa hoi
diéu chinh noi dung dua trén s& thich va hanh vi
ctia nguoi ding, gitp cac chién dich tay chay tiép
can dung dbi tuong. Vi du, mdt ngudi quan tam
dén méi truong s& thuong xuyén thay ndi dung
kéu goi tdy chay cac thuong hiéu khong than thién
v&1 moi trudng.

Thé hé Z, bao gom nhitng ngudi sinh tir nim
1997 dén 2012, 1a nhom ngudi tiéu dung cd
su gén két sau sic voi cong nghé s6. Ho duoc
tiép can v6i mang xa hdi tir nho, c6 kha nang
tiép thu thong tin nhanh chong va thé hién moi
quan tdm manh mé d6i voi cac van dé dao duec,
x4 hoi. Su phat trién cua mang xa hoi da lam
thay doi cach thé hé nay tiép can va tham gia
vao céc phong trao tiéu dung, bao gém ca viéc
tay chay cac thwong hiéu vi pham gia tri dao
dtrc cua ho.

Mang xa hoi c¢6 anh hudng sau rong dén Gen
Z, dinh hinh cich ho giao tiép, tiéu dung va
tuong tac xa hdi. Theo Tapscott (1998), Gen Z —
hay "Net Generation" — trudng thanh trong moi
truong ky thuat s6, thé hién sy doc 1ap, sang tao va
dé cao tinh xac thyc. Mang xa hoi khong chi gitup
ho két ndi ma con déng vai trd quan trong trong

hoc tap va gidi tri. Tuy nhién, Vlec lam dung céac
nén tang niy co thé gay ra lo au, tram cam va anh
hudng tiéu cuc dén gide ngu va su 6n dinh cam
xuc, ddc biét trong giai doan COVID-19 (Singh
va cong sy, 2020). Su phat trién cong nghé ciing
thay d6i hanh vi tiéu ding cua Gen Z, khi mua
sam truc tuyén, livestream thwong mai va quéng
cdo sb trod nén phé bién. Theo Miah va cong su
(2022), nguoi noi tiéng c6 tac dong 16n dén quyét
dinh mua hang ctia thé hé nay, trong khi cac doanh
nghiép tan dung dit liéu nguoi ding dé ca nhan
hoa trai nghiém.

Tay chay thuong hiéu 1a mot hinh thirc phan
d6i tiéu dung, trong d6 khach hang ngimg mua
san phém hodc dich vu ctia mot doanh nghiép do
nhitng hanh vi khong pht hop, ching han nhu
vi pham dao dtrc kinh doanh, giy 6 nhiém moi
truong, hodc co hanh vi phan biét d6i xir. Trong
nganh thyc pham va d6 uéng (F&B), viéc tay chay
c6 thé bi thic day boi cac yéu té nhu chat lugng
san phém, trach nhiém xa héi cua doanh nghiép
(CSR), hodc anh hudng tir nhitng chién dich trén
mang xa hoi.

Mang xa hoi da cach mang hoa hi¢u qua clia cac
cudc tay chay thuong hi¢u thuc pham va do uong,
trao quyén cho ngudi tiéu dung to chire lan truyén
thong tin va huy dong hanh dong tap thé (Benkler,
2016). Nho vao téc do truyén tai nhanh va kha
nang tiép can rong, cac chién dich tdy chay c6 thé
nhanh chong vuot khdi pham vi dia phuong va tré
thanh van dé toan cau. Theo Ly thuyét Khuéch tan
Po6i moi (Rogers, 2003), sy lan truyén manh mé
nay chi yéu do cac nhém tién phong nhu ngudi
noi tiéng, influencer va blogger khoi xudng. Khi
mot thuong hi€u bi cdo bude hanh vi phi dao duec,
thong tin nhanh chong dat d6 lan téa cao, thuc day
hanh dong trén quy md 16n.

2.2. Ly thuyét nén ting

Ly thuyét Hanh vi Dy dinh (Theory of Planned
Behavior - TPB), duoc Ajzen (1991) dé xuit, 1a
md hinh 1y thuyét pho bién trong viée du doan
va giai thich hanh vi con ngudi. TPB mo rong Ly
thuyét Hanh dong Hop 1y (Theory of Reasoned
Action - TRA) bang cach bo sung yéu td Kiém
soat Hanh vi Cam nhan (Perceived Behavioral
Control - PBC), gitip 1y gidi cac hanh vi chiu anh
huong boi nhitng rang budc bén ngoai. Viée bd
sung yéu t6 nay khién TPB tr¢ thanh cong cu hitu
ich trong viéc phan tich cac hanh vi khong chi do
y dinh ca nhan quyét dinh ma con bi tac dong boi
cac yéu t6 khach quan.
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Behavioral attitude

Subjective norms

Behavioral intentions

Behaviour
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Perceived -
behavioral control
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Il“heory of Planned Behavior (TPB) Model

TPB la mo hinh quan trong trong du doan hanh
vi con nguoi, dac bi¢t 1a trong bdi canh mang xa
hoéi c¢6 anh huong manh mé dén quyét dinh tiéu
dung. M6 hinh nay cho thiy hanh vi tdy chay
thuong hiéu khong chi bi chi phdi boi thai do ca
nhan va anh huong xa hdi, ma con phu thude vao

Social Media

Souirce: Icek Ajzen, 1991

kha nang thuc hién tay chay. Viéc 4p dung TPB
trong nghién ctru vé y dinh tiy chay ctia Gen Z
trong nganh F&B sé& cung cip goc nhin toan dién
hon vé cach mang x hoi dinh hinh cac quyét dinh
tiéu dung.

2.3. D¢ xuét mé hinh

Entertainment

Gen Z
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Boycott Intention
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/ Control
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Hinh 2. M6 hinh nghién civu dé xudt

Dua trén mo hinh nghién ctru trong hinh va
cac thong tin da trinh bay, nghién ctu nay tap
trung vao viéc phén tich tic dong cia cac yéu to
trong truyén thong mang xi hoi dén y dinh tay
chay ctia thé hé Gen Z. M6 hinh nghién ctru dugc
xay dung dua trén Ly thuyét Hanh vi Du dinh
(Theory of Planned Behavior - TPB), trong d6 ba
yéu t6 chinh—thai d6 (Attitude), chudn chii quan
(Subjective Norm), va nhan thic kiém soat hanh
vi (Perceived Behavioral Control)—dong vai tro
quan trong trong viéc xac dinh y dinh tiy chay
cua Gen Z.

Mé hinh nghién ciru chia thanh hai khdi
chinh: anh huong cia phuong tién truyén thong
x3 hoi va tac dong cuia cac yéu td tam 1y dbi voi ¥
dinh téy chay. Céac khia canh khac nhau ctia mang
x3 hoi, bao gdm giai tri (Entertainment), trong tac
(Interaction), xu hudéng (Trendiness), va cd nhan
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Nguon: Nhom nghién ctru dé xuat

hoa (Customization), déu anh huéng dén cac yéu
t6 tam 1y cua Gen Z, tir d6 tac dong dén hanh vi
tay chay.

Tac dong cua Giai tri trén mang xa héi: Khi
Gen Z nhéan théy mang xa hoi mang lai gia tri
giai tri cao, ho c6 xu hudng phat trién thai do tich
cuc dbi véi nén tang do, cam théy bi thu hut béi
ndi dung hdp din, sang tao va mang tinh giai tri
cao. Pong thoi, gii tri trén mang xa hdi ciing anh
huong dén chudn chi quan khi nhitng ndi dung
nay thiic diy xu hudng lan truyén va ap lyc xa
hoi trong cong dong truc tuyén. Tuy nhién, kha
nang kiém soat hanh vi c6 thé bi suy giam do su
hap dan cua nodi dung giai tri khién nguoi ding dé
bi cubén vao ma mat kha ning kiém soat thoi gian
su dung.

Tac dong cia Twong tac trén mang xa hoi:
Tuong tac trén mang xa hoi gitip hinh thanh thai
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d6 clia Gen Z thong qua viée tiép xtic voi nhimng
quan diém, y kién tir nguoi c6 anh hudng hoic
cong dong. Chuan chil quan ciing bi anh hudng
manh mé bdi tuong tdc xa hoi, khi Gen Z cam
nhan duoc 4p luc hodc mong doi tir nhitng nguoi
Xung quanh vé viéc tham gia vao cac chién dich
tay chay. Ngoal ra, kha nang kiém soat hanh vi c6
thé gia tang néu nguoi dung cam thay co di kién
thirc, nguon lyc va sy hd tro tir cong dong mang
dé tham gia hanh dong tay chay.

Tac dong cia Xu hudng trén mang xa hoi:
Khi cac chién dich tdy chay tr& thanh xu huéng,
Gen Z dé dang bi anh huéng trong viéc hinh thanh
thai do tiéu cuc ddi véi thuong hiéu bi tay chay.
Xu huong cling dong vai tro cung ¢ chuan chi
quan, khi viéc tham gia vao chién dich tr¢ thanh
mot hanh vi mang tinh chudn muyc trong cong
dong. Hon nita, nhitng thong tin lan truyén trén
mang xi hoi gitip nguoi dung nhan thirc rd hon vé
hanh vi tiéu dung ctia minh, tir d6 gia tang nhan
thirc kiém soat hanh vi.

Tac dong cua Céa nhan hoa trén mang xa hoi:
Viéc ca nhan hoa ndi dung giip cung c6 thai do
ctia Gen Z bang cach lién tuc cung cap thong tin
pht hop v6i quan diém va so thich c4 nhan cua
ho. Ngoai ra, ca nhan hoa ciing 1am gia ting chuan
chi quan khi ngudi dung tiép xtc nhidu hon vai
nhitng ndi dung phan anh ¥ kién va mong doi tir
nhém x4 hoi ctia ho. Diéu nay dong thoi cai thién
nhan thirc kiém soat hanh vi khi Gen Z c6 thé tiép

can nhiéu thong tin hitu ich giup ho cam thay tu
tin hon trong viéc dua ra quyét dinh tay chay.

Cudi ciing, ba yéu t6 tim 1y chinh - thai do,
chuén chu quan, va nhan thuc kiém soat hanh vi
- trye tiép anh huong dén y dinh tiy chay thuong
hiéu cia Gen Z. Mot thdi d¢ tiéu cuc doi véi
thuong hi€u, &p luc xa hdi tr nhém déng trang
lira, va cam giac c6 du kha niang kiém soat hanh
vi s€ lam tang kha ndng Gen Z tham gia vao hanh
vi tay chay.

1. KET LUAN

Mo hinh nghién ctru trén giai thich tac dong
ctia mang xa hoi dén y dinh tay chay thuong hiéu
F&B ciia Gen Z tai Ha Noi. Két qua cho thiy
mang xi hoi khong chi cung cip thong tin ma con
anh huong dén thai do, chudn muc x3 hoi va kha
ning kiém soat hanh vi ciia ngudi tiéu ding tré.
Céc yéu t6 nhu tinh gidi tri, twong tac, xu hudng
va ca nhan hoa déu c6 vai tro quan trong trong
quyét dinh tdy chay. Mang xa hoi giup nang cao
nhan thirc va thuc déy trach nhi€ém xa hdi nhung
ciing tiém an rai ro nhu thong tin sai 1éch va tim
ly dam dong, thach thirc doanh nghiép trong viéc
quan ly hinh anh thuong hiéu.

Mo hinh nghién ciru gép phan hiéu rd hon
vé hanh vi tiéu ding ctia Gen Z, dong thoi goi
y chién lugc truyén thong phu hop cho doanh
nghiép. Trong tuong lai, c6 thé mo rong nghién
ctru dé c6 cai nhin toan dién hon vé tac dong cua
mang x hoi d6i v6i hanh vi tiy chay.
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